
 Regional Campaign

Ammayigaru - SSMBXSitara 



 Mahesh Babu & Daughter Sitara X Ammayigaru  

A FATHER – DAUGHTER TALE; WHEREIN A POOR RICH GIRL 

IS TORN BETWEEN THE NEED OF HER FATHER'S 

AFFECTION & THE WANT OF HER UNLIKELY LOVE 

INTEREST.

  Braiding the narrative of our shows while we draw parallels to Father- Daughter relation 



The objective is to leverage Superstar Mahesh 
Babu's image as a classic family man and his 
strong association with family values to launch 
new fiction show on Zee Telugu: 
"Ammaigaru“

 By featuring Mahesh Babu in the launch of the 
show; 

• We aim to attract and engage the Telugu 
audience, emphasizing the channel's 
commitment to quality family entertainment

•  Establishing a strong connection between the 
brand and its viewers.

 Mahesh Babu & Daughter Sitara X Ammayigaru  



 Since daughters are often considered Lakshmi and the light of 
the house, to symbolically represent the notion this idea was 
executed. 

Ammayigaru was launched in the holy month – Karthika Masam

Prayers for Lord Shiva and lighting the Karthika Deepam (Lamps) is 
considered as an extremely blessed form of prayer

A massive size electronic lamp was mounted on a canter ; branded 
with Ammayigaru details toured around various Shiva temples 
across AP & TG. 

The Canter with the electric lamp has travelled across several tier 
II /III areas such as Amaravati, Vemulavada, Banks of Godavari 
near Rajahmundry, Sirisilla, Someshwara Temple, Paalakurthi, 
1000 Temple pillar, Ramappa Temple. 

The crowd has welcomed the canter with a lot of devotion and 
spirituality. 

On Ground Activation



Click on Video to Play
The video shows the Montages of the Canter Van travelling across both the Telugu states & how the celebrations were 
carried out.  



Mission Small Towns: 

PR – Widespread PR articles in both the Telugu states with over 25 publications; circulation in more than 
14 tier II, tier III towns

NO. OF TOWNS : 14

No. of Articles: 85

PR In Small Towns 

With more than 85+ 
Articles and PR value 
of 1M



ACTIVITY NUMBERS
AUTO 
CAMPAIGN

45 TOWNS for 2 days

HOARDING
S

80

WALL 
POSTERS

13000

DOOR TO 
DOOR

45 Towns

RAILWAY 
STATION

60 announcements/day 
in 6 Towns

AUTO 
HOODS

2000 across AP & TG

KITTY 
PARTIES

6 TOWNS across AP & 
TG

Extensive Outdoor Branding 



Results Of The Campaign 

68% Engagement 
share across 
social media 15 Mn+ Reach

Has Bagged Multiple 
Prestigious Awards 

Launch TVR with 4.68 
and grew to become 

the slot leader



THANK YOU


