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What is KlugKlug? 
What is KlugKlug? KlugKlug is the most precise influencer marketing 
platform available, empowering you to identify the perfect influencer 
and maximize campaign effectiveness.

What problem KlugKlug is addressing? 
Find influencers and gain insights on Instagram, YouTube, TikTok, 
Snapchat, and LinkedIn. Access a database of 300 million influencers.

What is the Solution being provided by KlugKlug? 

Providing a complete influencer marketing workflow. 
Helping you avoid inactive, fake, or irrelevant audiences.

Benefits:
Boost ROAS (Return on Ad Spend) by 20%-40% from day one. 
Enhance brand efficiency immediately.

Global Reach: Covering 
over 180 countries.



SITUATION HOW WE DID IT? 

KlugKlug sought our expertise as a PR agency to 
develop a strategy that would elevate its message 
about the visibility and impact of these influencers 
among brands and marketers.

As a proactive PR agency, we were approached by 
KlugKlug, to position them as a go-to agency 
advocating for a more nuanced approach to influencer 
selection, one that values quality engagement and 
authentic connections over superficial metrics. 

Our agency undertook the challenge with the goal of not 
only enhancing KlugKlug's brand reputation but also 
driving widespread recognition of the untapped 
potential within Tier 2 and Tier 3 city influencer 
communities.

Data-driven Insights: We gathered the data available 
with KlugKlug on the brands' campaigns and influencer 
selection matrices.

Targeted Media Outreach: We strategically distributed 
the pitch note to influential media outlets such as AnM 
and Startup, ensuring KlugKlug's message resonated 
with key industry stakeholders. Additionally, we 
facilitated direct engagements, including a pivotal 
discussion between KlugKlug's leadership and a 
MoneyControl journalist, enhancing credibility and 
deepening media relations.

Strategic Pitch Development: Leveraging the insights, 
we crafted a compelling pitch note that addressed 
challenges in influencer marketing and highlighted 
KlugKlug's innovative solutions. Case studies 
showcasing successful brand partnerships were 
integral to our narrative.
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OUTCOMES
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One of KlugKlug's co-founders was featured on 
LinkedIn News India, discussing the platform's gender 
mismatch issues.

The story was published in MoneyControl and gained 
traction across prominent publications, sparking viral 
discussions on social media platforms.

Throughout April and May, the report garnered 
widespread attention, sparking discussions on social 
media platforms such as Instagram, Facebook, and 
LinkedIn, where users tagged KlugKlug and engaged 
in conversations about the challenges they aim to 
address.

As a result, numerous brands approached KlugKlug, 
leading to the successful closure of two significant 
partnerships.



MEASURING IMPACT

The PR campaign achieved significant coverage across 
various media platforms, highlighting its broad impact: 
Online: A total of 17 stories were covered, demonstrating 
extensive digital media engagement and widespread online 
visibility.

Print: One story was featured in print media, reflecting a 
targeted approach to traditional media channels.

LinkedIn: Seven stories were shared on LinkedIn,
emphasizing professional networking and industry-specific 
visibility.

Twitter: Four stories generated discussions on Twitter, 
leveraging the platform's real-time engagement and broad 
audience reach.

Instagram and Facebook: Two stories each resonated on 
Instagram and Facebook, showcasing effective social media 
penetration and audience engagement strategies.



Media Stories Of KlugKlug in the Prominent Publications



Media Stories Of KlugKlug on Social Media 
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