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https://youtube.com/playlist?list=PL6yA-4WkVXFCWw-CWRDo9FBtiFxAgCJQv

Objective

The marketing challenge was to drive
consideration among younger Indian women.

These women too were questioning social
conventions and breaking preconceived but
the issues they faced were different.

While developing communication around
breaking stereotypes was easy, the creative
challenge was to find insights and expressions

around “Young Soch’ and beauty that
resonated with youngsters.

The media challenge was straight forward -
reaching them using an appropriate media
vehicle.

Be strong.
Be beautiful.

L
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Confidence is
beautiful!

Be confident
and get the
conversation
rolling.
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Creative route

A few old age conventions that women of
today question...

One can be either strong or beautiful but
not both

Dressing up and looking beautiful needs a
place and an occasion

You need to shield your beauty for the
external world

Don’t actively solicit compliments from
the opposite gender

SHE's so_ e

Q Strong
e Beautiful

\
Swipe for the right answer —— |8
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What happens
when you own
your beauty?
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Look drop-dead
gorgeous

® Today
® Tomorrow
© Everyday
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How do you react
to compliments?
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Approach to Media

The campaign was digital only targeting
women from age 18-24 with relevant interest.

Each of these creatives were released first on
Instagram on basis topicality, occasion e.g.,
Cricket world cup,Valentine's day to build
relevance

On Video platforms, they were sequenced and
the sequence was further optimized based on
what people engage with

In total, the campaign garnered a reach of
more than 210 million women on YouTube
alone.

Get the confidence
to talk to THE ONE!

Watch our film! B
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(s santoorstayyoung &

() santoorstayyoung # Valentine's Day is just around the corner.
 Now's the right time to show your loved one how much you
adore them. And, if you need some help with this, watch our film
and get an instant boost of confidence!
Link In Bio

#valentines #confidence #Youngsoch
Edited - 7w

@ haarveenkaaur @

7w  Reply

Q mom_of_two_milestones @

7w  Reply
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32 likes
February 12

@ Add a comment...

santoorstayyoung &
Original audio

santoorstayyoung & Puraani soch says that beautiful women

" and sports don’t make a great pair. We beg to differ. It is the age
of beauty with substance. It is the age of strong AUR beautiful.
Yehi toh hai #YoungSoch. Skin ho ya soch, stay young, with
Santoor.

#YoungSoch
Edited - 19w

seematomarnautiyal 9id ¢* % @

19w Reply See translation

——  View replies (1)

‘ hardik_5764 actress name plz
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101 likes

November 19, 2023

@ Add a comment...
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Rugwed Krupa
‘ Turning brands creative & rich. National Honours & Filmfare OTT India Nominee. | Leading Copyri...
A
This is Santoor's three month old DVC making rounds during the Tata WPL. Suitable to the
essence of the Women's Premier League, celebrating the talent and dedication of 'young and
beautiful' female cricketers. The push timed well around women'’s day, the ad is refreshingly
free of clichés and doesn't resort to empty platitudes.

This WPL season is shaping up to be a game-changer with significant footfall, viewership and
in fact, MI's Shabnim Ismail bowling the fastest ball in women's cricket EVER. Santoor's ad
perfectly complements the excitement!

https://Inkd.in/dc_Ds7DV

#Tata #WPL #WomensCricket #WWomensDay #Santoor #WellPlayed

@ Santoor Young Soch: Strong aur beautiful

Watch on 8 YouTube

Santoor Young Soch: Strong aur beautiful
https://www.youtube.com/

Reception & Impact

For this digital only campaign, there were
overwhelmingly positive responses for the ad films
and WPL Young Soch series on social channels.

The brand lift study for ad recall resulted in an
absolute lift of ~7% on Young Soch 2.0 ads.

In our offline track, among Gen Z,With only digital
spends, the ad recall was hit 21% in 2 months (and
growing).

The top box brand purchase intent among those
who viewed the ad jumped +10 percentage points
to 61%.



Creatives

Young Soch 2.0
20s: https://www.youtube.com/watch?v=um]IKfeFofo&list=PL6yA-4VVkVXFA_ OEwWpzrSFVgIHZL 32mwL

WPL -Young Soch
Episodes: https://www.youtube.com/playlist?list=PL6yA-4WkVXFAMTp6SDI7GMS2hcSi83bgl



https://www.youtube.com/watch?v=umJIKfeFofo&list=PL6yA-4WkVXFA_0EwWpzrSFVg1HZL32mwL
https://www.youtube.com/playlist?list=PL6yA-4WkVXFAMTp6SDl7GMS2hcSi83bgI
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#YoungSoch is

looking good =
feeling good =
Being confident
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Thank You!
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