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Campaign Overview

Booking.com launched the campaign ‘Howzat for
your perfect stay’ ahead of the 2023 ICC Men’s
Cricket World Cup in September 2023. The ask
was to support its global ICC sponsorship and
drive a compelling integrated communications
campaign to bolster its brand in India as a
preferred travel partner to millions of travellers
and cricket fans. We used a mix of earned media,
social media, on-ground activations and sports
marketing to deliver on a campaign spanning
close to four months.. Adding star power to
‘Howzat for your perfect stay’ were brand
ambassadors Rohit Sharma (India captain), Jos
Butler (England’s skipper) and Glen Maxwell
(Australian all arounder).
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Campaign Overview Continued

● The campaign’s idea was premised on coalescing the worlds of cricket, sports, and travel with travel being the resonant
theme between all three. The underlying campaign objective of ‘Howzat for Your Perfect Stay!’ lay in highlighting the end-
to-end ease of travel Booking.com offers to sports enthusiasts and travellers alike as well as in making travel ‘friction fee’
and seamless especially to India’s rising traveller base.

● The campaign effectively showcased how Booking.com makes it effortless for travellers to have cricket-inspired and
‘connected’ travel experiences as they travelled around India to watch their favourite matches to ICC venues and beyond by
offering flights, rental cars, taxis, attractions, and of course all kinds of unique places to stay all in one place!

● Ultimately, the campaign successfully conveyed Booking.com’s commitment to providing enhanced and connected travel
experiences for customers, a core tenet for Booking.com and as an essential travel platform.

Howzat for Your Perfect Stay!
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Campaign Insight – Rise of 
Sports Tourism+ Experiences

Our campaign capitalized on the increasing trend of sports
tourism, targeting the contemporary traveler's preference
for immersive sports experiences, especially evident during
the ICC Men's Cricket World Cup 2023. As sports tourism
continues to surge and is projected to reach USD 1.8 billion
by 2030 (Allied Market Research) - our campaign tapped
increasingly into the rise of this phenomenon with travelers
looking for unique experiences more than anything
else. To resonate with domestic and international
audiences alike, the ‘Howzat for your perfect stay!’
campaign messaging was designed to ignite the shared
passion for cricket and travel amongst audiences through a
meticulous four-month strategy integrating PR and digital
approaches. Selecting brand ambassadors who
authentically embraced travel was pivotal for the
campaign appeal to cricket enthusiasts, facilitating
significant media coverage cut through the noise around
the world cup.

https://www.alliedmarketresearch.com/sports-tourism-market-A13076
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Leveraging global brand ambassadors

While Booking.com had its global brand ambassadors
including Indian captain Rohit Sharma in place, we went
beyond jut the press release announcement, talking about
the travel preferences and quirks of the Indian captain
through a series of media blurbs, listicles and feature
stories. Needless to say that the global brand ambassador
press release was picked up well by media in India given
the excitement ahead of the world cup and of course, love
for cricket

‘Catch-a-stay’ challenge

For all matches, we organized an in-stadium challenge
titled ‘Catch a Stay’ to engage with fans on-ground. Any fan
who took a catch of a sixer struck beyond the boundary line
and into the crowds hands, won Booking.com Travel Credits
which could be used for future domestic as well as
international travel.

Campaign Execution
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Innovative Press Conference Execution

In Mumbai, we hosted an interactive press event seamlessly
merging travel, cricket, and fan excitement. Featuring
Zaheer Khan, Varun Dhawan, and Santosh Kumar, it
highlighted the joy of travel and finding the perfect stay for
major sports events. Zaheer Khan, Varun Dhawan, and
Santosh Kumar engaged in a brief yet impactful one-over
match on stage, simulating a stadium atmosphere.
Journalists participated as well as appreciated and enjoyed
this experience, resulting in coverage across multiple
stories and social media posts.

Media Tap-Ins

Contributed to industry stories around sports tourism, host
city travel trends during ICC, inbound travel during the
matches, etc. Placed authored article on the rise sports
tourism in Forbes, l isticles and destination guides for match
cities in key lifestyle publications, delivering on stand-out
earned media outcomes throughout the campaign

Campaign Execution 
Continued
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#racetothefinal

Booking.com ran a creative ‘Race to the final’ campaign
featuring a series of quizzes and fun posts asking people to
put their best arm-chair commentary and ‘expert’ analysis
to the test by predicting the winning team, best world-cup
performers along with guessing games and unique insights
around match cities. We collaborated with influencers like
Danish Sait, Akash Chowdhary, and Aadar Malik for the
'Race to the Final' Instagram campaign. Teams raced to the
finals using Booking.com to book flights, accommodations,
and attractions, showcasing Booking.com's range of
services authentically and resonating with the audience

Campaign Execution 
Continued
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Successfully leveraged sports hospitality

Hosted key journalists and Hindi movie celebrities
(Aparshakti Khurana and Sunny Singh) across major cities
including Delhi, Mumbai, Bengaluru, Chennai, and
Ahmedabad to build media relationships, foster goodwill
and support, and secured media coverage in the
process. We ran a comprehensive hospitality programme
across venues, requiring a carefully crafted logistical
programme so that top-tier journalists got access to the
front seat at the matches

Travel insights to drive strategic earned media 
outcomes

Shared accommodations and flight related data to position
Booking.com’s insights on key travel trends during the ICC
Men’s World Cup ran its course, corelating its direct impact
on travel in India. This effort not only established
Booking.com as a reliable source of information but also
boosted brand recognition.

Campaign Execution 
Continued
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● During the event phase, we encountered challenges
such as scheduling events during holidays or peak
vacation periods, which could potentially reduce
audience engagement. The availability of the campaign’s
brand ambassadors with their demanding playing
commitments and personal schedules, occasionally
disrupted planned activities, necessitating timeline
adjustments and event participation. Proper planning
and preparation ahead of time helped us create
maximum noise.

● By aligning our strategy with audience interests and 
leveraging innovative avenues, Booking.com successfully 
carved its niche amidst the competition. 

Challenges

labels like this. Remove the ones that are not 

● Considering high-decibel marketing campaigns by
numerous international and Indian brands across
categories in the run-up, and during, the ICC Men’s
Cricket World Cup, the foremost challenge was crafting
something genuinely unique to resonate with our target
audiences while distinguishing Booking.com from the
slew of brands running campaigns during the cricket
world cup. We tied the unique proposition for the
campaign centered around how travel and cricket are
synonymous to each other and how audiences in India
particularly love the sport and travel.

● Crafting a campaign that remained customer-centric,
ensuring a clear and genuine connection with the
audience was important for Booking.com.
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Secured over 467 pieces of coverage in
India across leading media outlets
through amplified press tactics and
opportunities We received 100%
positive coverage across print, online,
broadcast, regional and social.

Secured 74 social media coverage for
the press conference which was
attended by 70+ media and
leading paparazzi.

Secured 131 pieces of coverage across
print, regional, TV and online for the
press conference.

Outcomes

467 131 74



12

Secured 64 pieces of coverage to
announce Rohit Sharma as our global
brand ambassador 82 brand features
and mentions in key stories around ICC
Men’s Cricket World Cup 2023

Top tier journalist and celebrities who
attended the live matches

Secured 69 pieces of coverage based on
exclusive executive interviews and
mentions in industry stories around the
ICC Men’s Cricket World Cup 2023

Outcomes Continued

64 69 36
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Coverage highlights: Global brand ambassador announcement

THE ECONOMIC TIMES BRAND EQUITY FINANCIAL EXPRESS IANS LIVE

AFAQS HOTELIER INDIA NEWS18

https://brandequity.economictimes.indiatimes.com/news/marketing/booking-com-announces-rohit-sharma-as-ambassador-for-their-world-cup-campaign/103630455
https://www.financialexpress.com/business/brandwagon-booking-com-onboards-rohit-sharma-as-the-global-brand-ambassador-for-icc-mens-cricket-world-cup-2023-3242132/
https://ianslive.in/from-reading-pitch-conditions-to-reading-land-rates-i-would-have-become-a-real-estate-tycoon-rohit-sharma--20230916115153
https://www.afaqs.com/news/mktg/bookingcom-strikes-partnership-with-rohit-sharma-as-global-brand-ambassador-for-icc-mens-cricket-world-cup-2023
https://www.hotelierindia.com/operations/cricket-star-rohit-sharma-teams-up-with-booking-com-for-icc-mens-world-cup-2023
https://www.news18.com/lifestyle/rohit-sharma-as-cricketers-we-travel-a-lot-my-personal-favourite-is-spain-8587916.html
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Coverage highlights: Press conference

ET TRAVELWORLD BW HOTELIER EXCHANGE4MEDIA

ADGULLY ABP LIVE TRAVEL TRENDS TODAY

https://travel.economictimes.indiatimes.com/news/tourism/experiential/booking-com-launches-new-campaign-around-cricket-world-cup-in-india/104162874
https://bwhotelier.businessworld.in/article/Booking-com-launches-integrated-campaign-as-cricket-fever-sweeps-India/04-10-2023-493701/
https://www.exchange4media.com/marketing-news/icc-investment-is-helping-us-increase-focus-on-indian-market-santosh-kumar-bookingcom-130192.html
https://www.adgully.com/why-booking-com-is-betting-big-on-sports-tourism-138319.html
https://news.abplive.com/videos/entertainment/movies-actor-varun-dhawan-swings-bat-as-zaheer-khan-expresses-excitement-for-world-cup-2023-khabar-filmy-hai-1634062/amp
https://www.traveltrendstoday.in/booking-com-launches-howzat-for-your-perfect-stay-for-icc-mens-cricket-world-cup-2023/
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Campaign Showcase

CREATIVE PRESS CONFERENCE EXECUTION, ON STAGE BATTING AND BOWLING BY 
ZAHEER KHAN

https://drive.google.com/file/d/1H0Be7I_Essl0DuGDPHJqsr4WFTNUVSMe/view?usp=sharing
https://drive.google.com/file/d/1H0Be7I_Essl0DuGDPHJqsr4WFTNUVSMe/view?usp=sharing
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Campaign Showcase: Executive Visibility

CNBC TV18 THE ECONOMIC TIMES BUSINESS STANDARD

FORBES INDIAMINT THE HINDU BUSINESSLINE

https://allisonpr-my.sharepoint.com/:v:/g/personal/nimisha_kale_allisonworldwide_com/Edk3BhpdpbdNiY5n7XO1jTABfG1-2ljnAP0uqwqySriHcw?nav=eyJyZWZlcnJhbEluZm8iOnsicmVmZXJyYWxBcHAiOiJPbmVEcml2ZUZvckJ1c2luZXNzIiwicmVmZXJyYWxBcHBQbGF0Zm9ybSI6IldlYiIsInJlZmVycmFsTW9kZSI6InZpZXciLCJyZWZlcnJhbFZpZXciOiJNeUZpbGVzTGlua0NvcHkifX0&e=PtzyZ0
https://economictimes.indiatimes.com/industry/transportation/airlines-/-aviation/surge-in-demand-for-accommodation-and-flights-due-to-icc-mens-cricket-world-cup-booking-com/articleshow/104121566.cms?from=mdr
https://www.business-standard.com/cricket/world-cup/icc-cricket-world-cup-gives-steam-to-sports-tourism-market-in-india-123100301058_1.html
https://www.forbesindia.com/blog/travel/odi-world-cup-2023-a-boost-to-sports-tourism/
https://www.livemint.com/news/india/bookingcom-says-india-a-priority-market-for-inbound-domestic-and-outbound-travel-11696338130350.html
https://www.thehindubusinessline.com/companies/sports-tourism-growing-in-double-digits-says-bookingcoms-india-head/article67376286.ece


17

Campaign showcase: Brand features

THE HINDU BUSINESSLINE STORYBOARD18

BUSINESS TODAY

https://www.thehindubusinessline.com/news/sports/icc-world-cup-is-a-massive-boost-for-the-travel-industry/article67368964.ece/amp/
https://www.storyboard18.com/how-it-works/world-cup-2023-flight-searches-up-15-for-inbound-travel-highest-demand-from-australia-15241.htm
https://www.businesstoday.in/latest/trends/story/exclusive-icc-working-on-sustainability-plan-for-cricket-world-cup-2023-397254-2023-09-07
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Campaign showcase: News engine stories

AHMEDABAD MIRROR

ZEE NEWS

NEWS18

FEMINA

https://www.ahmedabadmirror.com/what-to-see-in-ahmedabad/81867228.html
https://zeenews.india.com/photos/lifestyle/icc-cricket-world-cup-2023-your-best-chance-to-explore-india-and-enjoy-cricket-check-10-host-cities-you-must-visit-2676554/ahmedabad-gujarat-2676565
https://www.news18.com/lifestyle/discover-the-best-of-cricket-and-culture-in-the-host-cities-of-icc-cricket-world-cup-2023-8624169.html
https://www.femina.in/travel/travelling-to-watch-team-india-play-here-are-nearby-places-you-can-explore-278348.html


Thank you
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