
For Sports Fans, By Sports Fans
FANCODE



SETTING CONTEXT
COMPETING WITH MEDIA GIANTS 

M^§siz· k´~z´s|qÏ 7|is^í« fª~^ig^«® ^|i «®ªk^{s|q s|i¯«®ª· r^« 
reached 678 million sports fans

In this competitive landscape, FanCode faces formidable players like 
JioCinema , Disney+ Hotstar, Prime Video, and Sony LIV.

HOW DOES A PLAYER SUCH AS FANCODE STANDOUT? 



OBJECTIVES & CHALLENGES



WHAT WE AIMED TO DO 
SHOWCASING OUR OFFERING

WHAT WE HAVE TO OVERCOME
BRAND AND MEDIA RELATED

Fierce Competition In 
The Sector Due To 
Players Such Jio, 
Hotstar & Sony

FanCode Being  
Known Only For Its 

Focus On Niche 
Properties Rather 

Than Major 
Mainstream Offerings

Stand Out

Pivot To Showcase Scale Of Mainstream 
Sports; International, National & Regional

Going Beyond Traditional

Opted To Have A 360 ° Approach Beyond 
Traditional PR, Integrating Influencers, Talent, 

And Events

Build Hype

Showcase 4^|+~ikí«In Terms Of Diversity & 
Premier Exclusive Content At Affordable Rates

Traditional media 
did not consider 

FanCode a serious 
competitor for 
sports viewing



STRATEGY



WHAT WE AIMED TO DO 
SHOWCASING OFFERINGS THAT SET US APART å
PROPERTY/STRATEGY & TOOLS UTILISED

Leveraging 4^|+~ikí«
Partnerships with various 

OTT platforms and national 
and international league. 
And emphasizing on how 
FanCode has something 

for every sports fan

While other OTT platforms 
focused on major leagues 

like the ICC and IPL.

We highlighted FanCode's
unique strengths, including 

its exclusive coverage of 
niche sports that no other 

platform offered.

The spotlight of our 
campaign was FanCode's

biggest win æbringing 
Formula 1 to India at highly 

affordable prices.

While the media initially 
did not take FanCode

seriously, we had to deploy 
various tactics to grab their 

attention and secure 
coverage in mainstream 

outlets.  

This involved building 
strong relationships 

between the media and 
FanCode , as well as 

sending out regular listings 
to keep them informed 

about our offerings.

Embargo Interviews | Influencer Amplification | Exclusive + Roundtable Talent Interviews | Events | Ambassador Amplification | Regional + Pan India Releases | 
Corporate Amplification | Paparazzi | Soft Profiling | New Age Features | Speakership Opps | Reports 

Utilize The Media Pull Of 
Hardik Pandya, The Brand 
Utilized His Collection To 
Engage In A 360 Manner 
Via A Press Conference.

Utilizing A Mix Of  
Traditional & New Age PR, 
The Brand Engaged With 

Mainline, Business & Social 
Media Influencers To Build 
FanCode Nr~§í« Vs«sfszs®·  

To draw attention to niche 
leagues, we brought in 

select talent from around 
the world to interact with 

our media.  

Providing exclusive access 
to this talent resulted in 

extensive media coverage 
and increased visibility for 

FanCode .

Partnerships Strengths
Focus on 

Business of 
Sports Media 

Brand 
Investments and 

Influencer 
engagement 

Leveraging 
Talent for 

sports 



RESULTS | PR IMPACT
QUANTITATIVE

125 +
Media Engaged

7043
Articles

(Print +Online +Social Media)

60%
Category A Media

32  Billion
Reach

 146  Million
AVE

4
Key Markets Tapped

10+
Spokesperson Interactions

20+
KOLs and influencers



Okay while you check that, we can add this - 160 million users across our platform (Adgully, August), in May he told Forbes that it 

was 100 Million, so we say 60% Increase in Users.
RESULTS | BUSINESS IMPACT

FanCode's user base surged 

from 100 million in May 2024 

to 160 million by August 

2024, doubling its growth 

trajectory this year.

FanCode achieved 50 million 

downloads across iOS and 

Android, showcasing 

exceptional adoption and 

retention rates.

FanCodeôsexclusive broadcast of 

YKS garnered 125+ million views 

over two years, enabling the 

series to secure 40+ brand 

sponsorships.

FanCode's increasing visibility and large, engaged audience 

base position it as a go-to platform for brands, consistently 

delivering value through high-impact sponsorships.



RESULTS | CLIENT TESTIMONIAL
CLIENT



POSITIONG LEADERSHIP IN SPORT OTT 

Focus on Business of Sports Media 



ALWAYS ON | CORPORATE 
BUILDING THOUGHT LEADERSHIP BY PARTICAPTING IN EXCLUSIVE/INDUSTRY STORIES

HIGHLIGHTS



ALWAYS ON | PARTNERSHIP HIGHLIGHTS 
BUILDING THOUGHT LEADERSHIP BY HIGHLIGHTING PARTNERSHIPS WITH PREMIER ORGANISATIONS AWAY FROM SPORTS

FanCode *kg~{k« P^®^ Jz^·í« 4sª«® N§~ª®«-led 
Addition

Integration With Amazon 
Prime; Launching A Sports Channel

Mk^z ?^iªsi >^¯|grk« +z¯fí« ÀÂ¶Å -sqs®^z 
Channel In India Exclusively 

On FanCode

4^|+~ik Nkg¯ªk« N®ªk^{s|q Msqr®« 4~ª 7J>í« 
-sqs®^z Nr~µÏ òPrk N¯§kª B´kªÎê

Dd Sports, FanCode To Broadcast Bilateral 
Series Between India & Germany

South India Regional Focus To Attract 
Media Attention As The Platform Offering 
Region - specific Language Commentary.



ALWAYS ON | QUALITATIVE
BUILDING THOUGHT LEADERSHIP BY PARTICAPTING IN EXCLUSIVE/INDUSTRY STORIES

HIGHLIGHTS

Industry Stories With The Likes Of 
MINT, ET, HBL, Money Control & BS 

To Name A Few.

Speakership Opps With The Likes 
Of Sportskeeda , Times Now, 

IMedia .

Report Participation With 
Deloitte Think Sports Report & 
5~~qzkí« N®^ª®¯§ N§~®zsqr®Î 



EVERYFORMAT FOR EVERYFAN ON ONE PLATFORM

CRICKET
Partnerships | Talent | Business of Sports Media



DOMESTIC |  FANCODE BECOMES THE HOME OF SOUTH INDIAN CRICKET
ANNOUNCING THE ACQUISITION OF 3 PREMIER DOMESTIC PROPERTIES ALLOWING FANCODE TO BUILD SHARE DOWN SOUTH 

With The Acquiring Of The TNPL; FanCode Was In A Unique 
Situation Where We Had The Top 3 Cricket Leagues In South 

India

Post A Pan India Release åIndividual & Collective åWas 
-s««k{s|^®ki Ws®r " Mkqs~|^z "g®s´^®s~| Ws®r Prk "ªk^í« ?~«® 

Circulated Pages Including a Social Media Campaign

An Important Market For The Brand And The Chance To Make 
Aware Of Our Offering In Cricket We Crafted Messaging To 

Showcase Our Superiority In The South 

1

2

3
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GOING REGIONAL |  BUILDING AWARNESS; TAKING THE NEWS TO CONSUMERS 
PR ACTIVATIONS IN REGIONAL MARKETS  TO OPEN UP AWARNESS TO FANS

2



SOCIAL |  GENERATING TALKABILITY ONLINE
SUSTAINING CONVERSATION ONLINE 

3



P6/M/íN ?BM/ 7@P/M@"P7B@"> JMBJ/MP7/NÑ P6/ BEST CRICKET TALENT IN THE WORLD
SHOWCASING PREMIER INTERNATIONAL ACQUISITIONS TO BUILD MESSAGING + TALENT ROUNDTABLES  

Going International, Showcasing 
The Best Talent In The World In The 

Sport Of Cricket On FanCode

Tapping A Mix Of Wires, Business 
Of Brands, Sports, Online, 

Television & Business Of Sports 
Platforms For The Various 

Acquisitions

80% Of Total Coverage In Category 
A Media: Inclusive Of The Brands 

Image & Messaging

Supplementing Each Property y 
With Multiple Talent Interactions 

From The Likes Of TOI, Hindu, 
Indian Express, DJ & Hindustan 

Times Amongst Others


