
A NEW ERA BEGINS



CLICK HERE TO VIEW THE VIDEO

https://www.youtube.com/watch?v=OFo3WN0f41U
https://www.youtube.com/watch?v=OFo3WN0f41U


Setting Context

The biggest football league in the world, underwent a rebranding for the first time in 30 
years.  

Along with singing EA Sports, LALIGA’s new brand positioning aimed to communicate 
them as the largest sports ecosystem in the world!

Further, with the restart of the 2023/24 Season, LALIGA also hoped to continue  
momentum & build hype for the new campaign

By leveraging global & local spokespersons, broadcasting partners & ambassador 
connect, How does a Spanish league seamlessly blend business, cricket and football to 

leverage the LALIGA brand?



What We Aimed To Do 

Generate Awareness

Build Hype

Generate Awareness for LALIGA’s new 
strategic positioning

Continue momentum for the start of the 
2023/24 LALIGA EA Sports Season

Push Boundaries
Utilise a host of media tools to drive specific 

PR & Business Outcomes 

Partner Connect
Leverage partnership & ambassador outreach 

to foray into new media opportunities

What We Had To Overcome 

LALIGA Is a 
Global League 
With Minimal 

Indian 
Footprint & 
Associated 
Relevance

News on Asian 
Championship, 
Asia Cup & ICC 

World Cup 
Dominated 

News Outlets 



Strategy 

Leaked 
Conversations

Embargo 
Conversation

Mass 
Dissemination

Regional 
Connect

LALIGA Catch-
up

Player 
Movements

Ambassador 
Connect

Corporate 
Storytelling

Influencer/FAM 
Outreach

Business 
Stories
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To Generate hype for the NEW LALIGA EA Sports 2023/24 In line with the objective to showcase a NEW LALIGA 



Roll Out

360-degree 
communication 

strategy targeting mass 
media, both traditional & 

new age platforms 
sustained 90 day 

period

Engage with a variety 
of  stakeholders: from 
Financials, Business of 

Sports,

Mainlines, Wires, 
Online, Television, 
Regional Media, 
Photographers, 

Entertainment Football 
Bodies, Influencers, 

Events & Social Media 
platforms in the story 

telling process

Unify the rebranding of 
the league alongside 
70 countries across 6 
continents and over 

billion fans

Sustain hype with the 
commencement of the 
league under the same 

umbrella 
communication: 

“A New Era Begins“

Utilize Digital 
influencers, 

ambassador & partner 
connect to bring the 

cricket, politics, 
business, football & 

entertainment worlds 
together



A NEW ERA BEGINS



Seeding Hype| Leaked Stories

Leaking the new brand imagery in the media to create suspense about a possible announcement



Embargo Conversations | In – Line With Global Timelines 

High Impact Exclusive Interactions with Financial & Business of Brands Media 

Embargoed conversation with the 
Commercial Head & Digital Strategy 

Director of LALIGA

Tapping Mainline Media to unveil the 
new brand from a financial capability 

standpoint

Unveiling the conversations together with 
global counterparts 



Embargo Lunch | Ensuring Indian Centric Messaging 

Select Roundtable with Key Business of Brands Media in Mumbai 

Embargoed conversation with the 
Managing Director & Global Delegate of 

LALIGA India

Tapping Business of Brands media to 
provide an Indian messaging to a 

Spanish brand rebranding 

Unveiling the conversations together with 
global counterparts 

Media: Forbes | Financial Express | CNBC 
| Campaign India | ET Brand Equity | MINT



Embargo Exclusive| Brand Promotion Footage

Exclusive access to on an embargo basis to one of India’s biggest english television 

channels

Exclusive Unveil Video shared LIVE & on 
NDTV for 60 seconds organically

Anchor carried out messaging of 
LALIGA’s global footprint & Logo 

significance

Unveiling the conversations together with 
global counterparts 



Buidling Hype | Unvieling The Logo For A New LALIGA

High impact promotional activities to garner maximum traction

The Power Of Our Futbol: A Preview 
Of What Is To Come

The Power Of ALL: Rebranding Teaser New LALIGA: Logo Unveil



Going Public | Presenting a New LALIGA PAN India

High Impact coverage across mediasphere in India including regionalization across key markets

Tapping a mix of Wires, Business 
of Brands, Sports, Online, 

Television & Business of Sports 
platforms for the unveil

60% of total coverage in 
Category A Media: Messaging 

Inclusive of New Logo & Position

Print coverage across Goa, 
Maharashtra, Karnataka, Kerala, 

Delhi, Gujrat & Kolkata.

Mentions: Dainik Bhaskar, People 
Samachar, Tarun Bharat, The 

Goan Varta, Kalakaumudi, Shah 
Times, Deepika & Dainik Navjyoti

Financial Impact in MINT, Forbes, 
Financial Express &  CNBC 

amongst others



Bringing Perspective: Influencing Positioning 

Showcasing the breadth of the brand and LALIGA USP against competition

Highlighting LALIGA’s Tech Advancements 
through Wimbeldon

Bringing to the fore the new fan profile 
LALIGA looks to acquire with EA Sports

Showcasing LALIGA’s social dominance w.r.t 
competition

LALIGA X EA First to 200 Million 
Followers 

Explaining LALIGA’s vision withAR/VR/ 
Cinematic camera’s for the new season

More than LALIGA 
Sport

LALIGA Tech 
Capability

Growth In India

Audio Visual 
Leadership

LALIGA Business School: Placement 
Highlights

Over 100% Increase in viewership 
compared to last season



Impactful Positioning | Controlling Narrative through Mainline India

High Impact Interactions with Financial & Television Media

Half Page Interview in Financial 
Express about business 

perspectives in India including 

Commercial potential of the 
brand in India with MINT

Digital presence globally & 
contribution from India with 

Business Insider

Television coverage of 
LALIGA’S new Identity & 
highlighting their Indian 

presence 



tAnnouncing The New Season | Press Conference with Viacom18 & Rohit Sharma



Official India Annoucement | With Rohit Sharma
Press Conference in Mumbai with 
Wires, Online, Business of Brands, 

Sports, Regionals, Television & Social 
Media Influencers 

Controlled Q&A with Rohit Sharma on 
Indian Football, Cricket, LALIGA, Real 

Madrid & ISL

Select talent Interview leveraging the 
ICC World Cup with LALIGA Brand 

Imagery

Partnering with Entertainment outlets 
to drive conversation on social media

Controlled Q&A on Love for LALIGA, Real 
Madrid, Indian Football

Blending LALIGA with Football via select 
interviews

Partnering with Entertainment 
Influencers to build Buzz on Social

Amplification via popular cricket accounts, Mumbai Indian/Rohit 
Sharma fan pages, sports influencers & partner assets



Ambassador Amplification | Bringing Indian Football in the Conversation 

Amplification 
Through Football 
Centric Accounts

Taking the conversation to 
Mainlines & Print

Driving the 
Conversation 

Through the ISL

Amplifying through regional 
connect

Partnering with India’s foremost Football 
Journalist

Utilizing Influencer Impact to 
leverage content on Social Media

Sustaining the conversation 
online



Setting The Stage for LALIGA In India 

Corporate & Brand Story Telling with Viacom18 to highlight audiovisual innovations

Focus on LALIGA’S pillars of growth for India 
alongside partners

Bringing to the fore LALIGA’s tech and 
broadcasting innovations

Highlighting a 100% increase in viewership 
since last year



LALIGA CatchUp: Anticipation For the First Game of a New ERA

Announcing the 

LALIGA Match Schedule

Highlighting Transfers & 
Player renewals on 

weekly basis

Showcasing Potential 
Superstars

Announcing Managerial 
Recruitments

Highlighting the Newly 
Promoted Clubs into 

LALIGA

Preview of what is to 
expected this LALIGA 

Season

Profiling New Signings & 
Game Changers

Unveiling the New Puma 
Ball

Updates on new Fan 
Engagement platforms

Throwback Imagery & 
Content 



Influencer Outreach| Unboxing the New ball & Immersive Experiences In Spain

Reels & player activations at the stadium 
& training session

The LALIGA matchday experience

Spotlighting Spanish culture via LALIGA

Instagram takeovers & club spotlightOfficial ball announcement & broadcast 
partner

Utilizing cricket influencers to 
expand our outreach to a new 
audience on new age media 

with exceptional results



Sustenance: Seeded Branding  

LALIGA Imagery branding seeded at high visibility events or business portals

Brands & 
Entertainment Summit:

Part of a high impact 
panel discussion 

alongside NBA India 
on the business of 

sports.

The Logo Evolution, 
Promo was played at 

the event along with a 
conversation on 

LALIGA’s new vision in 
India 

Duologues by Panasonic:

How LALIGA in building 
football in a cricket loving 
nation alongside Manish 

Sharma, Chairman Panasonic

The new slogan and branding 
was showcased in the 

background with a 
conversation on the culture of 
sports, similarity's with Spain 

& India and LALIGA’s efforts in 
India

Indian Television Awards – 
Trailblazer, Wonder Women:

Aakriti Vohra, Global Delegate 
of LALIGA was awarded the 
trailblazer of the year award.

At her award ceremony, she 
spoke about the new branding 
& how LALIGA is trying to grow 

the sport in India 

Sports Mint X Aakriti Vohra:

A conversation on how LALIGA 
is aiming to grow football into 

the second biggest sport in the 
country after cricket.

The Logo was seeded into the 
interview to create hype and 

inquisitiveness 



Carrying Momentum & Messaging | Building The League’s Profile In India



Building LALIGA’s Profile Through Associations with Bollywood & Cricket

Building on moments to build virality and leverage the association and pull of Bollywood & Cricket 

Leveraging Gujarat Titan’s success & pull 
to build LALIGA Football School

Building on the visit of LALIGA legend, 
David Beckham during the World Cup, to 
Gift Real Madrid fan Rohit Sharma a jersey

Seeding content to FC Barcelona for the 
hit Kaavaalaa Tune from the Tamil movie 

Jailer reposted by Crew & Actors

Leveraging moments such as Saif picking 
his children from LLFS camps in Mumbai

Utilizing Indian Cricketer Dinesh Kartik to 
shed light on Sevilla’s work in India



Why India? The LALIGA Promise to Chief Minister of West Bengal, Mamta Banerjee

Tapping a mix of Wires, Business 
of Brands, Sports, Online, 

Television & Business of Sports 
platforms for the announcement

Collaborating with cricket icon – 
Sourav Ganguly & CM – Manta 
Banerjee to announce an MOU 

with LALIGA & West Bengal

Television coverage across 20 
leading national and regional 

news channels

Front Page coverage in leading 
English papers like Times of 

India, Indian Express, Hindu & 
Millennium Post

85% Coverage from CAT A 
Publications; With a 3X coverage 

earned in comparison to the top 5 
brands & tourism ministries visited 
by the CM during her investment 

visit to Spain & Arabia



Roundtables With Key LALIGA Executives & Talent: For Premier Business & Sports Media

Showcasing clubs from LALIGA doing interesting work in the country to build Indian football : Villareal, Sevilla & Athletico 
Madrid  



Building Accessibility to Indian Talent Through LALIGA
Showcasing the development of LALIGA Football School Trainee’s on the National & State Level; Including Scholarships 
Awarded & Investments In The Nation To Build Football Accessibility  



Championing Fair Play Conversations: With The President Of LALIGA

Conducting Media Roundtables 
to provide media unprecedented 

access to LALIGA’s top tier 
management 

Positioning LALIGA as a leader in 
the fight against Racism & Fair 

Play

Providing data & information 
from the league including live 

cases in the Spanish Courts

Print coverage in leading English 
papers like Times of India & 

Indian Express, Hindu & 
Hindustan Times



Focusing on Business Aspects Of the Game: With LALIGA India’s Managing Director



Sustaining Into The Season: Storylines That Catch Attention 

Spotlighting LALIGA’s 
Young Talent 

Showcasing Player 
Journey’s & Career’s

LALIGA Rivalries Over 
The Years

Key Duels That Matter 
For Silverware

Business & Corporate 
Wins

Efforts To Rid The Game 
Of Racism

Talent That Stands Out In 
Europe

Twists in The Title Race

Match Updates & 
Reports

Hero & Challenger 
Stories



FAM Trips: Showcasing India the Beauty of Athletic Club
Collaborating with Indian media houses to showcase the club in a unique light: Culture, fandom, history & much more

Explaining Tradition & Historic Derbies 
Online

Leveraging Talent For 1 Pager Interviews in 
The Hindu

4 pager features in The Sportstar 
Magazine



El Gran Derby X The Hindu Basque Derby X NDTV

FAM Trips: Showcasing India the Significance Local Derby’s
Collaborating with Indian media houses to showcase the clubs in a unique light: Culture, fandom, history & much more

Print feature about the historic 
significance of the derby and 

spotlighting both clubs & LALIGA in 
Print & Video Formats

A feature highlighting the unique 
footballing culture that exists in the 
region and the rivalry between the 
two clubs aired 6 times on India’s 
leading English channel + Online



Talent Access - Global
Providing Indian media with access to LALIGA Talent: Ambassadors, Players & Ex Professionals that lead the news and headlines

Talent Engaged Highlighted Publications Activated 



Collaborating with  fan clubs across Delhi, 
Mumbai & Kolkata – to tap key LALIGA 

markets

Leverage partner association through 
activations with Viacom18 & Puma to 

create a LALIGA experience  in each city

Partnering with influencers talkfootball hd 
& drogbaba to coverage and host the 

event respectively

Influencer Marketing: Partnering With Fans Clubs & Influencers 

Engaging with existing fan clubs to 
provide access to experiences & 

connections in football



Staying Ahead: Showcasing Expertise In Strategy & Football Development 

Opinion piece on how LALIGA India 
has managed to grow social channels 
by 2000% and viewership by 100% by 

utilizing cricket  

Interview piece on how LALIGA India 
combines grassroots development in 

India with rigorous brand-building 
and has achieved an identity and 
impact greater than the Premier 

League 

Interview piece on how the LALIGA 
Football School continues to 

empower Indian football, shaping the 
future of the beautiful game in the 

country



CLIENT APPRECIATION – CAMPAIGN EXECUTION

LALIGA India Managing Director

Comunicación Global at LALIGA

Global Delegate – LALIGA INDIA



Results

1050+
Media Engaged

6064
Articles

(Print + Online + Social Media)

80%
Category A Media

88 Billion
Print Reach + Online

₹ 766 Million
AVE

100+
Spokesperson 

Interactions 

7
Organic Speakership Opportunities

50+
Influencer Partnerships & KOL’s 

20+
Key Markets Tapped

50+
Organic Television Opportunities

~ 75%
Share of voice against competition for 90 

Day period after Launch

4
FAM Trips with club content for start of the 

season



Business Impact

A 20% Increase In 
Social Traffic to 

LALIGA’s Social Handles 
From India

Opening Match Day Of 
The 2023-24 Season 

Matched The  
Viewership Run Rate 

Required For LALIGA To 
Match & Repeat a 100% 
Increase In Viewership 

In 2 Consecutive 
Seasons In India  

Influencer 
Engagements With 

Sevilla FC Resulted in 
30% Increase In Club 
Following In India - A 

Growth Of 1126% 
Digitally Totally 

El Clasico In Oct 2023 
Reached 5.6x viewers 

compared to the 
previous season’s 2022-
23 season encounter in 

Oct’22 [Digital]

LALIGA 2022-23 saw a 
2x jump in the total 

watch-time over 
previous season 

[TV+Digital]



Thank You
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