
Campaign Objective

● Media Objective: To gain maximum reach & views for the 2W Monsoon campaign video 

● KPI: Reach and Views

● Campaign Budget: ₹ 36,80,000 (media promotion on YT&META) + 22,00,000 (Twitter Trend takeover)

● Campaign Duration: 42 Days (22nd July– 3rd Sep)

● Creative Asset: 2 W Monsoon Video (30 Sec)

● Platforms Used: YouTube, Facebook, Instagram



Campaign Overview

57 Million

Reach Clicks Video ViewsImpressions Frequency Spends

13.8 Million 3.6 105,936 14.5 Million 36.80 Lakhs

30 Million 14.9 Million 3.8 361,960 21.4 Million 36.16 Lakhs

Planned

Achieved



Targeting



YouTube – Custom Intent and Custom Affinity targeting keywords
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YouTube, FB & IG

Youtube HSM Meta HSM

Views: 13.9 Mn
VTR: 41%

Total Reach:   13.8 Million                      Total Views:  21.4 Million

Total Impressions:   57.5 Mn                  VTR:  37%

Views: 0.9 Mn
VTR: 19%

Views: 4.4 Mn
VTR: 34%

Meta KarnatakaYoutube Karnataka

Views: 2.1 Mn
VTR: 40%
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Twitter Trend Takeover

Total Impressions :   70,99,146                   Total Views:  17,81,751

Total Engagements:   1,19,988     VTR:  25%



Campaign Overview
Video Ach. Imp.

Ach. 
Clicks

Publisher Targeting Market
Reac
h%

Ach. 
Reach%

Impression
s

Ach. Imp. Frq
Ach 
Frq.

Views
Ach. 

Views
VTR %

Ach. 
VTR

%
Clicks

Ach. 
Clicks

CTR
Ach. 

CTR%
Rate

Ach. 
Rate

Net Budget Net Spends

Youtube MF 25-44 - Inmarket

HSM

45% 52% 1,89,71,429 2,23,39,588 2.0 2.1 66,40,000 90,34,883 35% 40%
47,42

9
1,63,525 0.25% 0.73% ₹ 0.25 ₹ 0.18 ₹ 16,60,000₹ 16,59,287

Youtube
MF 25-44 - Custom 

Affinity
- - 64,00,000 72,70,002 2.0 1.8 22,40,000 33,19,113 35% 46%

16,00
0

40,610 0.25% 0.56% ₹ 0.25 ₹ 0.17 ₹ 5,60,000 ₹ 5,59,652

Youtube
MF 25-44 - Custom 

Intent
- - 34,28,571 24,00,315 2.0 2.1 12,00,000 8,35,194 35% 35% 8,571 15,644 0.25% 0.65% ₹ 0.25 ₹ 0.36 ₹ 3,00,000 ₹ 2,99,854

Youtube
MF 18-44 - IR 

Motorcycle Lineup
- - 3,81,650 3,45,379 2.0 1.2 1,33,578 15,596 35% 5% 954 1,849 0.25% 0.54% ₹ 131 ₹ 136 ₹ 50,000 ₹ 46,995

Youtube
MF 18-44 - Auction 
Motorcycle Lineup

- - 22,85,714 16,13,319 2.0 1.1 8,00,000 6,95,494 35% 43% 5,714 11,381 0.25% 0.71% ₹ 0.25 ₹ 0.21 ₹ 2,00,000 ₹ 1,48,624

Youtube MF 25-44 - Inmarket

Karnata
ka

60% 69% 31,42,857 38,09,389 2.0 2.1 11,00,000 14,85,129 35% 39% 7,857 23,181 0.25% 0.61% ₹ 0.25 ₹ 0.18 ₹ 2,75,000 ₹ 2,72,141

Youtube
MF 25-44 - Custom 

Affinity
- - 8,57,143 11,18,100 2.0 1.8 3,00,000 4,62,802 35% 41% 2,143 5,330 0.25% 0.48% ₹ 0.25 ₹ 0.16 ₹ 75,000 ₹ 74,943

Youtube
MF 25-44 - Custom 

Intent
- - 8,57,143 5,38,738 2.0 2.2 3,00,000 2,24,778 35% 42% 2,143 2,690 0.25% 0.50% ₹ 0.25 ₹ 0.31 ₹ 75,000 ₹ 69,677

Facebook
MF 22-45 + Interest - 

2W
HSM

18% 11% 67,50,000 61,25,970 1.5 2.2 13,50,000 41,68,694 20% 68%
10,12

5
75,603 0.15% 0.17% ₹ 0.20 ₹ 0.06 ₹ 2,70,000 ₹ 2,70,000

Instagram
MF 22-45 + Interest - 

2W
10% 12% 33,33,333 69,75,534 1.5 2.8 5,00,000 3,12,346 15% 4% 5,000 4,578 0.15% 0.07% ₹ 0.20 ₹ 0.32 ₹ 1,00,000 ₹ 1,00,000

Facebook
MF 22-45 + Interest - 

2W Karnata
ka

28% 13% 16,25,000 11,58,086 1.5 2.3 3,25,000 7,93,890 20% 69% 2,438 15,640 0.15% 0.21% ₹ 0.20 ₹ 0.08 ₹ 65,000 ₹ 65,000

Instagram
MF 22-45 + Interest - 

2W
28% 33% 16,66,667 38,46,114 1.5 3.0 2,50,000 1,34,045 15% 3% 2,500 1,659 0.15% 0.07% ₹ 0.20 ₹ 0.37 ₹ 50,000 ₹ 50,000

Total 56% 60% 4,96,99,507
5,75,40,53

4
3.6 3.8

1,45,63,57
8

2,14,81,96
4

29% 37%
1,05,9

36
3,61,690 0.21% 0.63% - -

₹ 
36,80,000

₹ 
36,16,173



Platform-wise Spends & Performance - YouTube

Creative Snapshot 

HSM
Karnataka

Targeting

Summary Ach. Imp. Ach. Clicks

Publisher Market Audience Size
Reac
h%

Ach. 
Reach%

Impressions Ach. Imp. Frq
Ach 
Frq.

Views Ach. Views VTR %
Ach. 

VTR%
Clicks Ach. Clicks CTR

Ach. 
CTR%

Rate
Ach. 
Rate

Net Budget Net Spends

YouTube HSM 2,09,00,000 53% 68% 3,14,67,365 3,39,68,603 2.8 2.4 1,10,13,578 1,39,00,280 35% 41% 78,668 2,33,009 0.25% 0.69% ₹ 0.25 ₹ 0.20 27,70,000 27,14,413

YouTube Karnataka 26,30,000 68% 69% 48,57,143 54,66,227 2.7 3.0 17,00,000 21,72,709 35% 40% 12,143 31,201 0.25% 0.57% ₹ 0.25 ₹ 0.19 4,25,000 4,16,761



Platform-wise Spends & Performance - Meta

Creative Snapshots Targeting

Summary Ach. Imp.
Ach. 

Clicks

Publisher Market Audience Size Reach%
Ach. 

Reach%
Impressions Ach. Imp. Frq

Ach 
Frq.

Views Ach. Views
VTR 

%
Ach. 

VTR%
Clicks

Ach. 
Clicks

CTR
Ach. 

CTR%
Rate

Ach. 
Rate

Net Budget Net Spends

Meta HSM 3,00,00,000 17% 13% 1,00,83,333 1,31,01,504 2.0 3.3 18,50,000 44,81,040 18% 34% 15,125 80,181
0.15

%
0.61% ₹ 0.20 ₹ 0.08 3,70,000 3,70,000

Meta
Karnata

ka
52,00,000 27% 26% 32,91,667 50,04,200 2.4 3.8 5,75,000 9,27,935 17% 19% 4,938 17,299

0.15
%

0.35% ₹ 0.20 ₹ 0.12 1,15,000 1,15,000



#ChangeSoonItsMonsoon Contest
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Contest participation screenshots
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Social media platform banner change at the start of the campaign



YouTube screenshot



YT SS



Youtube: https://www.youtube.com/watch?v=jryGVlJrFNs
FB: https://www.facebook.com/ceattyresindia/videos/247679594724798
IG: https://www.instagram.com/p/Cu_H2oZpLFG/?hl=en
Twitter: https://twitter.com/CEATtyres/status/1682609055280562176

https://www.youtube.com/watch?v=jryGVlJrFNs
https://www.facebook.com/ceattyresindia/videos/247679594724798
https://www.instagram.com/p/Cu_H2oZpLFG/?hl=en
https://twitter.com/CEATtyres/status/1682609055280562176

