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Welcome To Adulthood 2023

Performance summary

what coffee you order.

I believe in us.




I DISCOVER BEYOND
Overview

m The Welcome To Adulthood Season 2 campaign that was executed across social media
platforms in order to reach the core audience demographic of folks in their mid-to-late 20’s
who are starting the phase of setting up their homes with their respective partners for the
first time

m  Keeping in mind the difficulties that come with important purchase decisions, the campaign
worked to inform consumers about various home appliances through engaging content and
buying guides

s The campaign was executed in collaboration with The Scribbled Stories and ran from 20t
Sept to 41" Oct 2023

m The posts were taken live on -

e Instagram (@thescribbeldstories)
e Twitter (@thescribstories)

e LinkedIn (Panasonic India)

e Facebook (The Scribbled Stories)

m The posts were also reposted and engaged with by Panasonic handles on Instagram,
Facebook and LinkedIn
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I Performance

2023

Promotion budget:
INR 1,20,000

CUMULATIVE PERFORMANCE

M 7 %ﬁv\@
— -

SO d‘%%
71\ 8 8
28.8 million + 24.8 million +
Impressions Unique Reach

DISCOVER BEYOND

1.64 million +

Organic performance (TSS + LinkedIn) + Paid Performance (Meta)



I Compared to last year...

DISCOVER BEYOND

A quick breakdown of how we fared in terms of organic performance, compared to performance in

2022 -
THE SCRIBBLED STORIES

5.6 M

impressions NI
INnCrease

358K

NPELENEE F134%
Increase

2022

20 M
IMpressions 2022

44 M 840K

: +263%
unique reach [NARA

increase

engagement

16 M

unigue reach

PANASONIC INDIA LINKEDIN

2022

IMPRESSIONS:
ENGAGEMENT:
VIEWS:

2023

IMPRESSIONS:
ENGAGEMENT:
VIEWS:

+32% increase in impressions
+2k% increase in engagements
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The

Both the campaigns were active during the same timeframe (almost). The comparison is with the last five static posts. The campaign of TTT

Campaign benchmarking with Terribly Tiny Tales:

#ForNowForALifetime

For her, cutting up her old jeans
into shorts at 3am was the best
time to be spontaneous.

As the elevator door closes in,
he sticks his foot in between.

His instinct knew there was no
way they could let each other
go without that one last hug.

Admiring her work in the mirror,
she knew that a new beginning
can come from something old too.

what they don't tell you is that regret
screams louder than failure ever can.

your instinc

can do for yo
#ForNowForALifetime #ForNowForALifetime

panasonic_india and thescribbledstories panasonic_india and thescribbledstories

panasonic_india and thescribbledstories ———

Dear love,

I have not felt this way before with
anyone else. And it may be too
early to talk about our wedding.
But I want to tell you a few things

In your mid 20s, love isn’t about
“We need to talk all the time".

It's about finding time for each
other whenever you can,

They say long distance
relationships rarely work.
I want to tell them,

“It will work for us”

I believe in us,

was with Levi's - #ForNowForALifeTime
TSS had almost 5x better performance when compared to platforms in the same niche — TTT’s average engagement on these posts was

approx. 7k, while TSS garnered 35k+ on average per post

We did better!

[talk]

What's a memorable
moment that you created by
following your instinct?

#ForNowForALifetime

panasonic_india and thescribbledstories

Before we were even
in a relationship...

DISCOVER BEYOND

wri ONE TEAM

Some defining moments of
our lives start of as that one
decision to follow our instincts -

#ForNowForALifetime

panasonic_india and thescribbledstories

nnd Frog
whi i just
qdoﬂ’. 30“

Girl who prefers
texts over calls.

- f
Boy who gives
onhe-word replies. -

They fall in love.



https://www.instagram.com/p/CxSiGQgJBre/?img_index=1
https://www.instagram.com/p/CxVe9f_MCSg/
https://www.instagram.com/p/Cxaopl1ML6L/
https://www.instagram.com/p/CxlNIn3MEbu/
https://www.instagram.com/p/CxidTlVJbDh/?img_index=1
https://www.instagram.com/p/CxlBK3spptc/?img_index=1
https://www.instagram.com/p/CxqPGpUJM0w/?img_index=1
https://www.instagram.com/p/CxswR-AJVrm/?img_index=1
https://www.instagram.com/p/Cx0g9fopLr4/?img_index=1

DISCOVER BEYOND

Campaign benchmarking: We did better!

!«»’
ROYAL ¢
The Seribbled Stories CHALLENGE | g)'

delivered.

15 ~82m ~11.8m ~ 476K
Stories unique people impressions reactions

\( what we what we
1 1 6 m ~10 miIHonb ‘ 12.3 miHionf
w ~ 13 million 17.1 million+
people saw the stories ~ 350K reactions 594k+ reactions
imp r:3 ssions
‘f’ideo tVI?V\Iquf The Sceribbled Stories
or a total o
GLANCE 664 hours
gver 50,000
* From Royal Challenge to MG Motors, or Puma —the
g £ 5,000: taps average engagement hovered around 28-31K per post.
RS . sticker e With #WelcomeToAdulthood we clocked over 20

million impressions with an average engagement of ~
35K (within a month) — performing better by
approximately 12-35%.



Performance: Demographics

Gender

. Around 10 million impressions came from
women

. Around 9.4 million impressions came from
men

2022
- Gender breakup: 52% women; 48% men

DISCOVER BEYOND

Age Split

4%
<18

35% 3%
25-34 35-44

Of the overall impressions, 56% of them came from our readers who are
between 18-24. The exact age where people are venturing out on their
own, making their first purchases.

35% came from our readers who are between the ages 25-34

% 55.5% - 18-24; 3.8% - <18; 2.8% - 40+; 33.9% - 25-34;

4% - 35-44



I Performance: Location

BOM DEL BLR CCU

Pune &
Chennai
2.5%
each.

DISCOVER BEYOND

Around 30% of the traction

came from the Tier | metro cities.
the rest was from other cities across
the country.

2022 Del — 8%; Bom — 7%; Blr — 7%; Ccu —
) oo paC - 5%
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‘e DISCOVER BEYOND
Positive Engagement Showcase

m Audiences resonated with the content and engaged with it

. _rainydays7_ From 1st slide to the
last one all of em were so so

relatable to me. curse_within So relatable and

<
1w Reply cute &
2w Reply
[——
ﬁ rudra_rp17 They are watching o S— —
WALL-E I'm Tifth slide, one of my /T its_sabby11Ithink | followed the
favourite animated movie @ ' \y
“_ bestaccount ¥
1w 1like Reply
2w Reply
| — —
b  — —
q i i smirk_belle_ Ur idea of writings o aal 02 Are thev talki bt
. gigglemug_ re they talking a o
are _alv_vays amazing, thoughtf_ulf S; us @agastin.k @
realistic, makes and has feel in it .
. 2w 1like Reply
..not only this but many @& all the
best for your journey —  View replies (3)
2w 9likes Reply { S— S—
B —_— i @ tani.https Hey this is so cute o
. . R . 2w 1like Reply
scribble_wibble This hits homeW® o
I | — —
2w Reply
. mr_kushall_ Your content are o
— always best<Keep posting
kh3nn3r Nice marketing strategy o 2w 2likes Reply
bruh HAHAHA — —
2w 6likes Reply . kangkanaa___ This is so cute @@ V)
| — — 1 2w 3likes Reply

| — S



I DISCOVER BEYOND
Media coverage

The announcement of the campaign helped us garner stories in leading A&M publications like — Adgully, The
Financial Express BrandWagon, and Media Info Online among others, having a reach of close to 33 million
viewers and 13 media impressions

. |
Panasonic unveils second edition of Panasonic's #WelcomeToAdulthood Returns
#WE'I COI'I"I ETOAd U I th OOd Panasonic Life Solutions India
- a leading diversified
As per the company, the new initiative aims to connect with couples whe are in their g Sl iy e
mid-to-late twenties ready to explore their new phase of relationship SEP 21. 2023 Pnnot dskfifed. 10 ‘anneincs: e

Written by BrandWagon Online WELCOME TO launch
September 21, 2025 1500 15T ‘ FE Brandwagon ADGULLY BUREAU 0o } DU[’H‘\OD
¥ @adqgully u I u ?

News in the domain of

Advertising, Marketing, “r “

Media and Business of
Entertainment

Panasonic announces #WelcomeToAdulthood retumns

Empowers the young generation to make smart living choices.

Panasonic's #\WelcomeToAdulthood

Returns to make younger generation
smarter with living choices

" ' By Medialnfoline
Sep 20, 2023, 17:51 Pm

WELCOMETO

b 1 OUCHEDD 4

N\

Media Info Online

announce

nrearnencve st S i nidlian Television
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I Influencer Activation DISCOVER BEYOND

We collaborated with Instagram influencers to
both interact with and produce content in ‘
alignment with our thematic approach, which “witl veatets moviaFSEU

holding hands ..

transformed into poetry and resonated widely
on the platform.

Thanks to the support of nearly 15 micro-
influencers, our content successfully reached
diverse communities.

The influencer based content garnered us close to
500,000 impressions. N 1 7 P

— -
- —

TS

457k+

: Link to data
Impressions



https://docs.google.com/spreadsheets/d/1msizaMy7bE6ZNeJEFWmsfYUs82XtmJkoSEhvFN5z8-c/edit#gid=0

DISCOVER BEYOND
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Meme Activation



Meme Activation DISCOVER BEYOND

Under the theme of #WelcomeToAdulthood, we
crafted some compelling memes and strategically
distributed them through 20 meme pages,
collectively engaging a community of 40 million
individuals. This effort resulted in a remarkable 3.2
million unique reach and over 3.5 million

impressions.
D [ / %ﬁﬁ
— - -
E(©) 2 &
77\ 8 8
3.5M

Impressions Unique Reach Link to data



https://docs.google.com/spreadsheets/d/1msizaMy7bE6ZNeJEFWmsfYUs82XtmJkoSEhvFN5z8-c/edit#gid=1141187827

DISCOVER BEYOND
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Top Performing Content



Top Performing Content DISCOVER BEYOND

panasonic_india and thescribbledstories
" thescribbledstories - Original audio

POV: You found someone
to build your home with

._,. panasonic_india and thescribbledstories

Fall in love with someone who @
notices the little things. What's
your favourite lays flavour Or
what coffee you order.
C\G 2

S22
‘ \ Q\.
;’ #WelcomeToAdulthood
100,600+ 70,000+
Engagement Engagement

What worked well:

* All content did significantly well. This time, the reels as well as the carousels performed well — with
some of the carousels each getting up to 800,000 impressions organically

* The relatability of the content worked well and resonated with the audience



DISCOVER BEYOND

Key Learnings and What’s next?

s Given the content's effective narrative and relatability, it successfully connected
with the intended demographic: 54% of the audience fell within the 18-25 age
range

= Owing to the significant level of engagement and the reach of distinct storytelling
formats on niche-oriented pages, it's evident that these approaches are effective.
Therefore, it's worthwhile to explore opportunities for further raising awareness
and, as a result, garnering interest in our product guides.

s #WelcomeToAdulthood Season 3 will focus on the next age cohort — the new
parents who only want the best for their little ones — including home appliances
that ensure the health and safety of their children
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ANNEXURE
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Paid Media Campaign Overview



22

HIGHLIGHTS FOR 2023 RECOVERERYONE

Planned 1.9 Mn 2.5 Mn
Actuals 8.45 Mn 8.81 Mn 803K
(344%) (252.4%)

« 4.4x times higher reach delivered on relevant platforms due to better deliveries on
impression

« We have served ads with the frequency of 1.75 while industry average is 3 times

Panasonic



I OBJECTIVE WISE INSIGHTS

23

DISCOVER BEYOND

Reach

6.96 Mn

7.07 Mn

4.8 K

Engagement

4.87 Mn

1.80 Mn

793 K

Total Budget = INR 120,000

Overall campaign has delivered 8.81 Mn impressions

Our primary target audience lies between 18-24 age group, and we have garnered the

highest number of impression with 5.89 Mn

We have received highest reach from Gujrat & Maharashtra with 218K and 203K

respectively

Panasonic



I CREATIVE INSIGHTS

7 Carousel Posts, 3 Reels & 2 set of stories

When we moved
in together..

ve asked you)

<

Before we were even
in a relationship..

Fall in love with someone who

notices the little things. What's
your favourite lays flavour. Or
what coffee you order.

They say long distance
relationships rarely work.
I want to tell them,

“It will work for us”

I believe in us.

Girl who prefers
texts over calls.

»
Boy who gives
onhe-word replies. -

They fall in love.

Dear love,

I have not felt this way before with
anyone else. And it may be too
early to talk about our wedding.
But I want to tell you a few things.

In your mid 20s, love isn't about
“We need to talk all the time”.

It's about finding time for each
other whenever you can,

POV: You found someone
to build your home with

Panasonic
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Post performance

Link to full report by TSS



https://lion.box.com/s/cy64ci5au6h1a4nytl16rtycgh3ahrii

DISCOVER BEYOND
Post 1

,___:_' panasonic_india and thescribbledstories QThe Scribbled Stories @thescribstories - Sep 23 . A In your mid to late 20s, love feels different — it Post insights
In your mid to late 20s, you start building a place that you understands you better. You become an adult at 18, bu...
can call home with a person you can call yours. Published by Mohit Kumar @ - 23 September at 20:35 - @ 7
In your mid 20s IOVQ isn't about e To make your journey into adulthood easier, ) )
U @Panasoniclndia has prepared the perfect appliance buying
“We need to talk all the time". guide for you: bit.ly/45Vc7nK... o Some insights are only available when the total is at least 100.
It's about finding time for each
other whenever you can, Post impressions Post reach Engagement
2 Q T o
% R o 186,211 179,704 13,123
o . . : Interactions
Impressions @ Engagements @ Detail expands @ OVerVieW @
1,510 51 10 O O © ® D
597 11K 2 0 3 0 Reach 1,478,366
Reactions 1,666 Content Interactions 30,404
Profile activity 1,531
Comments 77
b Link clicks 12
Reach ®
A Sshares 597

Impressions 1,747,990

From Home 1,152,970

From Other 560,440

40,400+ 1.6 M +
Engagement




I Post 1

Platform Impressions | Engagements Reach
LinkedIn 5,109 936 -
Facebook + 1170475 922 1146096
Instagram (Paid
metrics)
Total 1175584 1858 1146096

DISCOVER BEYOND

wri ONE TEAM



Post 2

,__; panasonic_india and thescribbledstories

Dear love,

I have not felt this way before with
anyone else. And it may be too
early to talk about our wedding.
But I want to tell you a few things.

2.1 Million +

56,000+
Engagement

@ The Scribbled Stories @thescribstories - Sep 24

Impressions ©®

989

In your mid to late 20s, you start building a place that you
can call home with a person you can call yours. To make your
journey into adulthood easier,

@Panasoniclndia has prepared the perfect appliance buying
guide for you: bit.ly/45Vc7nK ...

L= (D)

Engagements © Detail expands ©®

21 1

1.6 Million+

Published by Instagram @ - 2

Dear love, | want you to know these things about me
because | love you. You become an adult at 18, but star...

at20:15 - Q3

o Some insights are only available when the total is at least 100.

Post impressions

91,956

Interactions
o Reactions
. Comments
* Link clicks

» Shares

* Other clicks

281

Post reach Engagement
89,132 4,965
a8 o 2 3 .
1 2 0
492
23
2
136
844

DISCOVER BEYOND

Post insights

[ ] v

68 5342

Overview ®

REETe

Content Interactions

Profile activity

Reach ®

Impressions

From Home
From Other

From Profile

1,691,302

51,630

2,413

1,691,302

Accounts C

er accounts reacn

2,015,504
991,104
977,918

33,750




I Post 2

Platform Impressions | Engagements Reach
LinkedIn 6,067 1,123 -
Facebook + 1213880 685 1213880
Instagram (Paid
metrics)
Total 1219947 1808 1213880

DISCOVER BEYOND

wri ONE TEAM




DISCOVER BEYOND
Post 3

panasonic_india and thescribbledstories
thescribbledstories - #WelcomeToAdulthood

Dear love, | want you to know these things about me

@ The Scribbled Stories @thescribstories - Sep 26 because | love you. You become an adult at 18, but star...

You become an adult at 18, but start adulting only in your mid

Reel insights

to late 20s. Published by Instagram @ - 24 September at 20:15 - @ ") .
To make your journey into adulthood easier, o L. i . 97345 16
@Panasonicindia has prepared the perfect appliance buyin... Some insights are only available when the total is at least 100.
Post impressions Post reach Engagement
v e’ @)
5 2 0 91,956 89,132 4,965
Impressions @) Engagements @ Detail expands @ Interactions
24 1 .
810 O O % 2 3 Overview @
205 281 1 2 3 0
. REET] 720,747
Total insights o Reactions 492
Pastieach Engagement Reel interactions 100,650
7,224 - ® comments 23
Audience engagement Link clicks 2 Reach @
Shares 5 o v ;.; i o
Comments 0 s 0 2 o o o
Reactions 75

¥

Shares 136 720'747

300,000 + o

802,190

Reel interactions ® 100,550

100,600+ 1.6 Million+ 3 200+
Engagement




I Post 3

DISCOVER BEYOND
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Platform Impressions | Engagements Reach Views
LinkedIn 1,294 13 - 326
Facebook + 563272 226762 440316 -
Instagram (Paid
metrics)
Total 564566 226775 440316 326




DISCOVER BEYOND
Post 4 [ ONE TEAM )

__‘ panasonic_india and thescribbledstories

| knew that one day, we will be in the same city and we'll
build our home together. You become an adult at 18, bu...

o The Scribbled Stories @thescribstories - Sep 26

One day, your LDR will work out and it will all seem right. You
start adulting only in your mid to late 20s. To make your
journey into adulthood easier @Panasonicindia has prepared
the perfect appliance buying guide for you. bit.ly/45Vc7nK

Post insights

They say long distance
relationships rarely work.
I want to tell them,

“It will work for us”

Published by Instagram @ - 26 September at 20:53 - @

] 4

#WelcomeToAdulthood o Some insights are only available when the total is at least 100.
I believe in us,
Q e’ Q Post impressions Post reach Engagement
6 2 0
87,585 82,425 4,074
Impressions ® Engagements @ Detail expands @ .
774 19 3 Interactions
(1b) (v) T W <3 =3 Overview @
20 26
s 4 5 2 3 0

Reach 1,661,291

e Reactions 477
Content Interactions 50,457

. Comments 69 Profile activity 2,174

B Linkclicks 6

L ] L]
2.1 million + A st T Reach ©
. 1,661,29

.- Other clicks 854 Junt

Impressions 2,032,904
[ ] L ]
44 OOO+ 1 7 IVI I I | I O n + From Home 1,430,357
’ [ ]

From Other 563,440

E n g ag e m e nt From Profile 29,413




I Post 4

Platform Impressions | Engagements Reach
LinkedIn 2,979 279 -
Facebook + 1163648 652 1147111
Instagram (Paid
metrics)
Total 1166627 931 1147111

DISCOVER BEYOND

wri ONE TEAM




DISCOVER BEYOND
Post 5

& panasonic_india and thescribbledstories | knew that one day, we will be in the same city and we'll

build our home together. You become an adult at 18, bu...

o The Scribbled Stories @thescribstories - Sep 26
One day, your LDR will work out and it will all seem right. You
start adulting only in your mid to late 20s. To make your

Post insights

Published by Instagram © - 26 September at 20:53 S
Befo re we were even journey into adulthood easier @Panasonicindia has prepared . v
. l . h the perfect appliance buying guide for you. bit.ly/45Vc7nK
in a relations Ip.. #WelcomeToAdulthood o Some insights are only available when the total is at least 100.
Q e’ Q Post impressions Post reach Engagement
6 2 0
87,585 82,425 4,074
Impressions ® Engagements @ Detail expands @ .
774 19 3 Interactions
(1b) O 3 W <3 3 Overview @
20 26
6 2 5 2 3 0
Reach 1,661,291
e Reactions 477
Content Interactions 50,457
® comments 69 Profile activity 2,174
B Linkclicks 6
e L @
+ Reach
1.9 IIII”IOn M shares 14
. 1,661,291
* Other clicks 854 “ter )
Impressions 2,032,904
e e
47,000+ 1.6 Million+
y ]

From Other 563,440

E n g ag e m e nt From Profile 29,413




I Post 5

Platform Impressions | Engagements Reach
LinkedIn 1,206 354 -
Facebook + 1155334 825 1152240
Instagram (Paid
metrics)
Total 1156540 1179 1152240

DISCOVER BEYOND

wri ONE TEAM




DISCOVER BEYOND
Post 6

3 ic_india and thescribbledstori
@7 FneRenndisarciescrileceiones e The Scribbled Stories @thescribstories - Sep 30
..they end up looking for homes together, and it works out in
the end. You start adulting only in your mid to late 20s. To
make your journey into adulthood easier.
§ @Panasonicindia

...they end up looking for homes together, and it works

Post insights
out in the end. You become an adult at 18, but start...

Girl who prefers
texts over calls.

Published by Instagram @ - 30 September at 20:42 - Q3 v

- o Some insights are only available when the total is at least 100.
Boy who gives _
One—word r‘eplles = © mn e Post impressions Post reach Engagement
2 2 0 95,883 94,467 6,723
They fall in love.
Impressions ® Engagements ® Detail expands @ |nteractions
924 22 4 Overview ©
. ' o d o g 'y o0 R
X 24
_ - ) ! )/ 223 6 ° 0 0 0 Reach 1,632,204
\— __ © Reactions 476 Content Interactions
. Comments 12 Profile activity
B Linkclicks 3
. I I . » Reach ®
Shares 99
2.1 million +
1,632,204
* Other clicks 1,217 snter accounts reachec
Impressions 2,063,378
. I | . + From Home 1,608,756
63,000+ 1.7 Million

From Other 422,062

Engagement




I Post 6

Platform Impressions | Engagements Reach
LinkedIn 9,638 337 -
Facebook + 1143935 716 1143935
Instagram (Paid
metrics)
Total 1153573 1053 1143935

DISCOVER BEYOND

wri ONE TEAM




Post 7

panasonic_indll ar‘ld thoseﬂbbledstoﬂes
"~ thescribbledstorics;
. | gomohmﬂ, I feel

scaved . What if it
doesn't wovk out ?

895,000 +

66,800+

Engagement

oThe Scribbled Stories @thescribstories - Sep 29

The thought that we’re now living together makes me happy.

You start adulting only in your mid to late 20s. To make your
r,‘ & journey into adulthood easier. @Panasonicindia
Y o[ | prepared the perfect appliance buying guide for you

W bit.ly/45Vc7nK #WelcomeToAdulthood

v 0 Q
3 2 0o
Impressions ©® Engagements ©® Detail expands ©®

845 17 3

Total insights

Post reach Engagement

81 ==

Audience engagement

Shares 8 0 - ;.;

Comments 2
51 0 n 1]

Reactions 82

340,000+

DISCOVER BEYOND

Reel insights

> @ A4
889327 63012 25 1417

Overview @

Reach 831,474

Reel interactions 66,752

Reach ©®

831,474

Accounts Center accounts reached

Reel interactions ®

Likes




I Post /

DISCOVER BEYOND
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Platform Impressions | Engagements Reach Views
LinkedIn 866 11 - 168
Facebook + 585019 247809 502778 -
Instagram (Paid
metrics)
Total 585975 247820 502 168




DISCOVER BEYOND
Post 8

Fall in love with someone who you can share a tub of ice-

panasonic_india and thescribbledstories . e The Scribbled Stories @thescribstories - Oct 1 £ ™. cream with. You become an adult at 18, but start adulti...

Post insights

Fall in love with someone who you can share a tub of ice-

cream with. You start adulting only in your mid to late 20s. To Publishad by Instagram @ 1 October at 20:54 - &
e make your journey into adulthood easier. @Panasonicindia
Fa" |n |OVQ W|th SomQOHQ Who has prepared the perfect appliance buying guide for you: o Some insights are only available when the total is at least 100. . 7
) . . , bit.ly/45Vc7nK #WelcomeToAdulthood 86
notices the little things. What's _
X Post impressions Post reach Engagement
your favourite lays flavour Or o o 5 200,625 197515 1792
what coffee you order, u - :
Interactions
p ) pee’ o .. -
Impressions ® Engagements ©® Detail expands J ;8 » s - =
527 3 19 0 8 0
943 22 2
@ Rreactions 1,528 Overview ®
Comments 106 Reach 1,639,931
B Link clicks 4 Content Interactions 59,268
A shares a79 Profile activity 2,703
.‘ Other clicks 2,200

2-1 mi”iOn + Reach ®
1,639,931

Accounts Center accounts reached

Impressions 1,946,994

70,000+ 1.8 Million+

From Other 482,843

Engagement




I Post 8

Platform Impressions | Engagements Reach
LinkedIn 6,047 1,681 -
Facebook + 1160076 1078 1160076
Instagram (Paid
metrics)
Total 116123 2759 1160076

DISCOVER BEYOND

wri ONE TEAM




Post 9

DISCOVER BEYOND

@ The Scribbled Stories @thescribstories - Oct 3
POV: You found someone

Reel insights
POV:The two of you build a future together. With the right insig
to . o person, it all feels easy. To make your journey into adulthood
build your home with g !/ easier. @Panasonicindia has prepared the perfect appliance » ® @ 7
\' \/ buying guide for you: bit.ly/45Vc7nK #WelcomeToAdulthood 931206 10476 61 2168
el || &
v 0 @)
3 2 (V]

Impressions ©® Engagements ©® Detail expands ®

Accounts Center accounts reached

Overview ®
887 12 0
REET 866,402
o Reel interactions 115,326
Total insights
Post reach EngagemenO
11,677 - Reach ®
- 866,402
Audience engagement [O)]
Shares 17 o X -
931,200 + © ¢ 0@«

Reactions

931,206

115 , 300+ 866’400_'_ Reel interactions ® 115,326

Likes

Engagement
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DISCOVER BEYOND

wri ONE TEAM

Platform Impressions | Engagements Reach Views
LinkedIn 3,593 20 - 238
Facebook + 655915 318950 549887 -
Instagram (Paid
metrics)
Total 659,508 318970 549887 238
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panasonic_india and thescribbledstories

When we moved
in together..

(we asked you)

520,000 +

29,000+

Engagement

@ The Scribbled Stories @thescribstories - Oct 4

Seeing your face everyday in the morning is the best part
about moving in together. To make your journey into
adulthood easier. @Panasonicindia has prepared the perfect
appliance buying guide for you: bit.ly/45Vc7nK
#WelcomeToAdulthood

v ! Q
3 3 0
Impressions ® Engagements ® Detail expands ®

983 18 0

360,000+

Seeing your face everyday in the morning is the best part
about moving in together. You become an adult at 18, b...

Published by Instagram @ - 4 October at 20:30 - @

o Some insights are only available when the total is at least 100.

Post impressions Post reach Engagement

83,497 83,497 4,648

Interactions

3
>
.

© O @
20
150 3 2 0 1 0
e Reactions 359
. Comments 27
Link clicks 4
Shares 76
Other clicks 799

DISCOVER BEYOND

wri ONE TEAM

Post insights

Q 4

26 2035

Overview @

Accounts reached
Accounts engaged

Profile activity

Reach ®

279,50

266,945

Impressions

From Home

From Profile
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Platform Impressions | Engagements Reach
LinkedIn 4,660 819 -
Facebook + 446,891 24,936 283,559
Instagram (Paid
metrics)
Total 451,551 25,755 283,559

DISCOVER BEYOND

wri ONE TEAM
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*somehow she know
Wit Rowers | e
“he bept Mstereng a0 b hept talking.”

Sk before we were even in a
you meet somecae for the first time
and your heart somehew knows, relationship, they
hey're the ane.

tell us what was that
moment for you?

Instagram Story — Set |

adult 2t 18, but got over 250,000+
y I your 203 you - :
¢ replaces pocket impressions, and 3,000+ votes or
start bullding »
can call home. answers.

has prepared
e buying
guide for you. the link s in our bio.

< CLICK HERE

#WelcomeToAdulthood
@panasonic_india
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“sormiehow she knew
what flowers i like."

“he kiept listening a3 i kept talking.”
you mest somegne for the first time
andl your heart Sormhoe knows,
they're the one.

ever met someane like that?

DISCOVER BEYOND

wri ONE TEAM

Impressions.

74,957

unique people
saw the story.

people answered.




DISCOVER BEYOND
Post 11

Impressions.

62,700

unique people
saw the story.

voted in the poll.
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Impressions.

62,700

unique people
saw the story.

voted in the poll.
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Cverviaw ()

DISCOVER BEYOND

wri ONE TEAM

Impressions.

08,320

unique people
saw the story.




Post 11

you become an adult at 18, but
stat adulting only i your 205 you
fall im bowe. salary replaces pociet
maney. and you start budlding

placi that you can call homs.

guide for youw. the link is in our bio.

W leanaTohd ult head
Epanasonic_ingdia

Reach 0L

DISCOVER BEYOND

wri ONE TEAM

Impressions.

94,832

unique people
saw the story.
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Oty whstm your sEart Gying with seeseore,
yorw i tand o mun s Wigginess
ey bring 10 your iite

o celeheating your mos L e Rl
YOUL AN 4 the days !
Sue — they become! Panasonc

feom choosing the righ TV 1
thoonieng he right joh, yos v
each other lm every bitle this

—l’

oo Todd Mhesod

what was something W
redised ondy after you

moved mogeiher?

IWeRome Laadu nihood

00 Bacome in AUl ot 1A, bt
st aduiting only in yous 29y you
fall i Jove, salory replaces pochet
maaey. and you siart bulideg o
phace that you can call home,

Gpaaasanic INdia hae pregaced

he pactect applinnce buying
puide for you, tho link i m oer bie

PO o TaAd 1ol

DISCOVER BEYOND

wri ONE TEAM

Instagram Story — Set |l

got over 210,000+

impressions, and 2,800+ votes or
answers.
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your arschar an the days when you feel
blue = they become pour rech,

Overview (L)

DISCOVER BEYOND

wri ONE TEAM

Impressions.

63,000+

unique people
saw the story.

people answered.
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Impressions.

from choosing the right TV to
choosing the right job, you help

mmmmmm S 51 ,300+

unique people
saw the story.

voted in the poll.
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Derviaw (L

T e R

DISCOVER BEYOND

wri ONE TEAM

iImpressions.

47,390

unique people
saw the story.
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you become an adult at 18, but
start adulting only bn your 208, you
fall in love, salary replaces pocket
money. and you start building a
place that you can call home,

@panasonic_india has prepared
the perfect appliance buying
guide for you. the link is in our bio.

Owerview (L

Iripre ssions

DISCOVER BEYOND

wri ONE TEAM

iImpressions.

45,595

unique people
saw the story.
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Thank you
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