
Valentine's Day
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As a telecom brand, Vi operates in a category 
Where dissatisfied customers are loud and very vocal on social, 
Whereas the loyalists and satisfied users, are happy but not vocal. 

How consumers engage 
with other brands

How consumers engage 
with Telecom brands



For telecom brands, every social platform is like X – complaints platform
No matter what we say, we get bashed for network or just general rant.



Valentine’s Day was an opportunity for us to build some love.
To engage with the silent lot and entice them to be vocal on social to build 
positive sentiment.



Our inspiration:

Music and Valentine’s Day have always had a strong 

connection. From song-dedications to mixtapes,

music has always brought people closer during V-

Day.

What if we co-opted this culture and literally used

music to bring people closer not only to themselves,

but also to us as a brand?



What if we built on the same tradition and leveraged 

music to bring not only people 

We leveraged music to bring couples closer 



Presenting 

#ViLoveTunes Contest

7

A contest which encouraged 

people to come together with their 

partners to unjumble lyrics of love 

songs and share their answers in 

the comments.

It wasn’t only an activity which 

encouraged bonding on 

Valentine’s Day over music, but 

also gratified them with vouchers 

for the correct answers. 



The idea 
received a 
lot of love 
and 
responses
.



Results
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We saw a rise in total organic video views 157K. 
This also led to a spike in conversations and engagement 
across our social platforms.

36% increase in conversations 35% increase in engagement

Pre-Campaign Post-Campaign

Conversations

Pre vs Post Campaign Conversations

Pre-Campaign Post-Campaign

Engagement

Pre vs Post Engagement Title



Most importantly, it drastically improved our Share of positive 
voice* at a time when our key competition was either declining 
or stagnant.

Vi

7%

39%

Jan-23 Feb-23

Positive Sentiments for Vi

13%

9%

Jan-23 Feb-23

Positive Sentiments for Airtel

*Brand data

Airtel Jio

7.60% 8%

Jan-23 Feb-23

Positive Sentiments for Jio

Stagnant



thank you


