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Background

Kolkata's Durga Puja is a dazzling display of cultural grandeur, with streets
and houses bathed in brilliant lights, embodying the city's rich traditions and ﬂ

communal harmony. JAVANS o || ZAV/AVAN B

The client aimed to forge a cultural bond with mothers in Kolkata through 45 SEC
the "Onek Roop, Onek Energy" campaign, part of their overarching 'Eta 18 03 2020
Amaar Ma' theme. This initiative sought to celebrate the multiple roles and

vitality of women, bringing this ATL campaign to life amidst the city's festive

spirit.




AASHIRVAAD Objective

STRENGTHEN CULTURAL CONNECT

Celebrating their multifaceted roles and resilience, the campaign aimed to make mothers
feel akin to Maa Durga, the epitome of strength and versatility. The brand ingeniously

linked the fiber in Aashirvaad atta as the secret behind this extraordinary maternal energy,

drawing a parallel with the divine force of Maa Durga.

Building on this narrative, the main objective for the Brand was to deepen its
connection with the audience by becoming an integral part of the festivities. The

goal was to deliver a brand message that was not only memorable but also
intertwined with the celebratory essence of the festival.

TARGET AUDIENCE
25-45 Years old Women/Mothers in Kolkata

KEY TALKING POINT
Aashirvaad Afta contains the right amount of fibre that is essential o keep

family fit and active.

OVERARCHING THEME

Eta Amaar Maa (She is my mother)
Onek Roop Onek Energy (Many forms, many energies)

S AASHIRVAAD

T O A000 AT TA

RUNE TR S— % % i ¥
“SYerot fatos STo0 MAfﬂecemberlU‘ﬂ S SO e 2 SaT S

40 a1y SME ™ S% bife SToNRe, kﬁmzmma B et 5o BIAIT
44ammﬁmmmma\1476ﬁ»ﬁmwﬁ$mml
SMME SO AR QS0 STV AT AT SATAANCE ATPH S HeAts AR SA |




Q2

AASHIRVAAD

FESTIVE INSIGHT

KOLKATA TRANSFORMS INTO
CITY OF LIGHTS DURING
DURGA PUJA

} DETAILS

During Durga Puja, Kolkata transforms into a city of light, with every street and
pandal radiating brilliance. This period sees the entire city immersing itself in the
festive spirit. More than just a religious event, Durga Puja in Kolkata is a vibrant
socio-cultural phenomenon. The city becomes a canvas of creativity, with
each pandal uniquely themed, showcasing artistic and architectural mastery.
The festival is a citywide celebration of art, culture, and community.

Key rituals such as the dhanuchi dance, an expressive devotional
performance, and sindoor khela, signifying sisterhood and goodwill among
married women, highlight the festival's culmination, adding to the city's lively
and spirited atmosphere.
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OUR RESEARCH

HOWEVER, IN A KOLKATA'S
FAR-OFF PLACE, THE SPIRIT OF
DURGA PUJA STRIVED TO SHINE

} DETAILS

In Malikaghumti, a village on the fringes of Kolkata's urban sprawl, the
effervescent spirit of Durga Puja faced the shadows of a persistent electrical
scarcity. As the rest of Kolkata came alive with radiant displays, Malikaghumti
remained cloaked in darkness with the setting of the sun. Children's education
was confined to the sunlit hours, while women grappled with the challenge of
cooking meals in the obscurity of their homes. Despite these constraints, the
villagers' hearts swelled with the desire to partake in Durga Puja's revelry,
matching the city's enthusiasm and energy. Their wish to illuminate their homes
in honor of the goddess was a dream tethered to the reality of their village's
sifuation, highlighting a stark disparity yet an unwavering hope to one day
celebrate with the same luminous splendor as the rest of Kolkata..




AASﬁI,{%AAD m '>
AASHIRVAAD MAATRISHAKTI Do s

Eférgyn Asieed mere <'agan to an innovative realfi

onan o atinefl Sk , - ) o
TRANSLATING “ONEK ROOP, ONEK ~ sedfimsmie  nioiorie gl eSSl

ingequity, ca~  <d the kineu . nergy from*  uhanuchi ac

ENERGY” ON-GROUND QUITE oy o S

ergy then bro alikaghumti, a villag
s, crhurged

LITERALLY WITH THE CAMPAIGN of Malikaghumt experionce AT IR AIRLRS of Durgn FELTCERIaREE, crarase

illumination, adding a vibrant chaptefetiestheir festive traditions. each household

The Campaign featured several innovative Concepits:

l‘ o &
BRAND INTEGRATED GAMES

The zone showcased multiple games
highlighting the brand proposition that it has
fibre that provides mother with the energy
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ENERGY TILES
Mothers performed the Dhanuchi dance on

energy files, converting their movements into
energy.

VILLAGE ILLUMINATION

The energy harvested from the files lit up 300
homes in the village, infusing happiness during
Durga Puja with the gift of light.

Al VIDEOBOOTH

Mothers experienced their transformation into
Dashabhuja Maa Durga, and the videos
capturing this change were shared on SM

Know More Know More Know More Know More
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The campaign innovatively blended technology with cultural

tradition, marking a first in India by converting the energy of mothers
into electricity using Energy Tiles. This idea encapsulated the joy and
spirit of Durga Puja, celebrating the empowering strength of women.

The campaign culturally resonated by inviting women to perform the
dhanuchi dance, a traditional dance integral to Durga Puja
celebrations, on these Energy Tiles. Their movements were
transformed into electrical energy, symbolizing their role as
harbingers of joy.

As they danced, they could see the battery icon
light up along with an image of Maa Durga on the
LED screen, visually demonstrating the impact of
their dance on generating energy

To maximize energy collection, the energy
tiles were also strategically placed at the
main Bagh Bazaar pandal entrance,
turning every footstep into a contribution.
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Strengthening the cultural ties further, the campaign featured an Al-powered
video booth where mothers could witness their own metamorphosis into the
ten-armed Goddess Durga, a revered symbol of power and protection.

Participants eagerly took to social media, posting their personalized Dashabhuja
Durga videos, spreading the word among friends and family through WhatsApp.
This immersive experience served as a powerful reminder of their own strength
and resilience, mirroring the divine qualities of Maa Durga, an empowering
message that the brand aimed to deliver.



R TEID
AASHIRVAAD

AASHIRVAAD MAATRISHAKTI

The campaign tackled the lack of festive illumination in a village of Kolkata by
transforming the energy from dancing into electricity, lighting up 300 homes. This
effort brought Durga Puja’s vibrancy to an otherwise dimly lit place, highlighting
the brand's dedication to empowering mothers and enhancing festival joy.

By turning the vigor of women on Energy Tiles intfo power, Aashirvaad brightened
electricity-scarce villages, spreading smiles and demonstrating a deep
commitment to social impact and community betterment.

This campaign transformed the Durga
Puja of Malekaghumti village into a city
like extravaganza.

To sustain this brightening initiative, Aashirvaad installed
four solar panels in the village, ensuring residents could
continually recharge the provided bulbs/lights, thereby
committing to long-term social impact and the upliftment
of the community.
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In the Aashirvaad zone at BaghBazaar pandal, along with energy ftiles and the
Al booth, engaging games were designed to weave in the brand's message
seamlessly.

Aashirvaad atta, rich in fiber, fuels mothers with the energy
for multitasking, just like Maa Durga.

The Energy Showdown - saw mothers in a tug-of-war
style contest, simulating arm wrestling. With fridents at
each end, participants had to pull a lever in opposite
directions to move an atta pack along a track, aiming
to reach their end first to win.

A life-sized Rubik's cube challenge - required
consumers to assemble the cube within a set time,
eventually revealing a message and an image that
aligned with the brand's essence.
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25 MM+ 2 LAC+ 75K+ 43K+

Million Views Total Footfall at zone Consumer played Consumer Engaged
the game




The campaign achieved its goal of unifying Durga Puja festivities, erasing the divide between city
and village celebrations, and creating a harmonious celebration for women from both areas.




