-
<
oY
O
ot
0
O
O
%))
-
D
<



SUCCESS IN NUMBERS




)]
Z
O
—
O
<
ad
LLI
—
Z



ANNOUNCEMENTS & ENGAGEMENTS

BUDGETCOMMENTARY INDUSTRY OUTLOOK& TRENDS APPOINTMENT

The quote highlighted how G o v degision to MARKETING Appointment of Tribhuwan Joshi as Head of
officially recognize esports as a multi -sports Corporate Communications
event in India is a welcomed step for the REVIEW 202 r— _ _
/ “ 10+ Online News Hits

Indian esports ecosystem

Mr Arnold Su from ASUS thrilled as Esports
being officially recognized as a multi-sports
event in India

ASUS India appoints Tribhuwan Joshi as Head
SRR R Gorp Com

The marketer’s playbook for 2023 [ worne |
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ASUS India appoints Tribhuwan Joshi as head
of corporate communications

ALCULL® BUREAY
Loy
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®
Paramjeet Singh Mchta, head of marketing, ASUS India
ASUS India appoints Tribhuwan Joshi ASUS India names Tribhuwan Joshi as Head
as Head — Corporate Corporate Communications, PR and CSR,
Communications, PR and CSR, Consumer and ROG PC Business

Consumer and ROG PC Business By VARND A 2023 01 02 G| £ |+

Budget 2023 Highlights: Reactions from
the Indian tech industry

istry has to s.

Paramjeet Singh Melta
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ERIC OU APPOINTMENT

The announcement was covered in59 media platforms with a reach of 50M+ . Prominent platforms included top -tier English dailies, financial dailies and
HR trade media such as The Times of India, Financial Express, Times Now, ET Telecom, ET HR World and People Matters, amorgpist.

S FINANCIAL EXPRESS

ASUS strengthens India leadership team

The company has elevated Amold Su and Dinesh Sharma to the position of vice president

@=> @0 C

ASUS India Ups the Ante! Welcomes Eric Ou as New Country Head
and Unveils Refreshed Leadership

The

Written by BrandWagon Online

May 11, 2023 11:44 IST S Authored by: TN Tech Desk

ARNOLD DINESH

BW BUSINESSWORLD S slosioreeinds. |
June 16, 2023 Trove?
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ASUS India Appoints Eric Ou as Country Head, President, and
Director

ASUS India Strengthens Its Leadership

Team In India
==

ASUS India, a Taiwanese technology giant, today announced the appointme:
of Eric Ou as Country Head, President and Director, of Systems Group, ASU.

£ IndianRetailetom

| India
B ]

ASUS India elevates Eric Ou as
Country Head

With 23 years of experience in ASUS across different territories and
functions, Eric Ou has been pivotal in building the brand share.

Asus India strengthens its leadership team in
India

TIMESOFINDIA.COM / May 12, 2023,
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Asus India, a Taiwanese technoloav aiant has announced
5.3

the appointmen THE TIA\;IESOF [NDL\ sident and

Director, Systems uroup, ASUS Inaia. vvitn £s years of

Asus appoints Eric Ou as India 1HOML  ADVLRTISING MARKLIING PR & CORPCOMM - MLODIA - PLOPLL MOVEM

country head; elevates Arnold Su,
Dinesh Sharma to VP

g4m

namet Paople Movament Mows ¢ Latest Internct Scopie Movement News, ¢ Peepic Movement

~ ASUS India appoints Eric Ou as Country
Head, President & Director- Systems Group

Arnold Su elevated Vice President for Consumer and Gaming PCs; Dinesh Sharma to be Vice

e for C PCs and
sém 7 exchangedmedia Staff
A Published: May 13, 2023 11230 A
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APAC PARTNER
SUMMIT

A Asia Pa c i Na. ¢ €snsumer and Gaming Laptop Brand
held the largest ever Partner Summit based on the theme
dnnovate to Elevated designed exclusively for trusted and
valued partners

A Despite a tough 2022 that saw the overall Consumer Laptop
Market in Asia Pacific shrink by 6%, ASUSdefied the odds

and grew 11% for the year

A A S U ®BED laptops are a key component of its growth
strategy in the region as it assertsits leading position as a
pioneering OLEDIaptop maker

A Via press release dissemination, we garnered 5 media
exposureswith a monthly reach of 94K+

Q © 2023 ASUSINDIA. CONFIDENTIAIAND PROPRIETARNFORMATION

ASUS Hosted APAC Partner Summit to
Discuss Growth Roadmap for 2023

NDM News Network

¥y f <

Pyl s 28 Fh, 20221240 m - Amin e
ASUS held the largest ever Partner Summit based on the theme 'Innovate to Elevate'
desianer exclusively for trusted and valusd parlners Lo further strengthen and buile

tions. At the Summit ASUS revealed an aggressive goal and further
deminance in 2023 as well &s celebrated & successful 2022,

ASUS celebrates a successful 2022 at APAC
Partner Summit

By VARINDIA - 2023-02-28 G| £ | +]

ASUS Celebrates APAC Partner Summit with the Theme ‘Innovate to

Elevate'with Over 550 Participants
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Asus celebrates strength and
collaborations at APAC Partner
Summit
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Announcements & Engagements

PRODUCT INTERACTIONS

Arnold Su & Sam Huang interaction with
Device Next highlights
how i tds nurturing th
ecosystem within the country

Empowering Gamers and Creators: A
Discussion with ASUS India’s Arnold Su
and Sam Huang

#220EVICENEXT by devicenext @ May 6,2023 10

w00 QEEDOOIED

% DEVICENEXT

EXCLUSIVE

INTERVIEW

SAM HUANG

‘ARNOLD su

Business Head, Consumer and Gaming PC, Country Product Manager India \\:,‘
b .

System Business Group, ASUS India Cs), ASUS India S

MARKETING STRATEGY

Paramj eet
b highliglisile branad strategy in indharalorey with
goasumen igsigrdsrand the way gotward for 2023

TRENDING —
NEW

Paramjeet Singh
Mehta

Head of Marketing
ASUS India

AvgouY

“Laptop industry is witnessing a surge in demand for gaming & creator-oriented
devices"
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Ak Rand Meta's Ravi Carg on fortifying Businesa Mesaogeg oo WhatsApp

im0 Wi Drools CEO highlignes key factors drving growth for pet care Induztry in 2023
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ey trenda dominating the Indusery In 2023
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SOFT PROFILING

a ¢ t i |fehactivn with'Campaign India for Arnold Su
highlighting about behind the scenes of his work and

personal life

24 hours with... Arnold Su

Arnold Su, business head - consumer and gaming PC, system business group, ASUS India, takes us through what

S 915]in

aday in his life looks like
May 16,2023 08:51:00 AM | Article




Announcements & Engagements

PRODUCT INTERACTIONS

Arnold Su & Sam Huang interaction with
The Hindu highlights the brand's growth

trajectory and companyads

strengthen the creator ecosystem in India

Will be making more products for creators,
Asus executive says

Asus, known for its high-end gaming and ROG series, is now looking to dominate the Indian PC market
across segments and price points

June14,202310:59 am | Updated 12:53 pm IST
NABEEL AHMED
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(From left) Sarr
Asus. | Photo Credi

ct Manager PC, Asus India, and Arnold Su, Vice President, Consumer & Gaming PC, System Business Group,

With the burgeoning interest in performance-oriented devices, Asus is looking to expand

its footprint beyond high-end performance laptops, and in the creator segment with high-
spec devices at lower price points.

2ND RANK IN CONSUMER
NOTEBOOK IN Q1 2023

Arnold Su interaction with Forbes

India highlights about the product roadmap
f ur t hoeASUS, how the brand started its operations

in the country with motherboard as its
offering, to the introduction of the gaming
segment, the ROG laptops
Forbés

Ahead of the game: ASUS hits a high note in
India

zEest consumer ne
an ASUS topple HP

FOLLOW ON: v Full Bio v
oooe o

high tech and quality”
Arnold Su, vice president (consumer and gaming PC) System Business Group,

‘_ /- ASUS India

| “Most people consider India to be an entry-level
@ market. But it is not. Indians are willing to pay for




THOUGHT

Strategically leveraged Peter Chang's India visit
to align media interactions with key Indian
national dailies to elaborate on ASUS'India first
commitment, H-1 numbers of 2023, projections
for 2024 acrossbusinesscategories and plans to
set up a larger manufacturing plant in India

We scheduled Peter Chang, Eric Ou and
Arnold Su's interaction with The Times of
India’'s Pankaj Doval( a senior journalist) and
Business Standard's Aryaman Gupta (an
upcoming journalist in the business beat)
that led to a multi -city large format spread
and even featured on the publications'
online platform

LEADERSHI

P
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Despite curbs, Asus
eyes double-digit
growth in a year

Expects 5-10% rise in festival sales compared to last year

ARYAMAN GUPTA
New Delhi, 19 September

s the Indian personal
Acomputcr (PC) market

has begun to show
signs of recovery, Taiwanese
PC maker Asus is looking
o ramp up its investments in
the country.

The firm has not wit-
nessed any operational chal-
lenges due to the recent lap-
top import restrictions
imposed by the Centre, It is,
in fact, expecting an uptick in
festival season sales com-
pared to last year. It is also
looking to expand its manu-
facturing capabilities in India

“The Indian market has a
lot of potential. Right now, it
is the biggest contributor for
us in the Asia-Pacific region.
There is a lot more room to
grow in terms of PC penetra-
tion, compared to other coun-
tries. We believe that we will
need to invest in India further.
Our investments here will
grow in double digits (within
a year),” Peter Chang, general
manager, Asia-Pacific, sys-
tems business at Asus, told
Business Standard.

Asus’ optimism about the
Indian market comes atatime
when global PC makers have
been reeling from the govemn-
ment’s recently-introduced
laptop import restrictions.

In an official notification
on August 3, the govemment
announced that import of
laptops, tablets and PCs will
be restricted with immediate

(From left to right) Asus’ lenlorleadershlp EricOu,
Peter Chang, and Arnold Su

PEER COMPARISON

PHOTO: ASUS

Indian PCmarket share break-up in the last 5 years
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its entire supply chain to
India will, however, be achal-
lenge, according to the firm's
management.

“From the next financial
year, we will also be working
with an international electron-
ics manufacturing service
(EMS) partner to boost local
production. We are working
with the ministry of electron-
icsand information technolo-
gy (MeitY) very closely. We
already have manufacturing

even if there is a decrease in
overall PC shipments, our
market share has meaningful-
ly increased,” said Arnold Su,
business head, consumer and
gaming PC, Systems Business
Group, Asus India.

Although PC shipments
(including desktops, note-
books, and workstations)
declined 15.3 per cent year-on-
year (Y-0-Y) to 3.2 million units
in the second quarter of 2023,
the market grew 59 per centon

Asus ropes in Flex to
set up India factory

To Brmg Key Part Suppliers From China

Pankaj.Doval com

New Delhi: Taiwanese lap-
top major Asus is getting its
key component suppliers
from China, its biggest ma-
nufacturing location, to In-
dia as the company sets up a
new factory in Chennai thro-
ugh its contract manufactu-
rer Flex, in a boost to the go-
vernment's ‘Make in India’
initiative,

Banking on the govern-
ment’s revamped Rs 17,000-
crore production-linked in-
centive (PLI) scheme for IT
hardware, the $15 billion Tai-
wanese company, which ear-
lier manufactured some of
its products at a factory in
Noida, is now working on a
plan to aggressively expand
production in India. It ex-
pects demand to grow rapid-
ly here, while China, US and
the major Western markets
witness aslowdown.

“Asusisoneof thefastest-
growing notebook brands in
India and we will now ex-
pand our product line-upand
business operations here in
line with the growing scale
of business as well as market
potential,” Peter Chang, ge-
neralmanager for Asus’ Asia
Pacific System Business
Unit, told TOI here.

The company currently
gets almost 80% of its pro-
duction from China, and the
rest through Taiwan, Brazil,
Europe, and Indonesia. “As

Asusisoneof | & Aswe expand in India in line
the fastest- with the PLI scheme, this country
growing notebook may emerge as the second-largest,
brands in India and we | or at the most third
will now expand our manufacturing site for
product line-up and us globally over the next —
business operations | few years § 4
here i line with & While India is a growing
growing scale of market, Chinese market
business as well as has come down
market potential s,gmf,cam,y

Peter Chang, GEneraL m

we expand in India in line
with the PLI scheme, this co-
untry may emerge as the se-
cond-largest, or at the most
third manufacturing site for
us globally over the next few
years."

Asus, originally opera-
ting in India through gaming
laptops, has been expanding
its product line-up and cur-
rently has an 18% share in
the consumer notebook busi-
ness, while having around
5% share in commercial no-
tebook and consumer desk-
tops. “Originally, we were
present through the online
channels, butare now expan-
ding inofflineas well.”

Chang said the company
is encouraged by the revam-
ped PLI scheme for IT hard-
ware, investment and locali-
sation milestones mandated
in that. “We took our time to
understand the policy and
how to comply with the pro-
visions therein, after it was
announced. We now feel com-

fortable with the scheme,
which has prompted us to
rampupourlocal production
plans.”

The company is scouting
for local vendors for key
parts, such as, PCB (printed
circuit  board), memory
units, and chassis. “We need
tofind suppliers hereand are
alsotalking toourvendorsin
China, Taiwan and Korea,”

The Indian computer
market saw sales of around
10-11 million units last year,
and Chang said it has the po-
tentialtogainscaleof China,
that currently sells around
25-30 million units. “While
India is a growing market,
the Chinese market hascome
down significantly.” Chang
said there are no immediate
plans to export from India as
most of the manufacturing
will be used for local usage.
“There is sufficient demand
here, which needs to be met
first. Only after that, we can
considerexports.”

Business Standard

THE TIMES OF INDIA




ALLY | MEDIA INTERACTIONS

Successfullyconcluded media interactions for the launch of ROG Ally with Mr. Arnold Su - Business Head, Consumer & Gaming PC,
System Business Group, Asus India with key mainline, tech and e-sports publications such as IANS, Business Standard, Financial
Express, Gadgets 360, Stuff, IGN & India Today Gaming. Resulting in 14 online media) & 14 Print stories, reaching over 111+ Mn
people.

MOBILES | TELECOM | HOWTO | GAMING | ENTERTAINMENT | CRYPTO | AUDIO POLAPTOPS

With Arnold Su

EEZN 05wt

Is India Ready for the Asus ROG Ally Handheld Gaming PC? Interview
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Asus hasgaminginlineof sight in India playbook
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‘Women account for 40%
of the gamers, and this
numberwill only grow
VIKRAM CHAUOHARY

LAST MONTH, THE GST Council
imposed 26%xononline gaming,

‘games or electronic games — has
beenthriving,
“Video games aren't new says

Amold S yice-president Consumer
& Gaming FC, System Business

edisandrenn v | providing OTT entertainment: Arnold
el el L
Popular gaming titles Su
The o g ecomsems
ot i ha s
Bt it

= Hardcore gaming that includes
games like DOTA 2, CS:Go, Vlorant
and Aper Logends

Whos playing?

® E-SPORTS "
e Games Indians play

Inindfa, the industry

gaming d 2 thatmanysmartphaneuserswant o
in 2023 1preach €135 billon,mak 17310 3103 bl grew ata CAGROf21% shifttowardsPCgaming —assmart
Ingitthe ourch-rgest segmentof  “In India,the i durin : borcs may
: it limications — and the industry s numberuelonlygrov, "
(4sE) winthe clstorer developing thin and light devices  increase i the number of gaming;
et penetcation and easy accessto million users” rossing 3
¥ 300 million Last month, Asus nanched the

Ihealt

)
gaming-focused  users.t

nowgamingSusay. brought many
Sam Huang, counry product  devies — ncuding desklope - we
e (ndia), PC, Asus, ads th These  CoNSUMER & o
NG PC P
thenormalisason of e gamingand  gaming experience. SrTE Btiess gamingdevice says S
o Srows While most
dous increase i rfficin garving  of gamers play games on smart-  ASUSNOU, brands havededicated g
and over the top (treaming) ser “f g device,asalso egu
social 5. and1 tar smartphones and

“During the pande
emenged as one of 6

FCs that support gam.
ing,Asuss th leader.
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device agnostic;”

with  mental
development of children, thereare
effectsaswell These

Aug 14 (IANS) T

gaming enthusiasts, Taiwanese tech major

able handheld saming device "ROG A'ty” that runs on the new Wind

- 5 Asus ROG Ally excels in gaming as well as

Aws Gamng Comcle

Asus ROG Ally in-depth review

Analy worth saving up for

'When we asked Asus Indaa f they cooked a secret sauce with AMD 1o get ths leved of
performance, Amold Su, the Vice President, Cansumer & Gaming PC, System Business
Group, Asus India said that “The havtivare and fealures miegrated 10 the console are done va
muliple Jeveis of research and testing. We collaborated visth AMD and buslt the 21 Exireme
CPU that festures 8 cores and 16 threads, ensuring optimum performance without sacnficing
battery Me. This has been customised and designed specally for handhel! devices, keeping
s foom factor, thermal anvelope and use cases i ming

That's pretty much corparate speak for 'we took the best chip from AMD and put & here' Its a
smarter move in my opnion because then Asus can focus oa prowiding software support o
poish the Windows expenence

P Home  News  Reviews  AboutUs

Homa, N
NEWS

Arnold Su Vice President — Consumer and Gaming
PC, Asus India Shares the Vision Behind ROG Ally

GAMING'

Arnold SU Vice President — Consumer and Gaming PC,
Asus India shares the vision behind ROG Ally

Movics FC Mote »

o =3

A3US ROE ALY

Asus India Exec Arnold Su Talks About ROG
Ally, Market Impact, Innovations, Gaming
Community, Esports, Demands From Gamers,
and More




ANNOUNCEMENTS & ENGAGEMENTS

SOFT PROFILING MARKETING STRATEGY INDUSTRY STORY PARTICIPATION
Mr. Arnold Su, Vice President- PC& Gaming In an interaction with Financial Express for its The key products launched this year during Q2
Business, ASUS India, was featured in Mint AdTalk column, Mr. Paramjeet Singh, Marketing and Q3 were featured in gifting stories by leading
Lounge - Monday Motivation. The article Head- Consumer PC and Gaming, Systems tech publications such as Times Now, Gizbot,
highlighted his journey in ASUS India, his Group, ASUS India, elaborated on his views on Zee Business, and Mashable , among others.
career,and athletic pursuits the upcoming trends in the marketing industry
fvom lounge BrandWagon AdTalk with ASUS' Sovsness

Paramjeet Singh Mehta

Mehta

. o eal Relationships
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amal n of captivating storylines coupled with

believes
t

PHOTOS

Written by Saptak Bardhan

September 3, 20231200 1ST ‘7
Asus India's Arnold Su on his team's ‘no magic, ® e
only basic’ rule ®

Asus India's vice-president of consumer and gaming PC talks about mentorship and
what marathon running has taught him about life and work

TR
AN

Rakshabandhan Gift Ideas: Asus
ROG Ally



https://lifestyle.livemint.com/relationships/asus-india-arnold-su-productivity-motivation-mentorship-111691231895158.html
https://lifestyle.livemint.com/relationships/asus-india-arnold-su-productivity-motivation-mentorship-111691231895158.html
https://www.financialexpress.com/business/brandwagon-brandwagon-adtalk-with-asus-paramjeet-singh-mehta-3231289/
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ASUS HOLDS NO. 2 CONSUMER NOTEBOOK BRAND IN 2
CONSECUTIVE QTRS

Home > Techmology Sclence
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ASUS India Defies Market Decline to Secure No. 2 Spot in Consumer

MM MDA v WD OLMONOONT MR Y NN

ASUS secures 2nd spot in India’s
consumer notebook market for 2nd
consecutive quarter with 18.2%
market share in Q2 2023

AUS

Inspiring Innovation » Persistent Perfection

TIMESN|[O[wW]
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ASUS grabs 18.2%

MEIT -~ | market share in Q2

| 2023 to be the
.| Number2 in India
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ASUS becomes the No. 2
consumer notebook
company for the 2
consecutive quarters in
India with a 18.2% market
share in Q2 2023

CXO0todaycom

IT Perspective for Decision Makers
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ASUS secures 18.2% market share in Q2 2023

o
N2t

September 18,2023

iTVoice

ITINDEPTH

Retail India News: ASUS Emerges as No. 2 Consumer Notebook
Brand in India, Continues Growth Streak

Qe .

GAMING  INTERVIEW

ASUS BECOMES THE NO. 2 CONSUMER
NOTEBOOK COMPANY FOR THE 2
CONSECUTIVE QUARTERS IN INDIA
%ng A 18.2% MARKET SHARE IN 02

“We are dedicatedly working

hoping to capture the No 1

INSEARCH OF INCREDIBLE

towards our mission and

position in the upcoming
quarter”

Mr. Arnold Su
Vice President, Consumer & Gaming

ASUS Emerges as 2nd Leading Consumer
Notebook Brand for Second Consecutive

Quarter in India

NOM Nows Network
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200th STORE LAUNCH

Continuing to strengthen consumer trust in India and put a concerted effort towards defining the overall purchase experience for consumers, we
launched A S U &6th milestone store via a pressevent in Delhi on 4th March.

T

Makhni,

he 200th store was inaugurated in the presence of Rajiv
Managing Editor, Technology, NDTV Anchor -

Gadget Guru. This was followed by a candid interaction by

R

ajiv with Leon Yu and Arnold Su along with the walk-

around shoot of ROGZone at the store.

A

On the sideline of the launch, we organized select
interactions of Arnold Su with: HBL, ET Retail & PTI. It
was followed by National releaseissuance

Thelaunch garnered a total of 53 high impact stories
Owing to the focused approach on inviting a mix of
publications, the event was attended by key media
entities from wires, financials, electronics, vernaculars,
and trade publications

6 media publications- Financial Express, PTIl, NDTV,
and IGN amongst others attended the event

Q © 2023 ASUSINDIA. CONFIDENTIAIAND PROPRIETARNFORMATION

businessline. A=
ASUS India aims to boost retail
presence, add 100 stores in 2023

Asus India aims to be a market
leader in consumer notebook
segment in 2023; plans to
expand offline presence to 300
exclusive stores

Acensetog e a ree 0

es inIndia | The G

Asus To Challenge Top Position In Indian
Consumer Notebook Segment This Year

Acecebing te ma e

PREss TRUST OF INDIA

eminr News Agency

P ssisce @

ASUS Boosts its Retail Presence with
Launch of 200th Exclusive Store in New
Delhi




200th STORELAUNCH

Toamplify the launch and gaming zone at the store, we also invited gaming influencers - Solo Manan, Mackle, Rushali,and Hathoda

Reels 7 &  Reels
They have all kinds of laptop

available, basic to premium
range everything at one store.

T

&— Reels

Kl

QV

675 likes

Ig_hathoda Asus India launched its 200th experience store
In Nehru Place, Delhi in which you can find everything
under one roof. It also has a gaming experience zone
where you can actually try and test the laptop before
actually buying it. So, what are you waiting for? Go and

<
HEV/HAVE A EXPERIENTIAL GARANIR (D s Q

15

hiAEYOU-CAN EXPERIENCE s vt by AsUS o jaunch of their 200
[APTOP BEPERE MAKING" Y[]U ®F Loty opomtain B v

; °
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GAMERS UNITE! .. R
visit the store now!

¥2 = Liked by gegusIotitand,e17 others #CelebratingTrust #ASUSIndia @asusindia
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RETAILEXPANSION

3rd Pegasus Store in Delhi

A The launch garnered atotal of 14+ high -impact stories

A Standalone story in Indian Retailer, India's largest news,
information and market intelligence provider in the retail sector that
demystified A S U 8isruptions in consumer technology

A Leading retail publications like 8 Indian retailer, RAI amongst

others
attended the event

How ASUS will Transform India’s Consumer Tech Scene

EY - Shutbam Disgupta
a Features Ednor

Feb (8, 2023 / 11 MM READ

ASUS strengthens its retail
strategy, adds third Pegasus
store in Delhi

The company, with its Pegasus stores, want to provide its consumers with a
first-hand exp of brand across PCs,

gaming laptops, creator series, all-in-one desktops, and a wide range of
sccessories.

New Delhi: AS
Inlwanasa la

trangthenad its
with opening of its third

stora in New Dathi, tha mmpnny
said in & media relesse on
Tuesday.

Spresd across 500 square feet, it
In located in the alectronic cantar
of tha city at Nehns Placa, Now,
the brand hus a Lol of 19 sloes
in the city, including the 3

Pagasus stores.

ras, wants to provide its consumars with a tirst-
Bl Retail com .

ong, ranging across consumer PCs, gaming
From The Economie Times
lezklops, and o wide range of accessaries.

Select Store Announcement

A ASUSannounced the launch of the first 'Select Store' in

India for refurbished personal computers (PCs)

A We garnered a total of 18 media exposures in top
publications like Times Now News, RetaidGrowth and

India Retailing

ASUS Launches First 'Select Store' in India: Now You can Buy High
Quality Refurbished PCs from ASUS with Iyear Warranty

5 authored by: H Tax
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ASUS India Expands Offline Presence with ‘Select Store’ for
Refurbished PCs

ASUS A3 3790726C 192 apening af 1ts Hes
This pew store will offer cuxtamers acce

Lozated st Nebru @iz 1) Hew Delh, the 2505 Sl

Q IndlanRetallercom

Uiy 17 refurbiehed DREONS: COMDUtars IRCE).
uelity rafurhisher POz that have bewn meticlauly
Inspacted and restored to excellent conditton at an afferdable price.

by ASUS 1 muwt th
company warranty.

Asus



EXCLUSIVE STORES LAUNCH IN BENGALURU

Announced the opening of 3 ExclusiveStores in Bengaluru in regional as well as national media. The announcement was reported in 17
media platforms including Times Now, Gadgets Now, ABP Live, and Digital Terminal to name a few, generating a potential reach of 332

K+
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.
ASUS Unveils Triad of Exclusive Stores in Bengaluru e Asus launches th ree stores In |
° . .
The new stores wil not just be retal spaces but immersive tech 2ones Asus Opens 3 Exclusive Stores In Bengaluru, Intends To Bengaluru' A" detalls TeCh maJOI'ASUS |aUHChES three stores in
8 Authoredby: TN Tech Desk | Strengthen Retail Footprint Gadgets Now Bureau / Gadgets Now / Updated: May 18, 2023, 09:37PM IST Benga|uru
In a bid to strengthen its retail footprint across the country, Taiwanese tech \ f racesoox W rwire | inunkeon | | B v TR orndreiiggueas 1225 @16 PO

KEY HIGHLIGHTS giant Asus on Thursday opened three exclusive stores in the southern Indian

ASUS turbocharges its retail The new ASUS stores offer ASUS' retall expansion aims to ity of Bengaluru.

strategy In ndia with the launch | tech enthusiasts 3 first-hand Create more interaction and By: ABP News Bureau | Updated at :18 May 2023.10:35 PM (IS

of three new exclusive stores in | exparience with the brand's N touchpoints for users

Bengalury flagship products ke enriching their shopping

VivoBook, ZenBook, ROG wperience

laptops, and more LXCLUSIVE STORE

otle A Rged

Buckle up, Bengaluru! Taiwanese tech titan ASUS is amping up the tech game with
three fresh off the press exclusive stores. This retail ramp-up s a testament to the
brand's unwavering commitment to fortify its pan-India retail strategy

From the cutting-edge ZenBook to the adrenaline-pumping Republic of Gamers
(ROG) laptops and accessories, ASUS is rolling out the red carpet for tech

As a part of expanding and strengthening its retail footprint

in India, the Indian arm of Asus opened three new exclusive
aficionados in Bengaluru. Eric Ou, ASUS Indig's new Country Head, and Amold Su

Vice President - PC & Gaming Business, ASUS India, inaugurated these tech havens

stores in Bengaluru. The stores were inaugurated by Eric Ou,

e ] \ | ) H i
o SYSTECH| | Tech Pofft Retail Pyt Ltd Asus India's new country head, along with Arnold Su, vice

that host an eclectic range of ASUS's flagship products president - PC and gaming business at Asus India.




ASUS LAUNCH OF EXCLUSIVE STORE IN GURUGRAM

A We announced the launch pressrelease of the second ExclusiveStore in Gurugram, Haryana, we garnered 19 media impressions so far, in print and

online editions, in publications such as ABP Live, Gadgets Now, The Statesman,

Terminal, among others, with a cumulative reach of 19 M+

India Retailing,

Passionate in Marketing, Digital

GADGETS NOW g,

oy THE TIMES OF INHA

NEWS COMPARE CADCGETS SLIDESHOWS CAMES REVIEWS VISUAL STORIES MORE ~
Haser Washing Machine Hasee TV Coogle Photos Appie T\ Puel Phones Oppo
CADCETS NOW NEws TECH NEWS Asus launches new exclusive stote in ¢

Asus launches new exclusive store in
Gurugram
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Asus launches an exclusive store in Gurugram
RO — oo = n

It is the brand’s second exclusive store in Gurugram and eighth in

Haryana

New Delhi: Taiwanese tech company Asus has launched its new exclusive store
in Gurugram, Harvana, the company announced in a press release on Monday.
The new store is situated in sector 67 of Gurugram. It is the brand’s second

exclusive store in Gurugram and eighth in Harvana.
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Top Tech News Today: Asus Opens Exclusive Store In
Gurugram

Asus India has inaugurated a dedicated store in Gurugram, which is a major step
in expanding the company'’s retail presence.

- |

ASUS strengthens pan India retail
strategy with the launch of Exclusive
Store in Gurugram

£y Passionate in Marketing - Noverser 1 2




INDEPENDENCE SALE OFFERS

ASUS Rolls Out Independence Day Offers:
Extended Warranty and Local Damage
Protection at Unprecedented Prices

ASUS India announces a speclal Independence Day offer
for its coveted TUF F15 and Vivobook Pro 15 serles,
providing a unique opportunity for buyers to avall
extended warranties and damage protection at nearly no
additional cost.

s " bl |
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Avuns Independence Day sale: Chec kl op offers on 'TUY
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ASUS Independence Sale Offers on TUF
F15 and Vivobook Pro 15 laptops

Lo o

CELEBRATE FREEDDM DFFERS
ATASUS § ROG EXCAUSIVE STORE/¢HOP
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1 VEARS ADOITIONAL WARRANTY ¢
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ASUS Independence Day Sale 202): Get 2 Yoars Of Additbonal Warranty And § Years Of Local
Damage Protection At Just Rs 3 Here's How
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CELEBRATE FREEDOM OFFERS
AT ASUS & ROG LXCAUSIVE STOReS0P
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1 VRARS ADOTHOMAL WASRANTY ¢
FVEARS LOCAL DAMAGE #ROTECTION

00V e

Your bad laptop will be fixed in 1 rupee, this

company has taken out ¢
@ fRReqzara

Day offer
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ASUS s Offeing Additonal Warranty And Damage
ProtectionatRe1under|ndependenceDay0ﬂerln
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Asus Independence Day Sale 2023: Amazing deals|
on the best products, all you must know before

you buy
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BRAND
RESUME WITH ALLY

A We announced the launch of ASUSROG Ally's maiden campaign,”
&helon Ka Pitaradto debunk the myth that indulging in online

gaming should only be prevalent in GenZ and young adults

A The campaign announcement secured 20+ stories with prominent
publications like that of The Economic Times-Brand Equity,

Financial Express and Afags carrying the announcement
A 100% of the stories captured the primary and secondary messaging

A 70% of the stories mentioned the campaign name in the headlines

Total Stories Messaging captured




SNAPSHOTS

ASUS India goes the nostalgia route
with ‘Khelon ka pitara’ campaign

The Indian oi

October 9, 2023

[l BRAND EQUITY com

ASUS launches ‘Khelon Ka Pitara’
campaign

line gaming e

mode of entertainment

Written by BrandWagon Online

tem has received growing acceptance as a preferred
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Khelon Ka Pitara

By afags! news bureau ‘ Published: 9 Oct 2023, 5:42 IST

ASUS India's new campaign 'Khelon Ka Pitara’
encourages millennials to rediscover their
passion for gaming
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Khelon Ka Pitara

ADVERTISING

ASUS India opens ‘Khelon Ka Pitara’

The campaig g ials to resume their passion for gaming
i by e4m Staff @@
S Published: Oct 9, 2023 3:15PM | 2 MIN READ

RESLIME WITH RUG ALLY

- #play‘ll'ou')s

Available at
Watah An SV,

ASUS

ASUS India takes the nostalgia route in its latest campaign

ADVERTISING

2 MINUTES TO READ
0CT 11,2023

ADGULLY BUREAU
@adgully s
"
Y
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Khelon Ka Pitara

#ResumewithROGALLy
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ASUS India, a Taiwanese technology giant and the leading gaming brand in India, today
launched the new campaign ‘Khelon Ka Pitara" featuring Ronit Roy as the protagonist
The campaign takes viewers on an emotional journey, exploring how millennials have
witnessed the transformation of gaming devices in the country. Through this evocative
video, the brand strives to bring back the excitement and joy that millennials felt when they
played games and inspire them to start playing again. It is all about reigniting that passion
for gaming with #ResumewithAlly.

The video campaign traces the evolution from the early days of handheld battery-powered
devices to exhilarating multiplayer gaming marathons in cyber cafes, weaving a narrative
that mirrors the growth of gaming technology over the past few decades. It not only
showcases the competitive spirit but also captures the deep sense of satisfaction and joy
experienced while immersing in the world of gaming.

INDIA

campaign

IIII:IIIIII!G@ .

I} INDIANtelevision

$FINANCIAL EXPRESS

BRANDWAGON

"The campaign is
designed to establish a
meaningful connection
with the millennials"

DIGITAL TERMINAL DIGITAL TERMINAL DIGITALTERMINAL

Mr. Paramjeet Singh
Marketing Head Consumer PC &
Gaming, Systems Group, Asus India

IN SEARCH OF INCREDIBLE

Commenting on the launch of “Khelon Ka Pitara,” Paramjeet Singh, Marketing Head
Consumer PC & Gaming, Systems Group at Asus India said, “In the dynamic
landscape of technological evolution proliferating across human generations, we are
proud to introduce our latest campaign, "Khelon Ka Pitara. The campaign is designed
to establish a meaningful connection with the millennials, who were the first
generation to start gaming and facilitate a bridge to their Gen Z and Alpha kids, who



THE TIMES OFINDIA | INDUSTRY STORY

A The industry story by The Times Of India around the PLI scheme,
mentioned ASUSwith reference to the interaction of TOI journalist

during Peter Chang's visit to India.

A The story elaborated on the investment plan of the brand as well

asgetting its key suppliers to invest in India.

Taiwanese major Asus has similar plans. The $15 billion electronics maker,
which earlier manufactured some of its products at a factory in Noida, has now
started aggressive expansion plans for production in India as part of which it
has started to migrate its suppliers from China. It has also partnered Flex for
this expansion.

comon Z w9 oen B 27 THE TIMES OF INDIA
= NEW
India Business International Business Don't Get Scammed Cryptocurrency Financial Calculators TOI Dialogues

NEWS / BUSINESS NEWS / Laptop Makers Need To Fulfil Promises Of Domestic Manufacturing

m Vande Bharat Sleeper train Air India Indusind Bank Q2 Results Wipro CEO Bank Holidays in October <>

Laptop makers need to fulfil promises of domestic
manufacturing

Pankaj Doval / TNN / Updated: Oct 20, 2023, 06:57 IST 200075 | [ 2> sare | (FoLtow us & |

Laptop makers in India will need to provide regular updates on their manufacturing
plans to the government or risk facing cuts in import quotas. The government has
rolled out an 'import management system' with a focus on localisation or ... Read More




A The industry story by The Economic Times (print and
online) highlighted the launch of ASUSSelect stores across

India to tap into the rising demand for refurbished devices

nationwide.

A The story was also picked up in NavBharat Times, print

edition
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THE ECONOMICTIMES | INDUSTRY STORY
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As demand for refurbished IT
hardware surges, laptop companies
click on reboot plan to sell used
devices

IT hardware makers like HP and Asus are tapping into the refurbished market to expand their
customer base as demand for new laptops declines. These brands are opening their own
retail stores dedicated to selling refurbished laptops and PCs or partnering with third-party
retailers. This move will help boost the market for IT hardware brands in India, where demand
has been weak and the government is promoting local assembly. The demand for
refurbished laptops is surpassing supply, prompting manufacturers to explore ways to ramp
up production. Refurbished laptops are particularly popular among individuals in rural areas

and smaller towns.

OO lin e W ®

Subhrojit Mallick Bureau

IT hardware makers such as
HP and Asus are seeing
green shoots in the

refurbished space to open

up a wider market with
consumer demand for

\ m laptops declining after a
s

L

surge during the pandemic.
Top brands are now opening
their own retail stores
exclusively selling refurbished laptops and personal computers (PCs) or
working with third-party retail partners to cast a wider net to acquire

customers who could not afford a PC.

Industry executives and market trackers said the initiative will help
boost the total addressable market for IT hardware brands, at a time
when ship have been declining in India on account of poor
demand, and brands being pushed by the government to take up local
assembly of products.

Tur EcoNomic Times
AS DEMAND FOR REFURBISHED IT HARDWARE SURGES

Laptop Cos Click
on RebootPlanto
Sell Used Devices

areaimingtotap
intoa wider mkt

IT hardware cos Inemmdfor

Trend s visible amid
steady declineinIT
hardware shipments

Asus opening more
exclusive stores,

HP ties up with
certified partners to
sell such old products

Subhrojit.Mallick
@timesgroup.com

New Delhi: IT hardware ma-
kerssuchas HPand Asusare se-
eing green shoots in the refur-
bished space to open up a wider
market with consumer demand
for laptops declining after a sur-
geduring the pandemic.

Top brands are now opening
their own retail stores exclusive-
ly selling refurbished laptops
and personal computers(PCs)or
working with third-party retail
partnerstocastawidernettoac-
quire customers who could not
afford a PC. Industry executives
and market trackers said the ini-
tiative will help boost the total
addressable market for IT hard-
ware brands, at a time when
shipments have been declining
in India on account of poor de-
mand, and brands being pushed
by the government to take up lo-
calassembly of products.

“With the increase in the num-
ber of individuals opting for re-
furbished laptops in the city, we
wanted to build an avenue that

Coistargeting

refurbished products ~ small bizand
isoutpacing supply

customersona
subscription
model of 6,12
or24mths
Asusispushing
its premium
rangeat

20-30%
lower cost

extends products that have un-
dergonerobustcheckstoensure
that they can access premium
quality laptops and PCs,” said
Arnold Su, vice president, con-
sumerand gaming PCsat Asus.
Hesaidthedemand for refurbis-
hed laptops is far outstripping
supply. “The refurbished laptop
sales range around 5-6 lakh units
inayear, whileweareonlyableto
supply around1,000-2,000 units in
amonth,” hesaid. Asusisnowex-
ploring ways toramp up this seg-
ment by taking in older devices
that have been in use for a few ye-
ars and refur-
— bishing them, to
IDCsees an addressthe high
estimated demand.
demand for The second

300,000 quarter of 2023
400,000units  saw the fourth
ofusedIT consecutive qu-

devicesina arterly decline
quarter of 15.3% on-ye-
an, as per IDC,
with the consumer segment see-
ingasteep17% on-year decline.
“Recognising the limited PC
adoption in rural and smaller
towns, we aim to transform this
landscape. Our new initiative is
asignificant step inourongoing
mission to bring affordable
technology toeveryone. It'saga-
me-changer for those facing fi-
nancial constraints, opening
doorstoPCusage,” said Gurpre-
et Singh Brar, vice president,
HP India Market.

Unorganised Segment » 7




DIWALI GIFTING | SOCIAL MEDIA SHOUTOUTS

With the festive season around the corner, ASUSextended Diwali gift hampers to the media to add more cheer to their celebrations,
fostering positive relationships. The heartfelt gesture was highly appreciated by the media on their social media platforms such as The

Indian Express, India Today, News18, Stuff and My Smart Price
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Enabling Sustainability

: * Technology

© SUSTAINABILITY

The moment to
act has arrived

The transition toa
‘net zero’ era, requires
a lot of hard work

materials for cdathing, and recy
eling ave some ol taeways Lo lean-
sition to  sustainable living.
Auolber step to sustaisable living
ismera-wasre living While therwo

LEONYU

CLIMATE CHANGE HAS had a

ably,Itisimpaortanttonote the dif-
ferenoe. Zerowaste aims to reduce
the trash problem by adopting a
nes fraed waste orusing medes of
Lzansport willtmininal orno cas-
‘han emission.

While Lhese individual iea-
sures will indathtedly malke a
pusilive inpact o loseer the sat-
ural habitat; organizations and

un glohal
':levelopmen(. prompting  an

:n' ;o’l;tmg sustainable practices
1h

treme

weather not only Lupacts our Lo operate with conscious efforts
i wralsa v = societyand thenat
s il ural Tor instance,

Lizalions
the test, At COF 6, India pledged
i issions W ol zeco

green dafa centres, managing
i wus e, ancd using cusm-

by 2070, Further, it commuirted ta
ining S0 ol §

sy
postable matertals to engineer

renewable vesources by 2030 as
el as rechucing nverall exstimated
cazbon enussions by one blllion
tomneshythe sameyear. Tarealise
Use ain, (e counley submmitied
the Long Term Low Fmissions
Devilupiment Strabegy (CTS) L e
UNFCCC in Navernhor 2022, The
LTS is a blueprint fur using tech

nologyresearch and development
alomg with climate governance s
thebasisforgracuallycompledng
“traregics nf theenenzy transitinn,
inclusteial wansition, lilestyle
transitian,and sncial transition to
reachils gual ul el zer etudssivns

2

Anaverage Todian, lur exam-
ple,participates Jn the emisston of
1.9 wmnnes ol OO 2,contributing Lo
analreadysignificantcarbon foot-
nrint. While thore ave steps that
ate being woadellaken ata policy
level it isimporrant sonote thatas
uclividuals, we van chivose sus-

Lheaceleral

are some of the steps

belng undertaken by businesses,

crive, organisations
ine data and embrace
ractices”
taidentifymajarclimate risls and
slmudate possible lulwre scenatios
afclimatefinanrialimpaces.
Ina utshell, eanslocmation
in individual mindzet is essential

tainable iving and cantribute ta
sl inabili

How can we accomplish that?
Theanswerissimple wec
by educating ouvselves and
relonking at the impact we malke
on t As ndlividu-

g

oagyand innavationwall justmalke
itbetterand fasteras long as sus
tainability is a prioyity forevery-
one,everyconer hution, nemateer
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When is the right time to come together for a sustainable
planet if not now?

‘Lo iy gl Ovcicr of AU e & S Aol vt B Qe

ByLeon Yu

Sooner than later, finally, the world society has identified the significance of sustainability and the right actions that
must be implemented in order to switch over to a greener planet. This becomes an utmost need rather than a choice for
us.

No doubt, global development is highly influenced by Climate change prompting an increased realization that extreme
weather not only impacts our environment but also puts organizations’ operational resilience for a toss. According to
the Sixth A Report (AR6) issued by the Intergovernmental Panel on Climate Change (IPCC), greenhouse gas

als, we ean start by switching t 3
il liestyle, (or instaice,

theworld a hetrer, groonerplace.

d )
ily while shopping. using shaced
tranzportation, choasing natural

(GHG) caused by human activity has already caused a global temperature to rise of 1.1°C. Reaching net zero CO,
globally will be a key turning point to achieving the objective outlined in the Paris Agreement of limiting

BT ) -
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Business Grong

global temperature rise to 1.5°C.

If Not Now, Then When? Time to Come Together to
Accomplishing a Sustainable Planet

23 @2

February 2

Sooner than later, finally, the world society has identified the
significance of sustainability and the right actions that must be
implemented to switch over to a greener planet. This becomes an
utmost need rather than a choice for us,

No doubt, global development is highly influenced by Climate {

change prompting an increased realisation that extreme weather

not only impacts our environment but also puts organisations’ i

operational resilience for a toss. According to the Sixth Assessment

Report (AR6) issued by the Intergovernmental Panel on Climate Change (IPCC),
greenhouse gas (GHG) caused by human activity has already caused a global temperature
rise of 1.1°C. Reaching net zero CO2 emissions globally will be a key turning point to
achieving the objective outlined in the Paris Agreement of limiting global temperature rise
to 1.5°C,

Indian Esports Is Ready To Leave A Mark On The Global
Stage
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Interms of viewership, a3 per Statists estimates, in FY 2020, India observed over 17 million
esports viewers, almost 2x that of the pre-pandemic phase in 209

As esports gained prominence and credibi ved the first ever

Commanweaith esports Championship. where the indian DOTA 2 team won a bronze medal
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Elevating Sustainability Narrative in India

To strengthen the sustainability narrative of ASUS in the Indian market, we concerted our efforts in Q2 2023 and leveraged kg moments to highlight our
commitment to the environment and society via Authored article, participation in an industry story, and announcement about be ing consecutive 2 times
Climate Leader in Asia Pacific region.

Eric O u @agthored articles in The Financial Express
and The Environment during World Environmental Day
reaching potentially to 778 K+ readers .

TOI Industry story for Earth Day 2023
incorporated Arnold Suquote
highlighting sustainability measures
adopted by ASUS

Announcement: Consecutive 2 times
Climate Leader in Asia Pacific region.

7 media platforms with a
potential reach of 332 K+

@ CLEANING UP ELECTRONIC WASTE

Need of the hour:
Green electronics

R ripherals, and adapters car

A circular economy can o Oy o et s

help overcome our repurposed materials And a few
P PRy

brands have integrated these
practices into the man ufacturing
plants and operations.

e-waste challenges

ASUS reduces plastic usage
and g recycling
- its p roducts and initiatives. For
% .@ instance, its recently launched
> Zenbook S 13 OLED laptop is one

of the most cnviron mentally con-
— scious devices available in the
= ERIC OU Indian mar ket The company has

opted for post-CoOnNsSuIMer-recy-
THEWORLD FINDS itself aunidst ched (PCR) ocean lxxll",pl-n(kﬂ\
a pressing predicament, grap much as possible without cor
S R RC SRy et et s | DI - e e TR
tssuc of plastic disposaland recy.  strength and durability.
cling but also the alarming mis

T

sify, the manufacturing and con
sumption of such devices have
experienced a significant
Upswing over the past threeyears.
Regrettably, amidst this progress,
the proper disposal and repurpos
ing of these devices have been
zorcly neglected.

Asreported by the Central Pol

hution Control Board, India has Acknowledging the gravity of

merged as the third-largestcon-  this situation, now is the oppor-
Eribuaton te oglobale-wastegencra-  tune moment for the industry to
tion. Noticeably, Indiaisoneof the  spearbead the development of
fewcountries in South Asta to pos - comprehensive processes and

sess a robust legal framework  introduce innovative solutions
Thi

established in 20111 that playa pivotal role in building

probensive framoework asa  and transitionngtowardsa more
beacon, of fering csscrn sustainable future. This pursuit
ance on managing. transporting.  can be built upon four fundamen

storing and handiing ¢ -waste. tal plllar s climate action, circular

While governments world-  economy, responsible manufac-
e turing. and value creation. By
focusing on adopting a sclentific
approach,enbanc ing energy effh
ciency, expanding the utilisation
of renewable energy sources, and

¥ 1 -

the way for a more efficient reso - “ar

lution of e-waste challenges. efforts ly the government: it
th

Device manufacturers must cle d col

vate their design thinking strate hl:-orallw involvement of the
gies, incorporating recycling and Industry and the society.
sustainable solutions into their

product offerings. Notably, com s

Eeraeama Kﬁ;:,’,‘“”i:;f:f:: \Q FlNANClAL EXPRESS fentified potential of the device, shifing the trend to -THE EN\"RONMENT

Tackling the growing e-waste
challenge for a sustainable future:
Oplnlon

¢ Enviranment - 10e 5, 5072 -

Written by Eric Ou, Country Head of India, President and Director, ASUS India

The worid is battling an evident plastic disposal and recycling challenge and the poer e-
waste management i a crisis viaiting to happen, The pandemic saw an Increase in
penetration of electronic devices in the country,

In an era where families opted to have cre laptop for 2 fourm

Laptops built with
recycled materials

ver recent years, we introduced carbon-neutral laptops,
O followed by revolutionary Bamboo-series
laptops with bamboo casing, and then our

carbon-neutral business laptop. The upcoming
lineup of some of our laptops in India are built
using recyclable materials to meet the highest
environmental standards ensuring these are
Incredibly sustainable devices, We use
recycled materials throughout its design,
including post-consumer recycled plastics,
post-industrial recycled (PIR) aluminium, and
PIR magnesium alloy. The PIR metal
chassis reduces its carbon
footprint by more than 50% and
its well-designed packaging can
be transformed into a laptop
stand after unpacking.

Arnold Su | Business
Head, Consumer and
Gaming PCs, System
Business Group,
Asus India

- T -

The No-Compromise Gaming PC Build

EXCLUSIVE CONTENT: < inderT0000in208

Raunak Saha | May 25,203

ASUS Recognized as
(limate Leaderin
Asia-Pacific for
Second Consecutive
Year

S5 today announced that it has been recognized a5 a Cimate Leader in Asia-Pacifcfor the second
consecutive year by the Financial Times and Statista The award recognizes the company for its commitment
to sustainability and environmental stewardship.
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ASUS

C O R P O RAT E RECYCLE INVISIBLE ELECTRONIC WASTE

#DISCARDRESPONSIBLY

DISCARD RESPONSIBLY

With a commitment to ensure a greener
tomorrow, ASUS India announces the
third edition of its campaign around
International E-waste Day,

A We announced the launch of ASUS'discard responsibly campaign to DiscardResr bl s alts
. . . . evoke a sense of accountability amongst
encourage the larger population to discard their e-waste more sensibly us. #DiscardResponsibly campaign i a
step towards building a sustainable
A We also extend planters to tech KOLsto create further awarenessabout N o san e
) products' lifecycle and allow us to help
the Campa|gn you discard responsibly.

publications like CSRJournal The CSRIndia

A The campaign announcement garnered a total of 20 stories in key CSR
fisus

100% of the stories captured the primary and secondary messaging MY RESPONSIBILITY

DISCARDRESPONSIBLY!

Be a good consumer, Read Manual carefully

More than 95% of the publications also carried the creative shared along

Reuse as often as possible.

Wlth the release S Educate yourself on what gets put into your
« electronics
. . . . Look for an environmentally friendly Products
A Almost 90% of the stores carried the headlines verbatim and mentioned " Consider limiting the number of electronics

« you own

. . Engage and educate about e-waste
the name of the brand campaign in the story s 58 | e (Pt
: Consumer is the key to Circular Economy!
Lets be Together for Planet

L Together
"I‘Wg Win

20+

Total Stories




