F K

adgcra

Communications

HOW ADGCRAFT
HELPED KLUGKLUG
ACHIEVE VIRALITY ?

N
A CASE STUDY ON KLUG

EEEEEEEEEEEEEEEEE

00




What is KlugKlug?

What is KlugKlug? KlugKlug is the most precise influencer marketing
platform available, empowering you to identify the perfect influencer
and maximize campaign effectiveness.

What problem KlugKlug is addressing?
e Find influencers and gain insights on Instagram, YouTube, TikTok,

Snapchat, and LinkedIn. Access a database of 300 million influencers.

What is the Solution being provided by KlugKlug?

e Providing a complete influencer marketing workflow.
* Helping you avoid inactive, fake, or irrelevant audiences.

Benefits:
e Boost ROAS (Return on Ad Spend) by 20%-40% from day one.

* Enhance brand efficiency immediately.

Global Reach: Covering
over 180 countries.



SITUATION

As a proactive PR agency, we were approached by
KlugKlug, to position them as a go-to agency
advocating for a more nuanced approach to influencer
selection, one that values quality engagement and
authentic connections over superficial metrics.

KlugKlug sought our expertise as a PR agency to
develop a strategy that would elevate its message
about the visibility and impact of these influencers
among brands and marketers.

Our agency undertook the challenge with the goal of not
only enhancing KlugKlug's brand reputation but also
driving widespread recognition of the untapped
potential within Tier 2 and Tier 3 city influencer
communities.

HOW WEDID IT?

Data-driven Insights: We gathered the data available
with KlugKlug on the brands’ campaigns and influencer
selection matrices.

Strategic Pitch Development: Leveraging the insights,
we crafted a compelling pitch note that addressed
challenges in influencer marketing and highlighted
KlugKlug's innovative solutions. Case studies
showcasing successful brand partnerships were
integral to our narrative.

Targeted Media Outreach: We strategically distributed
the pitch note to influential media outlets such as AnM
and Startup, ensuring KlugKlug's message resonated
with key industry stakeholders. Additionally, we
facilitated direct engagements, including a pivotal
discussion between KlugKlug's leadership and a
MoneyControl journalist, enhancing credibility and
deepening media relations.
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Over 60% of the Instagram followers of nearly 2 out
of 3 Indian influencers are fake: Report

Only 2.48 million profiles out of the eight million audited in India exhibited credible and money CO nt ro |

high-quality followers in an analysis by influencer morketing platform Kiug Klug.
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India’s influences marketing industry, which Is over Rs 1,800 croee In size, losed 4 signéificant amount of
money due to fake follower froud, which is affecting many legitimate creators, who are In a race to amplify
reach and get the attention of brands.

Nearly two out of theee (58.5 percent) nstagram profiles in Indla hive spurious or fake followers in sxcess
of 60 percent. an analysis by influsncer marketing platfoom KlugKlug has revealed

“This alarming trend is éspecially pravalent in the beauty and fashion industry, These industrles grapple
with influencers resorting to deceptive practices, potentially leading to significant financial losses for
brands Investing In influencer marketing campalgns.” sald Kalyan Kumar, Co-Fotnder, Klug Kiug India

Oaly 2.48 million profiles out of the sight million audited exhibited cradibie and high-quality followers, thw
platform said

Indla is the Largest supplier and buyer of fake followers currently, noted Kumar.

Rlugklug’s Report
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Is the Fake Followers Trend Threatening

ia's Creator E
India's Creator Economy?
It agrar by Decoma oot s = INCONg 8 Wt PO Sntet Bt 00 hanitamed econo
LEPTN Ty Homrer 8 CONCe g tadnd 1) on the e, ore et (Tad potentely deststided the
Lurgeoney cremor aconey = It the prevalemce o laka Sstower

L.-..._...., Bew v T ity waters ul ethant s omyogempnt ol A4
N e SBIN o bz purbes

RVCJ

mmants? N

“WWW.RVCJ.COM

& inshorts

But how exactly does this follower fraud play out?
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The story was published in MoneyControl and gained
traction across prominent publications, sparking viral
discussions on social media platforms.

As a result, numerous brands approached KlugKlug,
leading to the successful closure of two significant
partnerships.

One of KlugKlugs co-founders was featured on
LinkedIin News Indiqg, discussing the platform’s gender
mismatch issues.

Throughout April and May, the report garnered
widespread attention, sparking discussions on social
media platforms such as Instagram, Facebook, and
LinkedIn, where users tagged KlugKlug and engaged
in conversations about the challenges they aim to
address.




MEASURING IMPACT

The PR campaign achieved significant coverage across
various media platforms, highlighting its broad impact:

Facebook Online: A total of 17 stories were covered, demonstrating
0.1 % extensive digital media engagement and widespread online
Instagram o
B 1% visibility.
Twitter . . . .
13 1% Print: One story was featured in print mediq, reflecting a
targeted approach to traditional media channels.
Online . .
51 5% Linkedin: Seven stories were shared on Linkedin,
.’ e, emphasizing professional networking and industry-specific
o T(212%) visibilit
Linkedin ‘. RN v
£].2m | Twitter: Four stories generated discussions on Twitter,
Print leveraging the platform'’s real-time engagement and broad

1 | _l . 0

audience reach.

Instagram and Facebook: Two stories each resonated on
Instagram and Facebook, showcasing effective social media

penetration and audience engagement strategies.




Media Stories Of KlugKlug in the Prominent Publications
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Over 60% of the Instagram
followers of nearly 2 out of 3
Indian influencers are fake:
Report

Only 2.48 million profiles out of the eight million
audited in India exhibited credible and high-quality
followers in an analysis by influencer marketing
platform Klug Klug.
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Business News: Patanjali Issues Larger Apology, Fake Followers
Plague Indian Influencer Market
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60% Fake Followers Of Indian Influencers On Instagram
Read the full report

seesh Marys O April 20, 2024

According to the report, 2.48 million profiles
out of 8 million demonstrate authentic
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2.48 million profiles out of 8 million exhibit
credible followers on Instagram: Report

A lot of the fake follower farming is happening in India, then Brazil and
Indonesia. Suppliers of synthetic followers (humanly managed profiles of
dubious quality, sold as real followers) are largely from Russia and
Turkey," said Kalyan Kumar, Co-Founder, Klug Klug India.

will shock you

Business Standard

St
India: A hobs for fake followers

s BBBN et my v g e

s VY L

But how exactly does this follower fraud play out?

What part of Insta influencers' followers are fake? Answer
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Media Stories Of KlugKlug on Social Media oo

RVCJ Media @ subsciive B
Moneycontrol SYoL e [ susciive ]
onevisionmedia.in « Foliow n y + Follow x

amoneycontrolcom
2YC OLCC Indian instagram Infiuence:s

Manish Balani « 2nd

© Report reveals over 60% of Instagram followers for nearly 2 out of

vy

onevisionmedia.in Nearly two out of

three (58.5 percent) Instagram profiles 3 Indian influencers are fake! W\, S
n;,:umti?cuwr l‘r(? - 58.5% INDIAN INSTAGRAM INFLUENCERS HAVE As per an Official Report:- Around 60% of Insta Followers of 2 out of 3 Instagram
otk sk of o et o SR - FAKE FOLLOWERS, INFLUENCER Influencers are fake!
s sk ians i R rooqui maryam reports K3 ul 2 MARKETING PLATFORM KLUGKLUG REVEALS
platform KlugKiug has revealed, “This moneycontrol.com/news/business/..
alarming trend is especially prevalent Rohit Kuttappan e 3rd=+ <+ Follow 2
n the beauty and fashion industry p =
#KlugKlug #FakeFollowers #Followers #Influencers . @l SIS
Follow (@onevisionmedia.in) for more
AP o | ¥% Attention all #Influencers and #SocialMediaEnthusiasts| 3%
y |
Over 60% of the Instagram followers of nearly 2 out of 3 Indi
. Orn_w 2.48 million profiles out ‘ the eight million &{r!""'if ' / A Did you know that over 60% of Instagram followers for nearly 2 out of 3 Indian
DlD OU KN ow ‘, India exhibited credible and high-quality followers in an p e oncarcara FAKET
° #Creator #shocking 7
: TR e p ONLY 2.48 MILLION PROFILES OUT OF THE 7 g . 90d + Follow -
Nearly 2 out of 3 Indian 11:58 AM - Apr 19, 2024 - 3,947 Views 8 MILLION AUDITED EXHIBITED P - \ Jinesh Bhutta - 2nd " X
y . CREDIBLE & HIGH-QUALITY FOLLOWERS National Sales Manage
. 2= usiness Standard .
influencers have 60% fake LS ZHE e s s roriowms ity ®
= Liked by gufran_khan96 and others TEOR B S o med = Y- . - C Y - : 73
Instagram fOl |OWErS. Repo rt - What part of Instagram influencers' followers are fake? sy This is shocking... This proves the point that it's very important to diversify instead
. cal
Answer will shock you. ‘ PeatyNXT of relying on fewer platforms.

13 @ RS (] JONEVISIONMEDIA. @

nfluencer market battles #¥ak

18 fing

An analysis by influencer marketing platform KlugKlug reveaied some
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DO YOU THINK META INDIA SHOUED Swarndeep Singh Bhalla « 3rd- + Follow -
SCRUTINISE THOSE PROFILES Head- Diaital Marketing at NAMTECH- An Education Initia
STRICTLY? - ®

A recent analysis by influencer

India’s influencer marketing industry, worth over Rs 1,800 crore, grapples with
significant losses from fake followers, particularly in beauty and fashion sectors.
Nearly 60% of Indian Instagram profiles have excessive fake followers, impacting

marketing platiom Klug Klug revealed

Faisal Khan + 2nd + Follow -
S IN INDIA India’s Influencer Marketing Sector, ativ t
E FOLLOWERS: RECENT STUDY Worth 21,800 crore, Faces A Challenge - ®
s With Fake Follower Fraud
HAT IS YOUR OPINION ON THIS? — . " - S ; i . : y
i e S Kiigiugs analysis shows SBE%iof indian A Shocking Revelation: India's Rs. 1,800 crore influencer marketing industry faces

Instagram profiles have over 80% fake followers, :
impacting genuine creators & brands a crisis!

DO YOU THINK META INDIA SHOULD
SCRUTINIZE THOSE PROFILES STRICTLY?
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