
India Kahe Paytm Karo



Reason & Success Level
India Kahe Paytm Karo has been the company’s 
biggest campaign of the year, where several 
use-cases of mobile payments have been 
highlighted. 

Purely, image driven, we implemented the 
campaign to build a sense of belonging and 
community, targeting several cities in the country. 

Focussed on mobile and digital marketing, we used 
top motion videos, dark ads, push notifications and 
organic social media posts to drive user 
engagement and awareness 

The main purpose of doing the campaign was to 
push Prime Minister Narendra Modi’s agenda of 
pushing India towards digitisation and making Har 
Payment Digital. 

Paytm as a brand has always been innovating for 
India’s shops and is a leading contributor to India’s 
economy 



Specific markets, Demographics to overall Campaign Execution
For the campaign, we used static images and 
motion graphics, where although we were 
speaking about the brand, but the in-depth 
stories the images portray, were the hero of the 
campaign 

With the help of timely push notifications and 
targeted dark ads, we were able to reach 
different audiences and cluster markets, which 
are important for the brand. 

With the help of push notifications and using 
regional language to target specific areas, 
which helped the campaign reach the nook and 
corner of India, pushing India towards 
digitisation and making Har Payment Digital.



Impact of the Campaign
With the help of mobile + digital 
marketing, we were able to reach 
markets, not constrained to just print. 

It helped us grab more eyeballs and led 
to the overall success of the campaign. 

It was a overnight success, which 
continues till date wherein a lot of people 
have used social media to speak about 
our campaign and the overall idea behind 
it 

 VIDEO: 
https://www.youtube.com/s
horts/CShSVZoikAM








