IG for Elections 2024

The brief was to build action and engagement around voting, particularly among the youth of
India, by leveraging Instagram a platform that's highly visual, interactive, and popular with
young audiences. The challenge was to make voting feel relevant, exciting, and shareable for
a generation that thrives on short-form content, values authenticity, and connects through
community driven narratives.

The mission was clear: use the power of Instagram to bust myths around voting, raise
awareness, and inspire participation through a combination of regional and national creator
led outreach.
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http://drive.google.com/file/d/10R6iNbWSxXkBl9aQManqilRaFCz5j6Mo/view
https://www.instagram.com/reel/C53LSY1vEgD/?igsh=MWl3NWdncmhxdGRycA%3D%3D
http://drive.google.com/file/d/1hubRezjHF-nLALGVJDE9i_bX4qs3VCi_/view
http://drive.google.com/file/d/1q9sS-EmCpJdz1Mb-_Pn4fx_-IACl3AnZ/view
http://drive.google.com/file/d/1mW9inRxwsx8-B7OHhJAaAw_kMiYDbJ2b/view
https://www.instagram.com/reel/C6Dw0h3IGmw/?igsh=MW5jNzdrbHZtMGI5YQ%3D%3D
https://www.instagram.com/reel/C6DVJX2PmWR/?igsh=OHdid2VrdzE0N3c4
https://www.instagram.com/reel/C6TjkMJPNu6/?igsh=eHdjaWF3cWRvZHlk
http://drive.google.com/file/d/1et2HYEO55wmlAlmxKTpDT_PtYAV0phrL/view
https://www.instagram.com/reel/C6lsJeqMtMD/?igsh=djFqMGxrYnRyZTM%3D

Creative Solution

The campaign used creators to lead a wave of awareness and action and was launched in two phases:

Regional Elections National Elections
#YourVoiceYourVote #CelebrateEachVote
. Debunked voting myths through regional creators across ° Took the message national with an
Mizoram, Chhattisgarh, MP, Rajasthan & Telangana ensemble Hero Video

. Analyzed the viral trends in each region to select
creators from high-performing genres, ensuring
widespread reach and promoting inclusivity in the

° Creators shared personal
#ReasonToVote reels to spark
conversation

campaign. L .
¢  l4creators from 5 different cities coming together e  Wewentlive in 7 phases with a total of 13
to connect with all types of young audiences in India creators
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Hero Video: 5M+ Views | 6081 Likes | 328 Shares


https://www.instagram.com/reel/C5sAkxIyFAx/?igsh=MWJrcGtiaWc4MzU4Zw%3D%3D
http://drive.google.com/file/d/1QSD-Ir-YwuGVbB7B24w7AOQiLVEiZEf8/view

