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A NEW ERA BEGINS
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CLICK HERE TO VIEW THE VIDEO



https://www.youtube.com/watch?v=OFo3WN0f41U
https://www.youtube.com/watch?v=OFo3WN0f41U

Setting Context

The biggest football league in the world, underwent a rebranding for the first time in 30
years.

Along with singing EA Sports, LALIGA’s new brand positioning aimed to communicate
them as the

¢/ LALIGA

Further, with the restart of the 2023/24 Season, LALIGA also hoped to continue
momentum & build hype for the new campaign

By leveraging global & local spokespersons, broadcasting partners & ambassador
connect, How does a Spanish league seamlessly blend business, cricketand football to
leverage the LALIGA brand?




What We Aimed To Do

Generate Awareness

Generate Awareness for LALIGA's new

strategic positioning
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Build Hype

Continue momentum for the start of the
2023/24 LALIGA EA Sports Season

Push Boundaries

Utilise a host of media tools to drive specific
PR & Business Outcomes
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Partner Connect

Leverage partnership & ambassador outreach
to foray into new media opportunities

b

LALIGA s a
Global League
With Minimal
Indian
Footprint &
Associated
Relevance

News on Asian
Championship,
Asia Cup & ICC
World Cup
Dominated
News Outlets
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Engage with a variety
of stakeholders: from
Financials, Business of

Utilize Digital o
- r Sports, . - :
i de.g s L , : : Sustain hype with the influencers, g
communication Mainlines, Wires, Unify the rebranding of commencement of the B2 e
strategy targeting mass Online, Television, the league alongside = B ' g brirF1) = =
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@ | WORLD SOCCER TALK'

_= HOME UPCOMING GAMES TV SCHEDULES - CHANNELS - CLUBS - NATIONS - HOW TO WATCH

5 a straightforward white shirf, in the same raglan cut as the naw Arsenal tops

with a hem stripe around
ck. Same goes for the Adidas and Emirates logos. Further trim is in goid,

a Madrid|" adorns the
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Embargo Conversations | In - Line With Global Timelines

High Impact Exclusive Interactions with Financial & Business of Brands Media

Manzy Mt g | Fune | ity

Laliga revamps with new identity to capture India,
global markets

Varuni Khosla

LALIGA

mint

= BUSIMESS IMNSIDER

= INDIA

LaLiga hits 200 million followers on social media
platforms ahead of EPL

Embargoed conversation with the
Commercial Head & Digital Strategy
Director of LALIGA

Tapping Mainline Media to unveil the
new brand from a financial capability
standpoint

Unveiling the conversations together with
global counterparts




Embargo Lunch | Ensuring Indian Centric Messaging

Select Roundtable with Key Business of Brands Media’in Mumbai

e INTERVIEW JOSEANTONPOCACHAZA Lalig,
Vabignsxcllanudmlgnant = '‘We are encouraged by the :
' performance of IPL on Jio* :

#itsLali

Embargoed conversation with the
Managing Director & Global Delegate of

LalLiga revamps with new identity to capture India, , & = - 2 i : .

stobal it LALIGA rebrands foi 2023-24 season, LALIGA India

B e ropes in gaming platform EA as title
sponsor

Tapping Business of Brands media to
provide an Indian messaging to a
Spanish brand rebranding

Unveiling the conversations together with

g = = R L - global counterparts
v‘v Yot :'ca a :amm'tm o de ] ) : ;.' ' ) ¢ .
female football fans in o Linda yaccarino j » !
India: MD, lallgam'ilz : > e = M ed ia:

SFINANCIAL EXPRESS




Embargo Exclusive| Brand Promotion Footage

Exclusive to on an embargo basis to one of India’s biggest english television

channels

MAMATA ON ODISHA TRAIN TRAGEDY:
TRUTH MUST COME OUT

IZENS TO EVACUATE « AN INDIGENOUSLY DEVELOPED HE

* .
4 LALIGA

Exclusive Unveil Video shared LIVE & on
NDTV for 60 seconds organically

Anchor carried out messaging of
LALIGA's global footprint & Logo
significance

Unveiling the conversations together with
global counterparts




Buidling Hype | Unvieling The Logo For A New LALIGA

High impact promotional activities to garner maximum traction

The Power Of Our Futbol: A Preview , .
AT il Py New LALIGA: Logo Unveil

LALIGA Prasenta %1 ha Posmr OF AR A LALIGA's ‘The Power of All’ campaign
Campaign To Unveil It's New Strategic o

LALIGA introduco‘s “‘I;he Power of Ani,”a
Shmpai in duige tenem Sategto Positioning unveils its new strategic positioning

positioning
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LaLiga unveils new positioning, branding

CHRISTINA MONIZ
Mumbai, June 5

SPAIN'S PROFESSIONAL FOOTBALL
eague, Laliga has unvelled 3 new brand
( _»,w.\ml steateghc posttioning with thy
zgling, ‘the pn raf eurtutbol'for the
s'lm e 3 years,
cond most valu I LOCE
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) 30.5 million annually. EA Sports is the
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LALIGA unveils new strategic positioning
and international branding

T s arand fageo & renresa o’ bt

v gl redis Sinil

LALIGA

fovirimin L

niferon A A 2o Raf?y 3fe sfaverdzr aifEon
@) Jerh2l O SRl U AU Qo1 il 2@ 3na o)

LALIGA g1 og «gicis ulfsleian id

wcﬁmﬂa Glo31 Mzgiet 5201 A1 ol ?lcn QYA

1-1 nivi He (o l«'llﬂ(l
gty uf 8 d Baifd
414[!44 228, ¥ il A ag e,
dy vz dusd i qqad
wllvaldl 8 a3 v, s02 2
4589 g3t WY 4w vile
g gl g A Al vyl
ad) tytes 1 egtens uilBeal4t
2% s wiidl 0. W di-a
WY R SRS UM A 2t
il Sraa W2 el K0
il s iz w2l 9, o
Wlad o sz At 404
il o ea o s sl
g 1 60 YU uE B d
GeatlA it 5% 3. el 49
Y@ 2yldy el Al s
alfazandla Azas i g
Wl [Gan g2uiea Az ol
B e drani 11 Sulaal Mq
adialie 42af i ¥y eunl
Wis 9. heal 10 dui A8l o4
o e gz W0 8 Sl
A¥ly A dinzanddy A4

33004 aestiln s 491E wain
n

£ 9, 42 &4 A 4 4l
tdne e AL, ¥ 0
iz 208 L el o g
a7 i aeak 2o A v
el A sl 52 9, ¥
stk a4 A Wi saddl et
bt 2408 e [ et 2
Thne wedlloi 5319, oo A AL,
s0u, BT A U ey
el [eesiasi4l Emiaq
spafia 83 65, -9y wid dlls
Bik-5 Wi SRt WYY
sl youe g & “Oead 10
QM AN AU AT S g

yeul udl alsiq UR4 gad
wauetd eani €14 9, ¥ =
Skt d0ilE4 g oAl ad)
s, L sl A wndl
ol Slieey w8l wan usléa
), =] ot 3 R Wl
8% e Wis uas Puiad
Witffiea 9, ¥ 20 s i
Wit 52 3 81 Aoy fl3

g gl s wee sl
Rl eau <l 64 ws
il o e . ng b
A, g1l 1 5as v e
Wil Tl vEved wd i
ofl e, ¥ B2 {

A30E v B, 0 a2 s
A2 2oila wdfing 52 0w
Fusi w404 @ s sl2e
il 5 9, & wayud
TAUMELZ 15 1 WM M 4L
@, 4l -t Al Zems
WA 53 6, ol sl He
UR A s o W S AL
8, % el i dl sidifag 2
:wasllol 34 52 rLlf‘G:»} :
i i A 2l A A a e |
el usat 3 ' was s 9
WA 43 A b R e
ssmat] Gad &3 ead dven e
Il 235, 0 4 e
i Hed (Lae 35 n33m) 9, ¥
gaodlag Aa @, S wa
e Wl

LALIGA [aunches a new era, presenting
new strategic positioning & international
branding

La Liga Announces Rebrand Following Partnership With
EA Sports

seriershig e D Sk | 0T

LALII A launches a new era, presenting a ney
strategic positioning and international lﬂ.n.nlh=;E

Fribfiatied o dune 7. 202

60% of total coverage in
Category A Media: Messaging
Inclusive of New Logo & Position

Tapping a mix of Wires, Business
of Brands, Sports, Online,
Television & Business of Sports
platforms for the unveil

Print coverage across Goa,
Maharashtra, Karnataka, Kerala,
Delhi, Gujrat & Kolkata.

Mentions: Dainik Bhaskar, People
Samachar, Tarun Bharat, The
Goan Varta, Kalakaumudi, Shah
Times, Deepika & Dainik Navjyoti

Financial Impact in MINT, Forbes,
Financial Express & CNBC
amongst others




Bringing Perspective: Influencing Positioning
Showcasing t& breadth of the brand and LALIGA USPragainst competition

Laliga kickstarts a new era with EA
Sports asa Strategic Partner
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Ragfvas Mot My 3 207 RIS Vs Cormess

Laliga Tech Content Protection services works to
protect The Championships, Wimbledon from
piracy

LALIGA 1CQN

Capability

— BUSIMESS INSIDER

INDT &

First to 200 Million.
Followers

Laliga Encourages Clubs To Offer More
And Better Audio Visual Content During
Broadcasts

MAUUIV Vioual

Leadership

This Indian student shared a
classroom with Juan Mata and
other Spanish football stars in the
LaLiga Business School

il Sarar aEo Suchid BR0rYEoE renDYT et Jthimes in tha footall
indhizstry, including, farmer Spanish international, Juan Mats and
Bebirtn Tirmesses Tagn, fa foomee A4 e de barkid chof abon s
Thea Lalfgs Rusinecs School sime to crests o plpeline of tslended
cporis amouthees for tha future by focusing on providing them
abundent expoiure ¥ The industry fght from the offact.

More than LALIGA
Sport

Bringing to the fore the new fan profile
LALIGA looks to acquire with EA Sports

Showcasing LALIGA's social dominance w.r.t
competition

Over 100% Increase in viewership
compared to last season

Highlighting LALIGA’'s Tech Advancements
through Wimbeldon

Explaining LALIGA's vision withAR/VR/
Cinematic camera’s for the new season

LALIGA Business School: Placement
Highlights




Impactful Positioning | Controlling Narrative through Mainline India

High Impact Interactions with Financial & Television Media

INTERVIEWY: JOSE ANTONIO CACHAZA, nasaces ~ LaLiga revamps with new identity to capture India, LaLiga hits 200 million followers on social media

‘We are encouraged by the . ' glol\:alvmta‘rkets — platforms ahead of EPL , g~ [ LS
performance of IPLon Jio" i Sourash Jain 1.0+ ? -

. Au L
> @ a I a LALlGA UNNVEILS ITS ALL NEW BRAND
€ MAMATA ON ODISHA TRAIN TRAGEDY;
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Commercial potential of the D'g't,al REESENGCE globally'&
contribution from India with

&FINANCIAL EXPRESS brand in India with MINT B

Half Page Interview in Financial
Express about business
perspectives in India including

Television coverage of
LALIGA'S new Identity &

® highlighting their Indian
mlnt Nm presence







Official India Annoucement | With Rohit Sharma

Press Conference in Mumbai with
Wires, Online, Business of Brands,
Sports, Regionals, Television & Social
Media Influencers

L

‘No one is an automatic selection

‘No automatic selectlons Vi

Rohit Say C.Pr yﬁ
ey 0

im ODI World Cup, not evenme

-

Controlled Q&A with Rohit Sharma on
Indian Football, Cricket, LALIGA, Real
Madrid & ISL

Select talent Interview leveraging the
ICC World Cup with LALIGA Brand
Imagery

Partnering with Entertainment outlets
to drive conversation on social media

Blending LALIGA with-Football via'select Partnering with Entertainment

interviews , Influencers to build Buzz on Social

ROHIT SHARMA ATTHE
LALIGA EVENT IN MUMBAI

THF nn« ,f.:

uwhl

e

HE IS BRAND AMBASSADOR OF LA LIGA
THE HITMIAN OF WORLD CRICKET

Rohit Sharma’'s
love for football

Controlled Q&A on Love for LALIGA, Real Amplification via popular cricket accounts, Mumbai Indian/Rohit
Madrid, Indian Football Sharma fan pages, sports influencers & partner assets




ISL & YRy Geald & F wdl S @ | Hee
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THE INDIAN FOOTBALL NATIONAL

TEAM HAVE TAKEN A GIANT LEAP IN L
WHERE THEY ARE AT THIS MOMENT, i
THE ISL HAS PLAYED A HUGE PART IN

THAT,

Amplification | Driving the Taki . e :

. aking the conversation to Amplifying through regional
Throu.gh Football Conversation Mainlines & Print connect
Centric Accounts Through the ISL

ray N

TOOTHEALL
Rohit Sharma: {51 has played o huge partin helping Indion
netional football tecim take a giur.: IIZ-"I.'JP

“

sWhyWarch

Ishan Pandita to Kerala Blasters | Rohit Sharma Praises ISL | Sports News

0= -

Partnering with India’s foremost Football

Utilizing Influencer Impact to
Journalist

Sustaining the conversation
leverage content on Social Media

online




Setting The Stage for LALIGA In India

Corporate & Brand Story Telling with Viacom18 to highlight audiovisual innovations

Exclusive: We need to get closer to TN
cricket in india. but we cannot compete LaLliga hopes image makeover will

with it = Jose Antanio Cachaza. help corner new arenas in India
Managing Director, LALIGA India A ' ' ’

"Laliga ambroce technology with such a seamless blend™ ViccomiS's
Siddharth Shamma

EA Spors sanes o the pivopo’ spoesss of Laliga

How JioCinema and Sports18 are gearing up
to be the default destination for Indian sports
fans

Exclusive: LALIGA India MD Jose Antonio Cachaza speaks on reveamped branding, allies and targeted broadcasting

Jmr Revsplo Cackars, the Managing Dimetor (MDY of LALICA din, balleves et e ropeg i of EA SPORTS &2 the sew thtie spormor demanced 3 helistk: transiormation In tams of the g che
Imague projocied Rz in frent of the mrer isch Sy, Sl udience

Highlighting a 100% increase in viewership
since last year

Focus on LALIGA'S pillars of growth for India
alongside partners

Bringing to the fore LALIGA's tech and
broadcasting innovations




LALIGA CatchUp: Anticipation For the First Game of a New ERA

La Liga 2023-24: Barcelona kicks off title defence at Getafe

IW‘J
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Barca Sign Gundogan, Modric Stays At Real
Madrid: 10 Things We Learned This Week In
LaLiga

La liga: Arnau Martinez, a future star and Golden Boy
candidate, ready for his second season

Rufs Benites is back in Laligs:

R Celta amuun. Cod i wwenl 10N (my D 30 agems e i 1 celncipie ot Rale Beie
10 t3he VO 26 COXCh 0f The chib On & 1Treo-year confract Senkaz I sovaTing m

COMpPEttian 1l he Bas won 0f a0 cocrsing, ns N wis I cheege of the Yilenes O
Sicke 1l wos Laligs in 200102 aad JO0304

Lolige Encourages Clubs To Offer More
And Better Audio Visual Content During

Broadcasts

il anhance the oudto visuol experiance

Announcing the
LALIGA Match Schedule

Highlighting Transfers &
Player renewals on
weekly basis

Showcasing Potential
Superstars

Announcing Managerial
Recruitments

Updates on new Fan
Engagement platforms

La Liga: Five Things You May Not Know
About New Barcelona Star Inigo Martinez

Granada FC and their rich history
concerning the Spanish Civil War
and the Maradona brothers

10 things to know before the start of 2023-24 season 2

i

LALIGA and PUMA unwed the all new 'ORBITA' matchball for 2023/24
The lounch cormpoigy focuses on the power of foctbol itse o Insp e the warkl,

On this Day in LaLiga history —
Looking back at all the major events
in the Spanish top-flight in July

A N T ORF ey (RO o, BT s (T T i esons R e
Brn sl et W wbnarin wenel re e Giarren of W rvseat oo e wwmrits (8 Ve
history of the Lalios thet have taken slecs In June. Hew ars the

Rcal rngdrld =

Profiling New Signings &
Game Changers

Highlighting the Newly
Promoted Clubs into
LALIGA

Preview of what is to
expected this LALIGA
Season

Unveiling the New Puma
Ball

Throwback Imagery &
Content




Influencer Outreach| Unboxing the New ball & Immersive Experiences In Spain

Official ball announcement & broadcast
partner

Reels & player activations at the stadium
& training session

The LALIGA 'matchday experience

Spotlighting Spanish culture via LALIGA

Utilizing cricket influencers to
expand our outreach to a new
audience on new age media
with exceptional results
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Antonio Cachaza

MANAGING DIRECTOR,
L ALIGA PDIA

ince: Seeded Branding
(W.\R[c7. Ima‘ branding seeded at high visibility events or business portals

SPORTSEAN S

Brands &
Entertainment Summit:

Part of a high impact
panel discussion
alongside NBA India
on the business of
sports.

The Logo Evolution,
Promo was played at
the event along with a
conversation on
LALIGA’s new vision in
India

Duologues by Panasonic:

How LALIGA in building
football in a cricket loving
nation alongside Manish
Sharma, Chairman Panasonic

The new slogan and branding
was showcased in the
background with a
conversation on the culture of
sports, similarity's with Spain
& India and LALIGA's efforts in
India

Sports Mint X Aakriti Vohra:

A conversation on how LALIGA
is aiming to grow football into

the second biggest sport in the
country after cricket.

The Logo was seeded into the
interview to create hype and
inquisitiveness

Indian Television Awards -
Trailblazer, Wonder Women:

Aakriti Vohra, Global Delegate
of LALIGA was awarded the
trailblazer of the year award.

At her award ceremony, she
spoke about the new branding
& how LALIGA is trying to grow

the sportin India
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Building LALIGA's Profile Through Associations with Bollywood & Cricket

Building on

Leveraging Gujarat Titan’s success & pull
to build LALIGA Football School

ents to build virality and leverage the‘association and pull of Bollywood & Cricket

-~
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How it Works

Gujarat Titans partners with Spanish
Football League to introduce Junior
Titans'

e y s ¢ S o .. | — R N | — ' AT T
This program will aim at fostering a love for ourdoor sports amongst

Building on the visit of LALIGA legend,
David Beckham during the World Cup, to
Gift Real Madrid fan Rohit Sharma a jersey

children under 14.

Seeding content to FC Barcelona for the
hit Kaavaalaa Tune from the Tamil movie
Jailer reposted by Crew & Actors

Emiraie

FLY BEITER 8 | Leveraging moments such as Saif picking

his children from LLFS camps in Mumbai

Utilizing Indian Cricketer Dinesh Kartik to
shed light on Sevilla’s work in India
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J|IMamata meets La Liga chief in Spain,
Jlon investment in football clubs of Ben

J| | EXPRESS NEWS SERVICE

| We are happy to
help Bengal: 'Tebas

»Continued from M -

n Spain, A Meet Between Mamata Banerjee
And Sourav Ganguly Over Football

Wiantdng (Mol

West Bengal Chiel Minister Mamata Banerjee meets
former Indlan Cricketor Sourav Ganguly in Madrid

Why India? The LALIGA Promise to Chief Minister of West Bengal, Mamta Banerjee

A

Collaborating with cricket icon -
Sourav Ganguly & CM - Manta
Banerjee to announce an MOU

with LALIGA & West Bengal

Tapping a mix of Wires, Business
of Brands, Sports, Online,
Television & Business of Sports
platforms for the announcement

=
—

Television coverage across 20
leading national and regional

news channels

Front Page coverage in leading
English papers like Times of
India, Indian Express, Hindu &
Millennium Post

85% Coverage from CAT A
Publications; With a 3X coverage
earned in comparison to the top 5
brands & tourism ministries visited
by the CM during her investment
visit to Spain & Arabia




Roundtables With Key LALIGA Executives & Talent: For Premier Business & Sports Media

Showcasi
Madrid

Wa are Atletico de Madrid, we never back down:
Carlos Santamaring, head coach of Inter Kashl

La Liga olub Villarreal collaborates with Indian Foothall Academy,
Alshemy International FA

Jto croato an ocodomy” = Intor
Bh Carlos Santamaring on the
wision for the futuro

a Giants Villarreal
twrsr MChEMY
Academy,
lemy becomes
g iubmarine - Check

Rtletico Madrid returns to Indian league foothall with Inter Kashr;
|| former IFC gaffer Santamarina ta be head coach

i | Villarreal Academy collaborates with Alchemy
\ International Football Academy

)s from LALIGA doing interesting worKin the country to build Indian football : Villareal, Sevilla & Athletico

Sevilla want to give India a
taste of Luropcan tootbdll

LaLiga Club S r ously Considering namics - Captain Jesus Navas

«uwnd Sevilla's dip in form in Laliga

“Have to train hard and setan ~
example for youngster5° Navas i




Building Accessibility to Indian Talent Through LALIGA

Showcasir _ evelopment of LALIGA Football School Trainee’s on the National & State Level; Including Scholarships
Awarded &InVestments In The Nation To Build Football Accessibility

La Liga and Instituto Cervantes unveil the w

C Mus o 4 P14, | *Spanish-Bengali Football Dictionary’ STy TTENEISN, | B an casske Ta Taaa shaatsn Cantn. dallic

Dreams to Reality ~ emeioeresirocbeibetonsy  DCHSES | Mamata meets La Liga chief in Spain, talks
Kl B i ey o et == o= N e £ : on investment in football clubs of Bengal

Fields to National Football Arenas , : ; ; ———e .

EXPRESSNEV:‘ b"H VICE
BULFATA S ¥

WES

Set up ac adcm\ hclp us train tutulc
\1cs~.|s & Ronaldos, Didi urg 'S [ ali |g

s miicc et || ' Anusha's Inspiring Journey from Ru
: ! India’s under-20 striker Kajol Dsouza eams full scholonshlp Into Laliga to National Football Arena
@ academy in Spain

FC future sch P vy LA GPORIS £ Ladlgo among top 20 young global pioyen

N LalLiga-Instituto Cervantes nnveil ‘Spanish-Bengali Football
| Dictionary’

1bpamshaH1ndl Football DICthl’lal‘}-’




Championing Fair Play Conversations: With The President Of LALIGA

‘European Super League is a complete attack on ) il
European football: Javier Tebas, La Liga La Liga chief Tebas apologises for rant about Vinicius's racism
President complaint

| Minh

sportskeeda

EUROPEAN
SUPER LEAGUE

JAVIER TEBAS

President of La Liga

\/’i ni ahu ge d f(n- b ei n g th e b(‘St: 'l’eba S La Liga president Tebas apologises to Vincius, to work with Spanish

government to fix laws

Positioning LALIGA as a leader in
the fight against Racism & Fair
Play

Conducting Media Roundtables
to provide media unprecedented
access to LALIGA's top tier
management

Providing data & information
from the league including live
cases in the Spanish Courts

Print coverage in leading English
papers like Times of India &
Indian Express, Hindu &
Hindustan Times




Focusing on Business Aspects Of the Game: With LALIGA India’s Managing Director

‘We're proud that we could see a lot of joy in the
faces of the budding women footballers’ - Jose
Antonie Cachara

The

TOTALLY INDIAN
FOOTBALL SHOW

[Er—

LalLiga in India ft Jose Antonio Cachaza
The Totally Indian Football Show by Humans of indian
Football

Ronaldo, Messi Leaving Didnt Impact La Ligs - Joso Antonio Cachaza - Exclusive

0 NNIS Sports News ©

l‘ Jose Antonlo

Marmgng Dreews: 22 Lga 33

Balancing on and
off field success in
sports leagues

DG “;‘“’
THeelguess N

Jose Antonio Cachaza
Managing Rirector, Lallga India

e ABPLIVE @

BUILDING THE BRAND,
INCREASING CONNECTIONS,
AND EXPANDING THE FAN
BASE WITH A GRASSROOTS
APPROACH

JOSE ANTONIO CACHAZA

Mawsag)ing Direetor - Lallga India

L o
LG
<" Laliga

11144vidd

Mare information:

sportstar thehindu.com

BRANDS & ¢
ENTERTAINMENT S ANF%%
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== Jose

MANAGING DIRECTOR,
LALIGA INDIA

INTERVIEW: J0SEANTONIO CACHAZA, 1a e

‘We are encouraged by the 3 e
performance of IPL on Jio"

‘India is a growing country so it makes a lot of sense' — LalLiga's
Managing Director opens up on India's special connection with
Spanish football

t the coartry over the [ast faw yoors was e biggest incenhive in mantaming dlose 2onnect
Lalige's Managing Dinscior Jose Asonio Cacheaa, who spoke o Sparts Tak

<

#itsLaliga It's not f
U
o2 Laliga ga opl

#itslaliga 41 ~  #itsL

Interview: Jose Antonio Cachaza,
managing director of La Liga India
The Price of Football




Sustaining Into The Season: Storylines That Catch Attention

Yamal, 16, shines as Barcelona edge
seven-goal thriller at Villarreal

Friends, neighbours and rivals: The story of the
Madrid Derby through the years

duelin
SPORTS

Simeone vs Ancelotti: The k
the Madrid Derby in LALIGA

IR b e el ARt IRt 1 DOT Areatti] T Wi (leme ot of (e chieie w8

Morata at double as Atletico Madrid beat Real
in Madrid derby

Spotlighting LALIGA's

Showcasing Player

LALIGA Rivalries Over

Key Duels That Matter

Young Talent Journey's & Career's The Years For Silverware Reports
" ; : : Joao Felix s FC Barcelona’s hero and shakes up the Laliga
“From a different planet" Jude BrandZ Ranking Puts LALIGA's Brand Facism with VS RACIEMT - NSt ¥ile race

Bellingham wins 2023 Golden Boy award

The Englishman is the sevemth LALIGA player to win the award sincs
itz inception in 2008 making LALIGA the league with the mast
winners, and follows inthe fovsteps of FC Barcelona's Pedri (2021 and
Oavi (4022] fo mase it 3 thiee-peak for Spanish clubs. Previous
LALIGA winers (ncluds Lionel Messi for FC Bareeins (2005), Sergie
Agisera for Athitien de Madrid [2007), and ksco for Malaga CF (2012),
befare Pedri, Gavi and Befingham.

Value UP By 15%

s

Ustien o CONOmie @1 ol CUPSRACISM B U6 Wit of 11k ¢ Ristve sewhn U0 (aise s Mwess
L P s L L e e P

Talent That Stands Out In
Europe

Business & Corporate
Wins

Efforts To Rid The Game
Of Racism

Twists in The Title Race

Hero & Challenger
Stories




FAM Trips: Showcasing India the Beauty of Athletic Club THE HINDU

Collaborating‘iith Indian media houses to showcase the club in a unique light: Culture, fandom, history & much more

Athletic Club is Basque only — for how long? ‘Butcher from Bilbao’ calls
R — Maradona the greatest

My AR

FETE TS TS (R

Explaining Tradition & Historic Derbies Leveraging Talent For 1 Pager Interviews in 4 pager features in The Sportstar
Online The Hindu Magazine




FAM Trips: Showcasing India the Significance Local Derby’s J§IVs I8

Collaboratiivith Indian media houses to showcase the clubs in a unique light: Culture, fandom, history & much more

Echoes of Kolkata in El Gran Derbi of Seville ol Y

ATHLETIC CLUB

El Gran Derby X The Hindu Basque Deri)y X NDTV

A feature highlighting the unique

Print feature about the historic . oty
= = : | footballing culture that exists in the

significance of the derby and

spotlighting both clubs & LALIGA in ‘ region and t.he rival.ry between.ﬂ,\e
Print & Video For e two clubs aired 6 times on India’s

leading English channel + Online




Talent Access - Global

Providing Indian media with access to LALIGA Talent: Ambassadors, Players & Ex Professionals that lead the news and headlines

sportskeeds
VT NF\ | PRESS TRUST OF INDIA

India's Premier News Agency

Talent Engaged Highlighted Publications Activated




Influencer Marketing: Partnering With Fans Clubs & Influencers

- \. 1 -
< \ =

I Tow does it feel after an

El Clasico loss

Collaborating with fan clubs across Delhi, R B | e - e et LA

Mumbai & Kolkata - to tap key LALIGA ' oo
markets

il )

Leverage partner association through
activations with Viacom18 & Puma to
create a LALIGA experience in each city

Partnering with influencers talkfootball hd
& drogbaba to coverage and host the
event respectively

.....

Engaging with existing fan clubs to
provide access to experiences &
connections in football




(L R

LALIGA's India gs lan: Usi icket t . . P .
bty el How La Liga is building its brand as well
as developing grassroots football in

India

Latiga

X FOE’&‘CG,‘! Sehaot

YCO0) Fraineess 1 29
UU tramees in 31

Vi
on the leaoue's arascroote in
N e Ieague's Grazal DO HTRGLY

vty

aatt PR — '&
| Interview piece on how LALIGA India
Opinion piece on how LALIGA India | combines grassroots development in
has managed to grow social channels India with rigorous brand-building
by 2000% and viewership by 100% by and has achieved an identity and
impact greater than the Premier

utilizing cricket
League

Interview piece on how the LALIGA
Football School continues to
empower Indian football, shaping the
future of the beautiful game in the
country




CLIENT APPRECIATION - CAMPAIGN EXECUTION

From: Alberto Pifiero Rubia <apinero@lalisa 5>
Date: Monday, 11 September 2023 at 10:55 FM
To: Aziz Khan <aziz.khan@msleroup.com> M "‘“‘"m TR

Subject: RE: LALIGA Brand positioning campaign Thanks Aziz. 45 said it was a joy to work with you and all'M5L

c o | oy orm— t=am your highly professional work was key for the development
xternal to the Groupe | en provenance de I'exterieur du Groupe of Laliga brand in India. I'm sure we'll meet down the road

Dear Aziz,

As you know, The Mew Era campzign unveiling the new brand positioning for LALIGA has been crucial for us from a strategic standpoint.

From the ideation and strategy to execution & analysis, MSL has shown relentless commitment to achieving our objective and has been a vital partner for us in India with this unveil.

With tzilored approaches to provide exclusive content, seeded branding or mass sppeal through a variety of spakesperson, ambassadar connect and influsncer managemeant wers crucial to reaching our target audience sffectively.

In continuztion to build on our presence in India to once again increase viewership of the leagus by 100% as [zst year, this campaign was a standout and & leap for the ssason.

Cheers,

ALBERTO PINERO

Comunicacion Global
T+34 012 055 000 | M +34 632 596 031
Torrelaguna, 60 28043 Madrid.

WWW.LALIGA.ES

Comunicacion Global at LALIGA




Results
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88 Billion X766 Million e
pokesperson
Print Reach +Online AVE e tions
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Organic Speakership Opportunities Influencer Partnerships & KOL's Key Markets Tapped
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FAM Trips with club content for start of the
season

N awrw ) =
50+ | ~75%
Share of voice against competition for 90
Day period after Launch

Organic Television Opportunities




Business Impact Yoo0s00e 8w

e n

Opening Match Day Of
The 2023-24 Season
Matched The
Viewership Run Rate
Required For LALIGA To
Match & Repeat a 100%
Increase In Viewership
In 2 Consecutive
Seasons In India

Influencer
Engagements With
Sevilla FC Resulted in
30% Increase In Club
Following In India - A
Growth Of 1126%

Digitally Totally

A 20% Increase In
Social Traffic to
LALIGA's Social Handles
From India

>
7

$ El Clasico In Oct 2023
Reached 5.6x viewers
compared to the
previous season'’s 2022-

23 season encounter in
Oct'22 [Digital]

LALIGA 2022-23 saw a
2x jump in the total
watch-time over
previous season

[TV+Digital]
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