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SUCCESS IN NUMBERS

500+
Total coverage 

15+
Industry story participation

20+
Interactions

1.6 Bn+ 
Total reach

400+
Announcements and press releases

250+
CAT A



INTERACTIONS



BUDGET COMMENTARY

The quote highlighted how Govtõs decision to 

officially recognize esports as a multi -sports 

event in India is a welcomed step for the 

Indian  esports ecosystem

INDUSTRY OUTLOOK & TRENDS

MARKETING

APPOINTMENT

Appointment  of  Tribhuwan  Joshi as Head of  

Corporate Communications

10+  Online  News Hits

ANNOUNCEMENTS &  ENGAGEMENTS
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The announcement was covered in 59 media platforms with a reach of 50M+ . Prominent platforms included top -tier English dailies, financial dailies and 

HR trade media such as The Times of India, Financial Express, Times Now, ET Telecom, ET HR World and People Matters, among others.

ERIC OU APPOINTMENT 



APAC PARTNER 

SUMMIT
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ÅAsia Pacificõs No. 1 Consumer and Gaming Laptop Brand 

held the largest ever Partner Summit based on the theme 

ôInnovate  to  Elevateõ designed exclusively for trusted and 

valued partners

ÅDespite a tough  2022 that saw the overall Consumer Laptop 

Market in Asia Pacific shrink by 6%, ASUS defied the odds 

and grew 11% for the year

ÅASUSõ OLED laptops are a key component  of its growth  

strategy in the region as it asserts its leading position  as a 

pioneering OLED laptop maker

ÅVia press release dissemination, we garnered 5 media

exposures with a monthly reach of 94K+



PRODUCT INTERACTIONS 

Arnold Su & Sam Huang interaction with 

Device Next highlights brandõs innovation and 

how itõs nurturing the gaming and creator 

ecosystem within the country 

Interaction with Campaign India for Arnold Su

highlighting about behind the scenes of his work and 

personal life

SOFT PROFILING 

Announcements & Engagements 

MARKETING STRATEGY 

Paramjeet Singhõs interaction with Adgully

highlights the brand strategy in India along with 

consumer insights and the way forward for 2023



PRODUCT INTERACTIONS 

Arnold Su & Sam Huang interaction with 

The Hindu highlights the brand's growth 

trajectory and companyõs plans to further 

strengthen the creator ecosystem in India

Announcements & Engagements 
2ND RANK IN CONSUMER 

NOTEBOOK IN Q1 2023
Arnold Su interaction with Forbes 

India highlights about the product roadmap 

of ASUS, how the brand started its operations 

in the country with motherboard as its 

offering, to the introduction of the gaming 

segment, the ROG laptops



Strategically leveraged Peter Chang's India visit

to align media interactions with key Indian

national dailies to elaborate on ASUS'India first

commitment, H-1 numbers of 2023, projections

for 2024 acrossbusinesscategories and plans to

set up a larger manufacturing plant in India

We scheduled Peter Chang, Eric Ou and

Arnold Su's interaction with The Times of

India's Pankaj Doval( a senior journalist) and

Business Standard's Aryaman Gupta (an

upcoming journalist in the business beat)

that led to a multi -city large format spread

and even featured on the publications'

online platform .

THOUGHT LEADERSHIP | LEVERAGING PETER CHANGõS INDIA VISIT



ALLY | MEDIA INTERACTIONS
Successfullyconcluded media interactions for the launch of ROG Ally with Mr. Arnold Su - Business Head, Consumer & Gaming PC,

System Business Group, Asus India with key mainline, tech and e-sports publications such as IANS, Business Standard, Financial

Express, Gadgets 360, Stuff, IGN & India Today Gaming . Resulting in 14 online media ) & 14 Print stories, reaching over 111+ Mn

people.



SOFT PROFILING

Mr. Arnold Su, Vice President - PC& Gaming

Business, ASUS India, was featured in Mint

Lounge - Monday Motivation . The article

highlighted his journey in ASUS India, his

career,and athletic pursuits

The key products launched this year during Q2

and Q3 were featured in gifting stories by leading

tech publications such as Times Now, Gizbot,

Zee Business, and Mashable , among others.

INDUSTRY STORY PARTICIPATION

ANNOUNCEMENTS & ENGAGEMENTS 

MARKETING STRATEGY 

In an interaction with Financial Express for its

AdTalk column, Mr. Paramjeet Singh, Marketing

Head- Consumer PC and Gaming, Systems

Group, ASUS India, elaborated on his views on

the upcoming trends in the marketing industry

https://lifestyle.livemint.com/relationships/asus-india-arnold-su-productivity-motivation-mentorship-111691231895158.html
https://lifestyle.livemint.com/relationships/asus-india-arnold-su-productivity-motivation-mentorship-111691231895158.html
https://www.financialexpress.com/business/brandwagon-brandwagon-adtalk-with-asus-paramjeet-singh-mehta-3231289/


OPINION PIECES



ASUS HOLDS NO. 2 CONSUMER NOTEBOOK BRAND IN 2 

CONSECUTIVE QTRS

19
Total Stories

70%
CAT A Impressions

98%
Positive Stories

32Mn+
Total Reach



RETAIL EXPANSION



Continuing to strengthen consumer trust in India and put a concerted effort  towards defining  the overall purchase experience for consumers, we

launched ASUSõ 200th milestone store via a press event in Delhi on 4th March.

The 200th store was inaugurated in the presence of Rajiv 

Makhni, Managing Editor, Technology, NDTV Anchor - 

Gadget Guru. This was followed  by a candid interaction by 

Rajiv with Leon Yu and Arnold Su along with the walk- 

around shoot of ROG Zone at the store.

Å On the sideline of the launch, we organized select 

interactions of Arnold Su with: HBL, ET Retail  &  PTI. It 

was followed  by National release issuance

Å The launch garnered a total  of 53 high  impact  stories

Å Owing to the focused approach on inviting  a mix of 

publications, the event was attended by key media 

entities from wires, financials, electronics, vernaculars, 

and trade publications

Å 6 media publications- Financial  Express, PTI, NDTV, 

and IGN amongst others attended the event

200th STORE LAUNCH
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200th  STORE LAUNCH
To amplify the launch and gaming zone at the store, we also invited gaming influencers - Solo Manan, Mackle, Rushali, and Hathoda

REACH- 5316

LIKES- 1124

COMMENTS- 14

SAVES- 26

REACH- 1837

LIKES- 223

COMMENTS- 1

SAVES- 1

REACH- 15679

LIKES- 1674

COMMENTS- 6

SAVES- 15

REACH- 6159

LIKES- 675

COMMENTS- 5

SAVES- 5



RETAIL EXPANSION

3rd  Pegasus Store in  Delhi

Å The launch  garnered  a total  of  14+  high -impact  stories

Å Standalone story in Indian  Retailer , India's largest news, 

information  and market intelligence provider in the retail sector that 

demystified ASUSõ disruptions in consumer technology

Å Leading retail publications like ð Indian  retailer,  RAI amongst 

others

attended the event

Select Store Announcement

Å ASUS announced the launch of the first 'Select Store' in 

India for refurbished personal computers (PCs)

ÅWe garnered a total  of 18 media  exposures  in top  

publications like Times Now News, Retail4Growth and 

India Retailing
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EXCLUSIVE STORES LAUNCH IN BENGALURU

Announced the opening of 3 ExclusiveStores in Bengaluru in regional as well as national media. The announcement was reported in 17
media platforms including Times Now, Gadgets Now, ABPLive, and Digital Terminal to name a few, generating a potential reach of 332

K+



Å We announced the launch press releaseof the second ExclusiveStore in Gurugram, Haryana,we garnered 19 media impressions so far, in print and

online editions, in publications such as ABP Live, Gadgets Now, The Statesman, India Retailing, Passionate in Marketing, Digital

Terminal, among others, with a cumulative reach of 19 M+

ASUS LAUNCH OF EXCLUSIVE STORE IN GURUGRAM



INDEPENDENCE SALE OFFERS

12
Total Stories

70%
CAT A Impressions

98%
Positive Stories

113 Mn+
Total Reach



20+
Total Stories

Å We announced the launch of ASUSROG Ally's maiden campaign,"

ôKhelon Ka Pitaraõto debunk the myth that indulging in online

gaming should only be prevalent in Gen Z and young adults

Å The campaign announcement secured 20+ stories with prominent

publications like that of The Economic Times-Brand Equity,

Financial Express and Afaqs carrying the announcement

Å 100% of the stories captured the primary and secondary messaging

Å 70% of the stories mentioned the campaign name in the headlines

100%
Messaging captured

BRAND

RESUME WITH ALLY



SNAPSHOTS



Å The industry story by The Times Of India around the PLI scheme,

mentioned ASUSwith reference to the interaction of TOI journalist

during Peter Chang's visit to India .

Å The story elaborated on the investment plan of the brand as well

as getting its key suppliers to invest in India.

THE TIMES OF INDIA | INDUSTRY STORY



Å The industry story by The Economic Times (print and

online) highlighted the launch of ASUSSelect stores across

India to tap into the rising demand for refurbished devices

nationwide.

Å The story was also picked up in NavBharat Times, print

edition .

THE ECONOMICTIMES | INDUSTRY STORY



2

5

DIWALI GIFTING | SOCIAL MEDIA SHOUTOUTS
With the festive season around the corner, ASUSextended Diwali gift hampers to the media to add more cheer to their celebrations,

fostering positive relationships. The heartfelt gesture was highly appreciated by the media on their social media platforms such as The

Indian Express, India Today, News18, Stuff and My Smart Price

2
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CSR & SUSTAINABILITY



THOUGHT LEADERSHIP ARTICLES
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Elevating Sustainability Narrative in India
To strengthen the sustainability narrative of ASUS in the Indian market, we concerted our efforts in Q2 2023 and leveraged key moments to highlight our 

commitment to the environment and society via Authored article, participation in an industry story, and announcement about be ing consecutive 2 times 

Climate Leader in Asia Pacific region.

Eric Ouõsauthored articles in The Financial Express 

and The Environment during World Environmental Day 

reaching potentially to 778 K+ readers .

TOI Industry story for Earth Day 2023 

incorporated Arnold Su quote 

highlighting sustainability measures 

adopted by ASUS

Announcement: Consecutive 2 times 

Climate Leader in Asia Pacific region. 

7 media platforms with a 

potential reach of 332 K+



20+
Total Stories

Å We announced the launch of ASUS' discard responsibly campaign to

encourage the larger population to discard their e-waste more sensibly

Å We also extend planters to tech KOLsto create further awarenessabout

the campaign

Å The campaign announcement garnered a total of 20 stories in key CSR

publications like CSRJournal The CSRIndia

Å 100% of the stories captured the primary and secondary messaging

Å More than 95% of the publications also carried the creative shared along

with the release

Å Almost 90% of the stores carried the headlines verbatim and mentioned

the name of the brand campaign in the story

CORPORATE

DISCARD RESPONSIBLY


