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Background

June 27th is designated as Micro, Small, and Medium-sized 
Enterprises (MSME) Day by the United Nations General 
Assembly. The day aims to raise awareness about the critical role 
that MSMEs play in the global economy and their significant 
contributions to sustainable development. It also serves as an 
opportunity to celebrate the achievements of these enterprises 
and to commit to supporting their growth and development.



Celebrating MSME Day 

• MSME Day presents a unique opportunity to engage with our target audience, reinforcing our position as a key 
enabler of MSME success with our smart digital solutions. 

• By strategically leveraging this occasion, we can enhance our brand visibility, engage meaningfully with our 
audience, and reinforce our commitment to driving the growth and success of small businesses.

• By sharing authentic narratives, we can resonate with MSMEs on a personal level and inspire them to envision 
the transformative potential of our solutions.



Objective 

To celebrate MSME Day (27th June) by highlighting the pivotal role of Micro, Small, and Medium Enterprises in India 
and recognizing their significant contributions to the economy, while highlighting TTBS' commitment to empowering 
them with our smart digital solutions

Increased Brand Awareness: Enhanced visibility and recognition within the MSME community as a leading provider of 
smart technology solutions.
Strengthened Relationships: Deeper engagement and stronger relationships with existing and potential MSME clients.

Humanizing the Brand Building Credibility Emotional Connection



Insight

Despite their size, MSMEs embody the spirit of 
determination and resilience. They refuse to 
compromise on their dreams despite facing a 
multitude of challenges and aspire to grow and 
expand their business.





Communication Plan

#DreamsSeNoSamjhauta  

Thematic Communication
( Static & Videos)  

Srikanth Bolla’s Story
(Public Speaker & Entrepreneur)   

MSME Stories   

Amplification across platforms (Digital, WhatsApp, PR etc.) 



Campaign Rollout 

PRE-BUZZ CAMPAIGN
CAMPAIGN WEEK AND D-DAY 27th June SUSTENANCE CAMPAIGN

• Pre-Buzz Social Media Activity 
• Thematic Communication 

Launch 

• Srikanth Bola’s Story 
• Launch Brand Videos
• Customer Stories

• Customer Stories
• Senior Leadership PR by Corp 

comm Team  



Created buzz before the MSME day 

No. of Posts Organic Impressions ER

5 25,168 4.51%

We released teasers before the 
campaign launch. These teasers 
provided a sneak peek into what’s 
coming.



Campaign Reveal – Thematic Communication

Post Impressions ER

Organic 4,986 6.44%

Inorganic 1,84,457 0.59%

We launched our #DreamsSeNoSamjhauta Campaign to 
celebrate the unstoppable spirit of MSMEs who refuse to 
compromise on their dreams. 



Launched thematic brand films

29.9 million Impressions | 11 million Video Views 

Launched two thematic films.  These films showcase MSMEs who, despite challenges, grow and expand their businesses, embodying true 
perseverance and ambition. We promoted these videos to our relevant target audience to get maximum visibility. 

Duration : 1:06 min Duration : 0:52 min



TTBS X Srikant Bolla Collaboration 

We released a special episode of the Do Big Podcast on the 
MSME day to bring the inspiring story of Srikanth Bolla, 
founder of Bollant Industries who embodies the spirit of 
#DreamSeNoSamjhauta 

1.62 million Impressions | 0.68 million Video Views 



Celebrating MSMEs and their dreams. 

We showcased the 
unstoppable spirit of 
MSMEs through UGC  

Featured 52 MSME 
Stories 



Posts from the leadership team



Media Coverage 



MSME Day Campaign Impact Report 

Initiatives Objective  Outcome  Comparative Benchmark

1 Pre- Buzz

2
Thematic 

Communication

3
Collaboration 
with Srikanth 

Bolla

4 MSME Stories 

To create buzz and  anticipation for the campaign, four 
teasers were released across our social media handles

To strengthen TTBS association with MSMEs as their 
trusted digital solutions partner, we launched 
#DreamsSeNoSamjutha campaign. Created two brand 
films showcasing the unwavering determination of 
MSMEs who persistently pursue their dreams

Driving association with SME icon/ influencer that 
resonates with audience.
Collaborated with Shrikanth to release a special 
episode of the Do Big Podcast to bring  alive the 
inspiring story of Srikanth Bolla.

Featured MSME vision and aspirations from our 
Customers, Channel Partners and Vendors. 

Impressions: 25k
Engagement Rate: 4.51%

For comparable campaigns
engagement rate is 3.2-3.5%

Impressions: 29 million
Video views: 11 million
Organic Engagement Rate: 7.4%

For comparable brand video 
campaigns engagement rate 
is 6.0 - 6.5%

Impressions: 1.62 million
Video views: 0.68 million
Organic Engagement Rate: 9.6%

• For regular Podcast posts 
engagement rate is 5.0 - 6.0%

• Organic video views of comparable 
brand campaign is 6-7k 

Impressions: 36k
Engagement Rate: 6.21%

For customer testimonial creatives
engagement rate is 3.0-3.5%

Overall Campaign Reach 31.80 million Impressions | 11.66 million Video Views 



Awards 

Recognized as best B2B campaign at ET DG+ , Social Stars, Indian Content Leadership Awards and ET Telecom Awards 



Thank You!
#TimeToDoBig 

www.tatatelebusiness.com


